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ABSTRACT 

An abstract of the dissertation of Gunjan Khanal for the degree of Master in 

Sustainable Development 

Title: Personality Traits and Social Entrepreneurial Intentions: An Empirical Study of 

Undergraduate Level Development Studies Students in Nepal 

 

Abstract Approved _________________________ 

Jiban Khadka 

Dissertation Supervisor 

Social entrepreneurs are assumed to have such intentions of sustainability, 

through their deep assurance towards a social vision, sustainable practices, 

innovativeness and social network. This is believed to generate optimum financial 

returns through social enterprise. It is often said that social entrepreneurs hold certain 

unique personality traits, such as agreeableness, openness, extroversion, 

conscientiousness and trait composites which play an important role in social 

entrepreneurial intentions of an individual. 

The objective of this study is to examine the influence of personality traits on 

social entrepreneurial intentions. It also examines the role of Big Five Personality 

Trait on intentions to become a social entrepreneur. In order to meet the objectives, 

hypotheses are formed and tested. Validity, reliability, and normality of scales for 

social entrepreneurship and personality traits are done by employing Cronbach Alpha 

test and Skewness and Kurtosis. 184 representative sample from 339 population was 

selected by using proportionate stratified sampling technique. The seven-point Likert 

Scale is used to collect the data from 184 respondents. The undergraduate level 



ii 

 

Development Studies students of Nepalese university are selected to examine the 

issue. The statistical tools such as frequency, mean, Pearson Correlation Coefficient 

Analysis and Multiple Linear Regression Analysis are used to analyze and interpret 

the results.  

The findings tell that only extroversion, openness, and conscientiousness 

significantly influence social vision, social network, sustainability, innovation and 

financial returns. However, agreeableness, neuroticism and trait composites are found 

non-significant. In addition, all six personality traits were also found to have a 

positive correlation with social entrepreneurial intentions. Age, sex, ethnicity, father’s 

occupation, and mother’s occupation were found insignificant. This study helps to 

understand the context of social entrepreneurship in developing countries with the 

contribution on the body of knowledge. It also implies to policy makers, future 

researchers and towards sustainable development by identifying positive and negative 

personality traits among individuals that may encourage or hinders individual to have 

social entrepreneurial intentions. 

 

Gunjan Khanal       March 13, 2017 

Degree Candidate 
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CHAPTER I 

INTRODUCTION 

There are several indicators that determine the progress and prosperity of a 

state, territory, or a nation. Among them, entrepreneurship is indicated as one of the 

emerging determinants of development among developed as well as developing 

countries (Vivarelli, 2013). This is due to the contributions made by entrepreneurship 

towards national economy and creation of wealth of nations. Despite the fact that 

entrepreneurship driven by economic theory generates wealth and contributes to the 

nation’s income, Tugwell (1922) indicates a major criticism of economic theory, that 

it does not consider human nature such as capabilities and values. In addition, 

Toufique (2015) indicates economic theory has always over looked social and 

environmental ethics. Toufique (2015) further mentions ecological economics as a 

critique of economic theory that highlights the devastating consequences such as 

greenhouse gas emissions of the nation and other environmental degradation. Now, 

the major question that arises is how we can solve these problems.  

While answering this question, Yunus (2008) indicated that the youth of the 

world feels frustrated inside the capitalist system of economy where earning a lot of 

money is not an inspiring goal. Yunus (2008) further claims that social business is 

appropriate to solve such problems. Thus, within the context of developing countries 

such as Nepal, entrepreneurship, particularly social entrepreneurship, is essential for 

the creation of wealth without compromising social livelihood which may lead 

towards environmental degradation. 
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In addition, another important question may be what exactly is social 

entrepreneurship and where did it come from? While answering these questions, 

Mainsah, Heuer, Kalra, and Zhang (2004) give the example of Grameen Bank of 

Bangladesh, established by Muhammad Yunus. On one hand, Grameen Bank, like 

any other banks,  is earning profit by giving micro loans to the poor and earning 

interest from them. On the other hand, it is supporting a social cause by helping the 

poor in Bangladesh and eradicating poverty. In this sense, a number of researchers 

have understood these phenomena as social entrepreneurship, which is a sustainable 

means of change for eradicating poverty, particularly among developing countries 

(Seelos & Mair, 2005). As a result, the concept of Grameen Bank by Yunus 

reverberated as social entrepreneurship and social business around the world. 

In addition, social entrepreneurship is defined by various scholars and 

academicians. According to Mair and Noboa (2003), social entrepreneurship is 

defined as an innovative behavior which uses resources to gain opportunities in order 

to create ventures. In turn, these ventures follow different practices that may yield and 

sustain social benefits. In contrast, Austin, Stevenson, and Wei-Skillern (2006) define 

“social entrepreneurship as innovative, social value creating activity that can occur 

within and across the nonprofit business” (p. 2). Although social entrepreneurship has 

been defined in various ways, different scholars suggest that there is no universally 

accepted definition of social entrepreneurship (Tan, Williams, & Tan, 2005). 

What is social entrepreneurship for you in this study? 

According to Cope (2005) the learning of various forms of entrepreneurship, 

including social entrepreneurship is done within three different approaches:functional, 

behavior, and personality. Further, the functional study focuses on the relation 

between entrepreneur and their environment whereas the behavior study of 
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entrepreneurship focuses on the actions and attitudes of entrepreneurs. Further, the 

personality approach study of entrepreneurship is concerned with individual’s 

intrinsic and constant characteristics. 

In addition, the entrepreneurial personality study focuses on variant 

characteristics and traits of entrepreneurs (Cope, 2003). In this sense, social 

entrepreneurial intentions are linked to personality traits and behavioral actions of an 

individual, but the critical question becomes how do we understand personality traits? 

While answering this question, a number of research studies has indicated that the 

study of personality traits on social entrepreneurship is growing and getting popular 

among scholars (Braunerhjelm & Hamilton, 2010). However, Zhao, Seibert, and 

Lumpkin (2010) suggest that entrepreneurial personality is different among different 

groups such as managers, students, entrepreneurs and general people. 

Further, Llewellyn and Wilson (2003) indicate that personality traits can be 

hypothesized for studying the behavioral actions of social entrepreneurship. This is 

because social entrepreneurs possess certain transformational characteristics which 

would bring efficient transformational change from limited resources and ongoing 

problems (Thompson, 2002). However, if we look at developing countries, 

particularly in Nepal, personality and behavioral actions seem to have significant 

contribution on entrepreneurial actions. 

While studying the influence of psychological variables such as behavior and 

personality over entrepreneurship, Kalkan and Kaygusuz (2012) mention that role of 

individuals, including their psychological variables is inevitable and that it also guides 

entrepreneurship and its components. However, Okhomina (2010) mentions that 

entrepreneurs possess a certain personality, such as tolerance capacity, that influences 

efficient decision making where such decisions are more productive than decisions 
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made by managers. Thus, both individual characteristics and their personalities are 

essential in order to look at entrepreneurial intentions which influence decision 

making. 

In order to understand the influence of personality traits and social 

entrepreneurship, restricted number of accessible researches must be reviewed 

(Bernardino & Santos, 2015). However, Krueger, Reilly, and Carsrud (2000) indicate 

that the influence of personality traits while conceptualizing social entrepreneurial 

intention is considered to be controversial in academic literature. Despite such 

arguments, various empirical studies are conducted around the world to find answers 

for such contradictions. Further, international conferences of social entrepreneurship 

are conducted especially in developing countries for such attempts. Volkmann, 

Tokarski, and Ernst (2012) indicate journals around the world such as the Columbia 

Business School in New York and IESE in Barcelona which are publishing special 

journals on social entrepreneurship (p. 11). However, the number of researches 

indicates that the theoretical study of social entrepreneurship is still in its early stages 

and there is a limited number of studies  is available in the literature (Mair & Noboa, 

2003). 

Despite above examples that claim social entrepreneurship has gained 

relevance in developing countries, the influence of personality traits, particularly 

among social entrepreneurial intentions, is little known and under- researched in the 

context of Nepal. Hence, the purpose of this research is to study this issue in the 

context of Nepal. 

Rationale of the Study 

If we look at the impact of social enterprises among Asian countries, 

Bangladesh practiced social entrepreneurship through Grameen Bank and helped 60% 
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of people cross the poverty line (Shams, 2009). With this evidence, Nepal is not so 

different from Bangladesh in regard to its economic, cultural, geographical, and 

literacy rate as well as other development patterns. Hence, this study might help to 

produce some positive guidelines to enhance Nepalese economy through social 

entrepreneurship. The findings obtained from the study will also support policy 

makers to think about sustainable ways of enhancing social entrepreneurial intention 

particularly among students. Further, the findings will contribute towards social 

entrepreneurial education that would facilitate students. This study is also an opening 

research of social entrepreneurial intentions in Nepal as no other research has ever 

been conducted that studies the role of personality traits on social entrepreneurial 

intention among undergraduate level Development Studies students in Nepal. This 

study would provide implications towards psychologists, educators, social 

entrepreneurs and governmental factors to identify personality predictors that 

influence social entrepreneurial intentions so that they can encourage undergraduate 

level Development Studies students towards social entrepreneurial activities in Nepal. 

This study may also contribute towards sustainable development through social 

entrepreneurship, entrepreneurial activities within environmental and social ethics and 

positive personality traits in Nepal. 

Statement of the Problem 

Every entrepreneur possesses certain distinct personalities that directly or 

indirectly influence their activities, decisions and their intention to start an enterprise. 

These personality traits have long been discussed to influence commercial 

entrepreneurial intentions, particularly among industrious entrepreneurs in developed 

and developing countries (Caballero, Fuchs,& Priale, 2013). Achieving sustainable 

entrepreneurship is a matter of international benchmark as indicated in goal number 
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nine of Sustainable Development Goals (SDG). This goal states the need of 

sustainable enterprises and industrialization which considers economic, social as well 

as environmental components. 

On the other hand, both commercial entrepreneurship as well as social 

entrepreneurship is a part of society practiced by individuals in different contexts. 

Commercial entrepreneurship focuses on creating economic value, whereas social 

entrepreneurship focuses on creating both economic as well as social value (Mair & 

Marti, 2006). Despite such differences, both commercial and social entrepreneurship 

have equal contribution in a nation’s Gross Domestic Product (GDP) that leads 

towards overall development of that country. As commercial entrepreneurship is 

focused towards creating economic value the number of people are attracted towards 

it increases. The important question that arises is, why are people more focused 

towards creating economic value through commercial entrepreneurship, where social 

entrepreneurship also generates economic value as well as social value? Despite such 

similarities and differences between commercial and social entrepreneurship, what is 

the main reason that people are more inclined towards commercial entrepreneurship? 

It is known that the world expects Nepal to achieve the international benchmark of 

Sustainable Development Goals by 2030 but it is also essential to encourage people 

not only towards commercial entrepreneurship but also towards social 

entrepreneurship for economic and social value creation. Another question that may 

occur is, if both commercial and social entrepreneurship exist  in our society, why is 

there a growing number of interest only towards commercial entrepreneurship? 

If we look at enterprise and industry contribution to GDP among developing 

countries, Bangladesh has 28.9% and Bhutan has 41.2 % (Global Finance, 2016) 

whereas Nepal has only 2.6% (Mahat, 2015). Similarly, students in other developing 
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countries are more focused on developing their intention towards social 

entrepreneurship. But in Nepalese context, the students, particularly undergraduate 

level students intending on becoming social entrepreneurs is quite low as compared to 

that of other developing countries.  What is the reason behind such differences? This 

is one of the problems that hinder the formation of social entrepreneurship in Nepal. 

Thus, considering these problems, it is essential to study whether the personality of 

the students explains social entrepreneurship in Nepalese context. 

Purpose of the Study 

The general purpose of this study is to examine the status of personality traits 

and social entrepreneurial intentions among undergraduate level students of 

Development Studies and also to examine the contribution of their personality traits 

on social entrepreneurial intentions. 

Specifically, the purpose of this study is to examine the status, relationship and 

contribution of Big Five Personality Traits (Openness (OPEN), extroversion 

(EXTROV), agreeableness (AGREE), conscientiousness (CONSC), neuroticism 

(NEURO) and Trait Composites (TC) on social entrepreneurial intentions (Social 

Vision (SV), sustainability (STB), social networks (SN), innovation (INV), financial 

returns (FN) among undergraduate level Development Studies students of Nepal.  

Research Questions 

The researcher examined the following research questions in the study: 

1. What is the status of personality traits and social entrepreneurial intentions of 

undergraduate level development studies students of Nepal? 

2. What is the relationship between personality traits and social entrepreneurial 

intentions among undergraduate level development studies students? 
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3. What is the contribution of personality traits and its dimensions on social 

entrepreneurial intentions among undergraduate level development studies 

students? 

Research Hypothesis 

In this study, hypothesis is stated to test the relationship between five dimensions 

of social entrepreneurial intention dimensions such as social vision, sustainability, 

social networks, innovation and financial returns through the Big Five Personality 

Traits such as openness, extroversion, agreeableness, conscientiousness and 

neuroticism.  The following hypotheses are stated based on the literature such as 

Arshad and Li (2016); Nga and Shamuganathan (2010), and Mair, Robinson, and 

Hockerts (2006) 

a. Hypothesis (HI): There is a positive relationship between the Big Five 

Personalitytraits and social entrepreneurial intentions. 

b. Hypothesis (HII): There is a positive relationship between each component of 

the Big Five Personality Traits (openness, agreeableness, conscientiousness, 

extroversion, neuroticism and trait composites) and each component of social 

entrepreneurial intentions (social vision, social network, sustainability, 

innovation and financial return.  

Delimitation of the Study 

This study is delimited to five dimensions of social entrepreneurial intentions 

namely social vision, social network, sustainability, innovation and financial return. 

Methodology of the study is delimited to quantitative study rather than qualitative or 

mixed methods. Population and sample are delimited to undergraduate level 

Development Studies students of Nepal. Similarly, this study is delimited to the 
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Theory of the Big Five Personality Model namely, openness, agreeableness, 

conscientiousness, neuroticism and extroversion. 
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CHAPTER II 

LITERATURE REVIEW 

This chapter reviews the related literature on personality traits and social 

entrepreneurship so that it supports the researcher’s empirical study in a logical 

manner. Torraco (2016) defines literature review as an integrative form of review that 

analyzes, synthesizes and critiques literatures to generate new knowledge. In this 

regard, this study does an extensive review on entrepreneurship, social 

entrepreneurship, social entrepreneurship in academia, social entrepreneurial 

intentions, social entrepreneurial intention dimensions, the big five personality traits, 

policies related to social entrepreneurship and past research done on personality traits 

and social entrepreneurial intentions. 

Entrepreneurship 

Entrepreneurship is defined in academia as well as in practice and is usually 

based on views, beliefs, philosophies, practice and other multiple perspectives. 

Schumpeter (1947) stated the term “entrepreneurship” as a fundamental basis of 

economic change within the capitalist system. Further, he indicates that 

entrepreneurial activity with innovation is an important component within the study of 

economic development. On this, most of the researchers believe that entrepreneurship 

and innovation started from the Schumpeterian Theory of Economic Development 

and Innovation which believes in economic development through an organized setting 

within modern capitalism (Dees & Anderson, 2006; Ebner, 2006; Knudsen & 

Swedberg, 2009). However, Śledzik (2013) claims that, although entrepreneurship 

and innovation are universal concepts, their principles are always changing in Neo-
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Schumpeterian Economics as neoteric industrialism are facing downfalls. Thus, it is 

an inevitable fact that entrepreneurship evolved from the Schumpeterian model of 

economic development during the capitalist epoch, particularly in 1912.  

Despite the fact that various scholars like Dees and Anderson (2006), Ebner 

(2006) believes the Schumpeterian model of Entrepreneurship as a fundamental basis 

of economic development within the capitalist structure, it has been argued by various 

scholars too. Conger, York, and Wry (2012) state that entrepreneurship, within the 

capitalist system, is basically commercial entrepreneurship that  focuses on profit and 

ignores social and environmental goals. This may indicate that commercial 

entrepreneurship, which focuses more on profit over social values, has led towards 

loss of the wealth of nations and destruction of social livelihood and environmental 

degradation. For instance, the impact of gas flaring in Africa to the environment has 

caused high Green House Gas (GHG) emissions (Baumuller et al., 2011) and has also 

impacted the commercial French cement enterprises such as acidification, marine eco 

toxicity and global warming (Chen, Habert, Bouzidi, & Jullien, 2010). These are 

some of the examples of commercial enterprises leading towards environmental 

degradation.  

In such conditions, Yunus (2006) indicates social entrepreneurship as the 

solution towards the global, social and environmental problems created by 

commercial enterprises. On this, social entrepreneurs are regarded as individuals who 

find solutions for various social problems through innovation (Ashoka, 2017). In this 

sense, social entrepreneurship is considered as a problem-solving entrepreneurship/ 

sustainable entrepreneurship, which is essential for developing countries.  
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Social Entrepreneurship 

Social entrepreneurship is defined and understood in various ways within theory 

and practice. Austin et al. (2006) define social entrepreneurship as “innovative, social 

value creating activity that can occur within or across the nonprofit, business or 

government sectors” (as cited in Grieco, 2015 p. 27).However, Mair and Noboa 

(2003) in their extensive review of the concept of social entrepreneurship categorized 

SE into three forms:  

a. First, SE as an initiative that emerges from social needs, corporate 

competitions, mergers and pressure from investors and government benefits 

cuts off and taxations.   

b. Secondly, SE as a social venture which is intended for solving certain social 

problems. 

c. Thirdly, SE as a practice, emerging from commercial enterprises that perform 

socially responsible practices.  

Although SE has been defined in several forms, both innovative nonprofit 

organizations such as Smart Paani, Biruwa Venture, Seeing Hands (NepalSutra 

Travel, 2017) and social initiatives such as Change Fusion Nepal and Volunteer 

Society Nepal (NepalSutra Travel, 2017) can be found in practice within Nepalese 

entrepreneurial environment.  

Similarly, the evolution of social entrepreneurship and social entrepreneurial 

activity has been discussed frequently in academia. Neill (2013) states that origins of 

social entrepreneurship came from non- profit entrepreneurship that can be traced 

back to 1983 (as cited in Young, 2013). Neill (2013) further mentions the origin of 

social entrepreneurship as non-profit entrepreneurship that can be linked with the 

work of Mother Teresa, Ralph Nader and Charles William Eliot. However, Germak 
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and Singh, (2010) state that the concept of social entrepreneurship started to be known 

as a problem -solving sustainable entrepreneurship in 2006 when Muhammad Yunus 

was honored with the Nobel Peace Prize for his work in Bangladesh through the 

Grameen Bank. In this sense, social entrepreneurship in the context of developing 

countries such as Nepal can be linked both with early traces of nonprofit 

entrepreneurship as well as with work from Yunus. 

Social Entrepreneurship in Academia 

Although researchers indicate that there is no universally accepted definition 

of social entrepreneurship, strong roots of social entrepreneurship can be found in 

Davis’ work (1973), where he wrote about the social responsibilities of commercial 

entrepreneurs. However, a number of research mentions that Small and Medium Scale 

entrepreneurial activities have gained momentum after Yunus was awarded with the 

Nobel Peace Prize in 2006 for his social business from the Grameen Bank in 

Bangladesh (Bateman, 2014). Despite the fact that social entrepreneurial studies have 

increased in the past decades in developed as well as developing countries (Mair et 

al., 2006), there are a limited number of social entrepreneurial studies available in the 

context of Nepal. 

According to Caballero et al. (2013) entrepreneurship studies including social 

entrepreneurship in academia are done within three different approaches such as i) 

Functional Approach, ii) Personality Approach and iii) Behavioral Approach. Among 

these three different approaches of entrepreneurial study include social 

entrepreneurship. This study will focus on measuring social entrepreneurial intentions 

from the personality approach. Within this personality approach the study will look at 

six dimensions of personality traits such as openness, agreeableness, extroversion, 

neuroticism, conscientiousness and trait composites.   



14 

 

Social Entrepreneurial Intentions 

Krueger (2008) defines social entrepreneurial intentions as antecedents that 

come from a procedural system tied to social and cognitive psychology. However, it 

has been argued that the concept of intentionality originated from the Socrates era. On 

this Husserl (n.d.) define intentions as “the fundamental process of consciousness” (as 

cited in Krueger, 2008, p. 54). In this sense, social entrepreneurial intentions can be 

referred to as a process of consciousness that is understood well in social and also 

cognitive psychology.         

On the other hand, Kulothungan (2009) states that commercial entrepreneurial 

intentions provide a basis for social entrepreneurial intentions as they both 

demonstrate possibilities and appealing insights. However, scholars frequently 

mention that the impact and motives created by commercial as well as social 

entrepreneurial intentions are different from each other. Amidst such differences 

between social and commercial entrepreneurship, there are a number of researches 

done to study both social and commercial entrepreneurship. While explaining these 

phenomena, Ferri (2014) in her study found that role models and fear of failure 

influence social entrepreneurship whereas minimum capital requirements have no 

effect on social entrepreneurship. Thus, social entrepreneurship and commercial 

entrepreneurship are different from each other due to their contrasting variables. 

Similarly, while examining different variables of social entrepreneurial 

intentions from the literature, Nga and Shamuganathan (2010) indicate five 

dimensions of social entrepreneurial intentions. These five dimensions include social 

vision (SV), sustainability (SUS), social networks (SN), innovation (INV) and 

financial return (FN) which are presented below: 

 



15 

 

 

 

 

 

 

 

 

Figure 1. Dimensions of social entrepreneurial intentions by 

Nga&Shamuganathan,(2010) 

Mair and Noboa (2003) propose a model for measuring social entrepreneurial 

intentions. They indicate two dimensions of social entrepreneurial intentions which 

are: perceived desirability and perceived feasibility. According to their model, the 

perceived desirability includes different variables such as emotional empathy and 

cognitive/ moral judgment empathy. On the other hand, perceived feasibility includes 

variables such as self-efficacy and social support as variables of social entrepreneurial 

intentions.  

Figure 2: Dimensions of Social Entrepreneurial Intentions by Mair and Noboa (2003) 

 

 

 

 

 

 

Source: Mair and Noboa (2003) 
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Ernst (2011) adopts the Ajzen’s model and proposes an extensive dimension 

for understanding social entrepreneurial intention formation. She indicates three 

dimensions such as attitude towards becoming a social entrepreneur, perceived 

behavioral control and subjective norms. In doing so, she indicates perceived 

behavioral control can be measured by social entrepreneurial human capital, 

subjective norms can be measured from social entrepreneurial social capital and 

attitude towards becoming a social entrepreneur can be measured from social 

entrepreneurial personality.  

Further, social entrepreneurial personality is divided into entrepreneurial 

personality (risk taking propensity, innovativeness, proactiveness, need of 

achievement, and need of independence) and pro-social personality (empathy and 

social responsibility). The social entrepreneurial human capital includes perceived 

social entrepreneurial skills (leadership, creativity and personal relationship) and 

social entrepreneurial knowledge/ experience. Similarly, she includes social 

entrepreneurial social capital as perceived knowledge on institution, perceived 

network, and perceived support (expected financial support and expected other 

support). 

Figure 3:Model of social entrepreneurial intention based on theory of planned 

behavior 
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Source: Ernst (2011) 

Based on the above literature, the following three models (Nga 

&Shamuganathan (2010); Mair and Noboa (2003), and Ernst (2011) have been found 

relevant. After reviewing the literature in this study, these three models have been 

found as some of the most popular models for measuring social entrepreneurial 

intentions. The different variables of social entrepreneurial intentions are mentioned 

below from the literature.  

Dimensions of Social Entrepreneurial Intention 

The role of intention in entrepreneurship is regarded as crucial as it determines 

organizational survival, growth and development (Fini, Grimaldi, Marzocchi, & 

Sobrero, 2009). However, while discussing social entrepreneurial intention (Arshad 

&Li, 2016); Irengun and Arikboga (2015) and Mair et al. (2006) state five dimensions 

for measuring social entrepreneurial intentions. They include social vision, social 

networks, sustainability, innovation and financial returns. The detailed discussions 

about these five dimensions of social entrepreneurship as stated in the literature are 

given below: 

Social Vision 

Social vision (SV) is regarded as an essential element for social entrepreneurs 

because it is one of the factors that lead towards success and it enhances coping 

capacity from problems that arise within a social enterprise. Further, having a clear 

social vision is to have a clear purpose which indicates the ability of a social 

entrepreneur to see where they are now and where they want to go in the future 

(Munoz, 2010). However, Mair et al. (2006) mention that social entrepreneurial vision 

leads to the formation of a social entrepreneurial mission that gives value to the 

creation and accessibility of available resources for a social entrepreneur.  
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 Although social vision is considered as an essential element for social 

entrepreneurs, social vision within human cognitive structure is considered offensive 

and irrelevant in its initial stages (Adams & Kveraga, 2015). Thus, social vision as a 

variable of social entrepreneurial intention was found to be skeptical and supportive in 

the literature. Although social vision was found to be supportive and skeptical, this 

study regards social visions as one of the variables of social entrepreneurial 

intentions. This study believes that social entrepreneurial vision leads to a social 

entrepreneurial mission for success and supports resources in various developed as 

well as developing countries.  

Sustainability 

A number of researchers seems to agree on the fact that entrepreneurial 

success does not only rely on economic growth, it further includes different aspects of 

human development (Soubbotina, 2004). However, it is an inevitable truth that global 

businesses as well as commercial enterprises are one of the major contributors of loss 

of social livelihood and environmental degradation due to over use of resources 

needed for future generations (from the evidences of commercial enterprises leading 

towards environmental degradations as given by Baumuller et al. (2011); Chen et 

al.(2010). In such conditions, researchers claim social entrepreneurs as sustainable 

entrepreneurs who have the ability to maintain an equilibrium by balancing economic 

prosperity, social livelihood and environment resilience (Kuckertz & Wagner, 2010). 

For instance, Grameen Bank in Bangladesh initiated by Muhammad Yunus is earning 

interest from micro loans given to the people through community lobbying. On the 

other hand, it is helping the poor and eradicating poverty in Bangladesh (Mainsah et 

al., 2004). In this sense, sustainability that balances economic, social and 
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environmental aspects is regarded as one of the essential variables for social 

entrepreneurial intentions. 

Social Networks 

It is often believed that social networks (SN) and social media are some of the 

crucial factors that determine the success of a social enterprise. However, such social 

networks help to communicate and interact effectively and efficiently with 

stakeholders, not only in philanthropic social enterprises but also in business 

enterprises (Martin & Bavel, 2013). Further, social networks are stated as a medium 

of opportunities and sources of funding. Although enterprises have strong products or 

services, they cannot succeed without proper social networks with their stakeholders 

(United States Agency for International Development, 2014). In this sense, social 

networks may also be relevant for social businesses in Nepal, where various social 

enterprises give more importance to their network along with their strong product or 

services. 

Innovation 

Innovation (INV) in entrepreneurship is regarded as an essential element since 

the Schumpeterian Theory of Economic Development in 1912. With this concept of 

Schumpeterian innovation, Groot and Dankbaar (2014) state that innovation in social 

entrepreneurship is the creation of something new which is used to solve various 

social problems. However, as social entrepreneurial research has picked up pace, the 

literature focusing on innovation, particularly social innovation, has also increased in 

the last few years. 

According to Moulaert,MacCallum, Mehmood, & Hamdouch (2013), 

innovation in social entrepreneurship has been defined as “a means of developing 

inclusion and wellbeing through social relations and empowering process by imaging 
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and pursuing a world, a nation, a region that would grant universal rights and become 

more socially inclusive” (as cited in Dankbaar & Groot, 2014, p. 18). However, this 

definition has been argued by various scholars. Similarly, the European Union (2014) 

states innovation in social entrepreneurship as “something new” that includes different 

social programs especially for sustainable development in developing countries. In 

this sense, innovation in social entrepreneurship may bring transformation and 

development in Nepalese context.    

Financial Returns 

According to a definition of Social Economy Scotland, financial return (FR) is 

referred to as a social investment in which a social investor takes a bottom -up 

approach for decision making to yield more social and environmental return (Unite 

for Sight, 2017). However, a number of researchers argue whether social 

entrepreneurship leans towards financial return or impact return (Brozek, n.d.). On 

this Leviner, Crutchfield, and Wells (2007) suggest that impact or the social change 

created by a social entrepreneur is the primary objective, whereas financial return or 

profit is the secondary objective of a social enterprise. This difference is regarded as a 

key that makes social entrepreneurship a unique and dynamic entrepreneurship. 

However, financial return is an evitable component either in social or commercial 

entrepreneurship among developed or developing countries. In this sense, financial 

return is regarded as one of the components of social entrepreneurial intentions.     

After reviewing social entrepreneurial intention dimensions, what is the link 

between social entrepreneurial intention and individual personality, attitude, behavior 

and interest? Is there any relationship between personality traits of an individual and 

their social entrepreneurial intentions? While answering these questions, Chen, Jing 

and Sung (2012) consider there is an essential role of personality traits on an 
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individual’s entrepreneurial development. Further, Chen et al. (2012) claim that the 

big five personality traits are one of the most relevant personality approaches for 

studying entrepreneurial attitudes and intentions among various other personality 

approaches found in literature. Based on this evidence, a number of researches have 

been done linking personality traits with social entrepreneurial intentions (Irengun & 

Arikboga (2015); Mair et al. (2006). In this sense, a theoretical review on big five 

personality traits including their additional traits is discussed below:   

The Theory of Big Five Personality Trait 

Goldberg (1993) indicates that Sir Francis Galton was the first scientist to 

acknowledge individual human differences and term them into personality descriptive 

single descriptions in the literature in 1884. However, Goldberg indicates other 

scientist such as Raymond B Cattell explored approximately 4500 personality trait 

terms that were set it 35 complex bipolar variables later.  

In contrast, Schmit, Kihm, and Robie (2000) claim that most of the personality 

tests were developed by scientists from the United States of America that were 

conveyed into other countries for similar measures. Some of the examples of 

personality tests are the Minnesota Multiphasic Personality Inventory (MMPI), the 

California Personality Inventory (CPI), and Cattell’s 16 Personality Factors (PF). 

Although there are various measures and variables of personality, this study focuses 

on the Big Five Personality Traits namely openness, agreeableness, conscientiousness, 

neuroticism and extroversion.  

The Big Five Personality Trait is also known as Five Factor Model (FFM). Gurven, 

Rueden, Massenkoff, Kaplan, and Vie (2013) indicates personality as “biologically 

based human universal” (p.354) which means that individual differences can be 

expressed in five different components such as openness, agreeableness, extroversion, 
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neuroticism and conscientiousness. However, there is a growing number of 

researchers who are interested in knowing about the influences of personality traits 

over social entrepreneurial intention (Kruger, 2008), entrepreneurial process and 

entrepreneurial performance (Zhao et al., 2010).  

Akanbi (2013) conducted a survey research to explore the influence of familial 

factors, personality traits and self- efficacy on entrepreneurial behavior among college 

of education students in Oyo State, Nigeria. In doing so, Akanbi uses the Big Five 

Inventory and uses the five personality variables such as openness, agreeableness, 

conscientiousness, neuroticism and extroversion. His study found all five personality 

traits significantly influence the entrepreneurial intention of his participants. 

Irengun and Arikboga (2015) also conducted a field based study on the 

influence of personality traits on social entrepreneurial intentions among the 88 

Business Administration Study in Istanbul. In doing so, they use the Big Five 

Personality Model given by Paul Costa and Robert McRae. The empirical study found 

that only extraversion and openness had significant influence over the social 

entrepreneurial intentions of students.  

Javan (2014) also studied the impact of personality traits on entrepreneurial 

intentions among the personnel of University of Isfahan in Iran. In doing so, Javan 

uses the Big Five Personality variables, namely openness to experience, emotional 

stability, consciousness, agreeableness and extroversion. The findings of the research 

suggest that all five personality traits have significant influence over their 

participant’s entrepreneurial intentions. In this study, the five variables of the Big Five 

Personality Traits, namely Openness, Agreeableness, Conscientiousness, Extroversion 

and Conscientiousness are given by Akanbi (2013); Irengun and Arikboga (2015); 

Javan (2014); Schmit et al. (2000) and other scholars. After reviewing the literature, 
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further discussion of the five variables of the personality traits along with their 

derailing personality traits are given below: 

Openness 

Openness (OPEN) refers to those individual characteristics such as intellect, 

cultured and independent (Digman, 1990, p.423). The indicators of openness have 

been complex and argued in academia. In doing so, Schmit et al. (2000) indicate that 

individual traits that denote openness dimension include “goal directed thinking, 

independence, innovativeness/ creativity, social astuteness, thought focus” and 

“vision”. Further, Javan (2014) indicates that a person who is open is “creative, 

sensitive” and “artistic” those characteristics lay a foundation for that person to grab 

opportunities from his/her surroundings. In this sense, an openness trait within a 

social entrepreneur makes them open towards expanding their knowledge, skills and 

creativity that is crucial for achieving their social objectives.  

Agreeableness 

Agreeableness (AGREE) refers to the ability of an individual to adjust and 

compromise their behavior towards their peers (International Personality Item Pool 

[IPIP], n.d.). John and Srivastava (1999) indicate six different items that denote 

agreeableness within an individual, such as “trust (forgiving), straightforwardness 

(undemanding), altruism (warm), compliance (not stubborn), modesty (not show 

off)”and “tender –mindedness (sympathetic)”. In contrast, Norman (1976) states 

multiple items of agreeableness are complex and loop with other traits. Further, 

Norman (1976) proposes three items of agreeableness namely “good natured, 

cooperative and trustful” (as cited in John & Srivastava, 1999, p.6.) 
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Extroversion 

Digman (1990) explains extroversion (EXTROV) as dimension I personality 

traits which include individual traits of “social adaptability, assertiveness, power, 

positivity, and interpersonal involvement”(p.423). A number of researches indicates 

various items that denote extroversion traits of an individual. Among them John and 

Srivastava (1999) indicate extroversion of an individual is determined by 

“gregariousness (sociable), assertiveness (forceful), activity (energetic), excitement 

seeking (adventurous), positive emotions (enthusiastic)” and “warmth (outgoing)”(p. 

1).  

However, Bakker (2014) elucidates extroversion personality trait as a social 

behavior of an individual that is more outward bound and includes positive feelings 

which are positively associated with traditionalism. Further, Bakker (2014) adds 

extroversion includes different facets such as “activity (energetic), assertiveness 

(power oriented), gregariousness (interpersonally oriented), excitement seeking 

(sensation seeking), positive emotions (cheerful) and warmth (polite)”(p. 63).  In this 

sense, extroversion may be referred to as outgoing and groups other positive attitude 

personality traits among social entrepreneurs. 

Conscientiousness  

Conscientiousness (CONSC) can also be understood as “diligence, carefulness 

of an individual”.John and Srivastava, (1999) claims that in order to be conscientious 

a person should be “orderly, responsible”and “dependable”. Buchanan (1998) 

indicates that the conscientiousness personality of an individual includes sub- facets 

such as “competence, order, dutifulness, self -discipline, deliberation, and 

achievement striving”(p. 144). Although various personality inventories indicate 

differing items of conscientiousness, there is no universally accepted scale of items 
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for measuring conscientiousness in literature. Despite this fact, it is one of the factor 

of big five personality traits.  

Neuroticism 

Neuroticism (NEURO) has been understood as a negative personality trait of 

an individual. Further, Jeronimus, Reise, Sanderman and Ormel,(2014) refers to 

neuroticism as tendency within an individual to experience negative stimulus and 

response such as fear, sadness, anger, anxiety, irritability, worry, self-consciousness, 

dissatisfaction, hostility, shyness, reduced self - confidence and feeling of 

vulnerability. Jeronimus et al. (2014) also indicate that the origin of the neuroticism 

came from behaviorism, which had no influence from the environment. Therefore, 

neuroticism within a social entrepreneur can be referred to as their negative feelings 

and personality traits. There are several other personality facets of an individual other 

than big five personality traits (agreeableness, openness, conscientiousness, 

neuroticism and extroversion). After an extensive literature review the additional 

personalities are given below: 

Trait Composites (TC) 

There are additional dimensions of personality traits other than the big five 

personality traits (John & Srivastava, 1999). These composite personality traits are 

defined and given by various scholars in personality inventories and measures. 

Among them, Bond (2012) defines these personality traits as a derailing personality 

trait of an individual which is more ego-centered and ultimately leads to failure. 

Further, Bond (2012) mentions these behaviors of an individual/ leader in five 

different facets such as “ego-centered”, “intimidating”, “manipulative”, “micro-

managing” and “passive- aggressive” (p.7).  
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Robie, Brown, and Bly (2008) define these variables as additions to 

personality traits called derailing personality traits which hinder unexpectedly and 

lead to failure to reach to the top of an institution. Although Robie et al. (2008) 

mention their own definition of derailing personality traits, they further add “lack of 

character” (p.131) as an additional trait that ultimately leads to such derailments. In 

contrast, if we look at the Global Personality Inventory (GPI) given by Schmit et al. 

(2000), they include an additional two facets such as “impressing” (p.192), and “self –

awareness/self-insight” (p.193) within the derailing personality traits other than the 

big five personality traits. In this regard, both derailing facets including their 

additional facets such as impressing and self-awareness/self – insight can be relevant 

within Nepalese social entrepreneurs and leaders that either lead to failure or hinder 

them reaching the top of their institutions.  

Policies and Practice of Social Entrepreneurship 

If we look at the policies in the United States of America (USA), we can see 

that the Government created theSPARK Network Initiative in 2009 that includes the 

International Visitor Leadership Program (IVLP) under the Department of State in 

USA (U.S. Department of State, 2016). The main objectives for such initiative is to 

bring entrepreneurship around the world in their country. Further, the IVLP initiatives 

organize more than 50 international entrepreneurial exchange programs in order to 

bring growth in technology and social networking particularly among American social 

entrepreneurs. In addition, the IVLP initiative encourages social entrepreneurial 

participation in the USA. 

Similarly, The European Union initiated “Social Business Initiative (SBI)” in 2011 

in order to promote and encourage the development of social enterprises among its 

European Union countries (Noya & Clarence, 2013). In doing so, SBI in European 
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countries formulated an expert group to guide social enterprise particularly in their 

startups. This initiative contains 11 priority measures and three key themes which are 

given below:  

a. Provide adequate support for social enterprises to raise funds, 

b. To increase the visibility of social entrepreneurship, 

c. To facilitate social enterprises in their legal procedures, especially in their 

startups.  

If we look at social entrepreneurial policy in developing countries such as India, 

we can see that a policy report by Swissnex India (2015) indicates that social 

enterprises and entrepreneurial activity is divided into three forms such as nonprofit 

/public charitable organization, for-profit social enterprise and the hybrid model. 

Further, these three organizations are guided by the Company Act of 1956and 

theIncome Tax Act of 1961 under the Ministry of Corporate Affairs (MCA) in the 

Constitution of Republic of India (MCA, 1956). In addition, for profit social 

enterprise can be registered in the form of sole - proprietorship, partnership, limited 

liability firm and private firm in India. 

Similarly, the Ministry of Civil Affairs of China incorporated charity and social 

development policies in its 12th Five Year Plan. Further the 12th Five Year National 

Economic and Social Development Plan in China aims to achieve philanthropy 

development and to provide charity and tax incentives to social businesses in order to 

encourage social entrepreneurial startups (Lane, Baral, Simons, Lane, & Zhang, 

2012). The Ministry of Industry Bangladesh (2010) formulated National Industrial 

Policy in 2010 where Article 2.5 Cottage, Small and Medium Industry promotes 

activities for women entrepreneurship. Further, the Government of Bangladesh 
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formulated the Equity Entrepreneurship Fund (EEF) to support the financial need of 

entrepreneurs in Bangladesh.   

If we look at social entrepreneurial policy in Nepal, it is guided by the Industrial 

Policy of Nepal 2011 followed by the Constitution of Nepal 2015. According to the 

Law Commission of Nepal (2011) entrepreneurship has been divided into commercial 

entrepreneurship, industrial entrepreneurship and micro entrepreneurship. However, 

the right for entrepreneurs is safeguarded by the Constitution of Nepal, 2015. The 

Government of Nepal formulated the National Micro Entrepreneurship and Cottage 

and Small Industries Board in order to promote, support, and guide all forms of 

entrepreneurial activity in Nepal. However, there is no separate national policy 

particularly for social entrepreneurship in Nepal. Despite such conditions, some non- 

profit organizations such as Change Fusion Nepal and for profit organizations such as 

Surya Nepal Pvt. Ltd. are supporting social entrepreneurial activities in Nepal. In 

addition, the Government of Nepal under the Ministry of Finance initiated a project 

called “Yuwa Tatha Sana Byavasai Swarojgaar Kosh” (Youth and Small Entrepreneur 

Self – Employment Fund) in 2009 which encourages self-employment programs 

among rural women and youth in Nepal (Ministry of Finance, 2017).   

Past Research and Reviews 

Nga and Shamuganathan (2010) studied the relationship between the 

personality traits and social entrepreneurial intentions. In doing so, they used the Big 

Five Personality Traits (openness, agreeableness, extraversion, conscientiousness and 

neuroticism) and social entrepreneurial intention dimension, namely (social vision, 

social network, innovation, sustainability and financial return). Further, the findings 

of the study found that agreeableness, openness and conscientiousness had significant 

influence over social entrepreneurial intentions among Malaysian university students. 
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Ernst (2011) also did an extensive empirical analysis on how social 

entrepreneurial intentions are formed among Masters level business students as a 

dissertation for her doctoral degree in Germany. In doing so, she used the Theory of 

Planned Behavior (TPB) as a theoretical approach for her study. The findings of her 

dissertation revealed that TPB dimensions such as social entrepreneurial knowledge 

and experience had a strong influence on social entrepreneurial intentions whereas 

entrepreneurial personality had no influence on attitude towards becoming a social 

entrepreneur. Finally, the conclusion of her dissertation recommended that there is a 

strong need of social entrepreneurial education among students in Germany. 

Caballero et al. (2013) also studied the role of personality traits over social 

entrepreneurial startup among the Peruvian social entrepreneurs. They studied the 

relationship between big five personality traits on the social entrepreneurial intentions 

(social vision, social network, sustainability, innovation and financial return). The 

study was done using both qualitative (interview) and quantitative (survey) methods. 

The findings of the study revealed that all big five personality traits had significant 

influence over the social entrepreneurial startup intention among Peruvian social 

entrepreneurs.  

Javan (2014) also did a quantitative study in order to examine the impact of 

personality traits over the intention of entrepreneurship among 160 employees of 

University of Isfahan in Iran. He used the big five personality model (openness, 

agreeableness, extroversion, conscientiousness and emotional stability) as 

independent variables and entrepreneurial intention dimension such as hardworking, 

risk-taking, self- confidence, creativity, flexibility and tolerance of ambiguity as 

dependent variables. Using the Durbin- Watson Test, the findings of his study show 
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that all five personality traits had significant impact on entrepreneurial intention of 

university employees. 

Irengunand Arikboga (2015) conducted a similar research to study the effects 

of personality traits over social entrepreneurial intentions among Business 

Administration students in Istanbul. The effect of big five personality traits on social 

entrepreneurial intention dimension such as social vision, use of resources and 

financial return were used. On the other hand, the study reveals that openness and 

extroversion have positive influence over the social entrepreneurial intention of their 

participants.  

Arshad and Li (2016) also studied the relationship between personality traits 

and social entrepreneurial intentions among students of Business Administration in 

Islamabad, Pakistan. The independent variables were big five personality traits 

including agreeableness, openness, conscientiousness, extroversion and neuroticism 

and the dependent variable were the use of resources, social vision and financial 

return. The findings of their study indicate that personality traits and social 

entrepreneurial intentions had a positive and significant relationship with each other 

where openness and agreeableness were found to be significant to social vision. 

Further, the results showed that extroversion and agreeableness were found to be 

significant towards financial return component of social entrepreneurial intentions.  

Gurven et al. (2013) conducted a study to test the universality of big five 

personality traits and studied the personality variation among forager- farmers in the 

Bolivian Amazon. 632 men and women doing forager- horticulture from Tsimane 

were selected as samples of the study. The Spearman Correlation found that all five 

components of the big five personality traits were positively correlated where 

extroversion had the highest contribution towards their respondents.  
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Tran and Korflesch (2016) also presented a conceptual model of social 

entrepreneurial intentions by combining different social entrepreneurial intention 

models from the literature. The meta- analytical study was used different theoretical 

perspectives such as big five personality traits, social cognitive career theory. The 

findings of the study reveal that there is no research available in the literature which 

uses social cognitive career theory and implies future research to use this model as the 

model for study social entrepreneurial intentions in different cultures. However, this 

study does provide empirical evidences that personality traits have certain impact on 

social entrepreneurial intentions.  

Hockerts (2017) studies social entrepreneurial intentions based on the model 

given by Mair and Noboa (2006). Hockerts indicates that although agreeableness 

predicts social vision and innovation, personality traits are limited in providing active 

supports for those individuals who are willing to promote social entrepreneurial 

activities. The findings of this study revealed that the variables based on the Theory of 

Planned Behavior needs to be considered for studying social entrepreneurial 

intentions in different scenarios.  

Research Gap 

At present, social entrepreneurship as research, practice and discussion has 

emerged as a discipline which has received great scholarly interest Mair & Marti, 

(2006). In this regard, a number of researches are conducted to study the social 

entrepreneurship and social business in both developed and developing countries. 

Particularly, the influence of personality traits on social entrepreneurial intentions is 

studied in the past researches. However, the study of personality traits that include the 

big five personality traits, trait composites and social entrepreneurial intentions are 

not found in Nepalese context. While reviewing the literature, the researcher did not 
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find any such study conducted among undergraduate level students of Nepal. 

Similarly, the researcher did not find any study related to the influence of personality 

traits on social entrepreneurial intention among undergraduate level development 

studies students of Nepal. Realizing this gap in the literature, the researcher selected 

undergraduate level development studies students of Nepal to conduct this study.              

Conceptual Framework 

A conceptual framework was developed based on the review of the literature. 

The Big Five Personality Traits are considered as the theoretical lens of the study. The 

independent variables are taken from the literature which is based on the Big Five 

Personality Traits. They further include agreeableness, openness, extroversion, 

conscientiousness and neuroticism. An additional variable derailing trait composite is 

also added as an independent variable in the study. Similarly, the dependent variables 

are social entrepreneurial intention dimensions such as social vision, social network, 

sustainability, innovation and financial returns. In addition, demographic 

characteristics that includes age, sex, ethnicity, father’s occupation and mother’s 

occupation are also included in this study.  
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Figure 4Conceptual Framework 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

  

Personality Traits 

Demographic Variables (Age, Sex, Ethnicity, Occupation) 

Social Entrepreneurship (SE) 

Agreeableness (AGREE) 

Openness (OPEN) 

Extroversion (EXTROV) 

Conscientiousness (CONSC) 

Neuroticism (NEURO) 

Trait Composites (TC) 

Social Vision (SV) 

Social Network (SN) 

Sustainability (STB) 

Innovation (INV) 

Financial Return (FR) 

Quantitative 

Approach  

Th

e 

Th

eor

y 

of 

Bi

g 

Fiv

e 

Per

so

nal

ity 

Tr

ait

s 



34 

 

CHAPTER III 

RESEARCH METHODOLOGY  

This chapter describes research approach, paradigm, philosophy, research 

design, population, sampling procedure, pilot study, data collection and analysis. It 

also focuses on quantitative, cross sectional data whose reliability and validity are 

maintained. In addition, it elucidates about statistical tools such as descriptive and 

inferential statistics that are used in this study.  

Philosophical Consideration 

Research paradigms are stated as philosophical worldviews which consists of 

a set of broad beliefs such as epistemologies and ontologies (Creswell, 2014). 

However, research paradigm is defined by professors and scholars around the world 

in different perspectives. Among them, Chalmers (1982) defines research paradigm as 

“general theoretical assumptions, laws and techniques adopted by particular scientific 

community for their application” (as cited in WillisFoundation, 2007, p. 8). In this 

sense, post positivist paradigm guided this study as researchers believes that 

knowledge is out there and it is grounded.  

Similarly, Creswell (2014) indicates that post- positivism or post- positivist is 

an earlier form of assumption that is more applicable and suitable for quantitative 

research rather than qualitative research. In this sense, this study assumed post – 

positivist world view as the research philosophy of the study. Next section states the 

philosophical consideration including ontology, epistemology and axiology of the 

study. The ontology, epistemology and axiology of this research as philosophical 

considerations are given below: 
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Robson (2002) states that ontology means our belief about the reality of the 

world. However, Baikie (1993) states ontology as a science or study of being. In this 

sense, ontology can be understood as our belief towards reality (as cited in Dudovsky, 

2016). He states the post – positivist believe that there is an existence of reality but it 

can be inadequate and anticipatory. However, Dudovsky (2016) states objectivism as 

an ontology of post-positivism which believes that there is an existence of social 

reality but such social reality is self- regulating independent from its social actors. In 

this sense, the ontology of this study is towards single reality. Further, researcher 

believes that reality can be found out in the most objective way through applying 

scientific technique of analysis.  

Similarly, Tennis (2008) defines epistemology as answers to these questions 

such as “how do we know about knowledge, what kind of knowledge is created from 

the study, how is the knowledge gathered and how is knowledge presented by the 

researcher in their study?”Further, Tennis further explains epistemological stances 

are based on the philosophical consideration such as positivist, pragmatist, imperialist, 

constructivist and many others in the field of literature. Among several 

epistemological stances, Ryan (n.d.) explains that the epistemology of post-positivist 

approach believes that there is no such relationship between researcher and the 

knowledge created by them in their study. Further, knowledge has been understood as 

a separate entity from the individual being who creates it. 

Based on these given epistemological assumptions, the epistemological 

consideration of this study is based on post-positivism which believes that knowledge 

created by this study is separate from the researcher. This study believes that 

knowledge can be measured in an objective way from different literature and 

scholarly articles which can be a basis to answer how researchers know about 
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knowledge and how it is gathered. Hart (1971) states axiology came from Greek 

philosophy, that is “values,” that originate from ethics, morality and aesthetics. 

Further, Hart claims such values influence an individual’s life philosophies in every 

single step. However, the post- positivist axiology is explained by various scholars. 

Among them Miller (2000) as cited in Corman and Poole (n.d.) claims post-positivist 

axiology is largely influenced by objectivist philosophy which is value free.Therefore, 

the axiology of this study is value free (Miller (2000) as cited in Corman and Poole 

(n.d.)  which is based on a post-positivist world view guided by objectivism. Further, 

the findings of the study are totally based on survey data which are collected by 

applying standard tools. The researcher has very little influence on its values. The 

axiological values of the study are dependent on statistical values.  

Research Design 

This study followed deductive research approach. Creswell (2014) defines 

quantitative research approach as an approach for examining objective theories by 

studying the relationship between variables. In this sense, this study examines the 

relationship between personality traits namely (openness, agreeableness, 

conscientiousness, extroversion, neuroticism, trait composites) on social 

entrepreneurial intentions dimensions (social vision, social network, innovation, 

sustainability and financial return) and analyzes the data.  

Creswell (2014) further indicates that the variables in the quantitative research 

approach are measured by items where numeric data are analyzed by using statistical 

procedures. However, the overall quantitative research is mentioned as testing 

theories deductively and generalizing the findings (Soiferman , 2010). Similarly, 

Sukamolson (n.d.) also defines quantitative research approach as a numerical 

representation and analysis which is done particularly to explain a phenomenon. 
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Further, quantitative approach is used in various natural and social sciences such as 

physics, biology, psychology and sociology. As quantitative researches examines 

theories deductively, the big five personality traits are assumed as the most relevant 

theories of personality traits (Chen et al., 2012).In this sense, this study tests the 

theory of big five personality traits as well its derailing trait composites.  

According to Creswell (2014) survey research design is one of the quantitative 

research designs that studies numeric leanings of opinion, intentions and attitudes 

from a sample out of its population. In addition, Creswell indicates the survey is done 

either in cross-sectional or longitudinal studies by using closed ended questionnaires’ 

that help to generalize a statement from a population through its sample. In this sense, 

this study used survey research method as the primary research design as it is taking a 

cross sectional data to generalize the findings among the population of undergraduates 

of development studies of Nepal. 

Population and Sample 

As entrepreneurship is indicated as one of the emerging determinants of 

development in developing countries Vivarelli (2013), the students of Bachelor of 

Development Studies, was regarded as the most appropriate population for this study. 

There are three colleges that offer courses on Bachelors in Development Studies 

(BDevS) in different universities of Nepal. The total population of Bachelors in 

Development Studies is given below: 
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Table 1Population of Undergraduate Level Development Studies Students of Nepal 

Name of College Affiliated 

University 

Male 

Students  

Female 

Students  

Total  

National College Kathmandu 

University  

84 130 214 

School of Development 

and Social Engineering 

(SDSE) 

Pokhara University  50 37 87 

Camad College Pokhara University  11 16 27 

Total   136 192 339 

Source: (Adhikari, 2016; Poudel, 2016 & Shah, 2016) 

In this study, for drawing a representative sample from the defined population 

a proportionate stratified sampling technique was used. As mentioned in Stat Trek 

(2017), proportionate stratified sampling is such sampling method in which total 

population is divided into each sub- group known as stratum. Further, Stat Trek 

(2017) explains that each sample size of the stratum is proportionate to its population 

size. The sample size has been calculated below: 

Population (N) = 339 

Standard deviation (σ) = 7.778, Margin of error (e) = 5% 

Distribution= 50%, Level of confidence (α) = 95% 

By the statistical formula to calculate sample size by Yamane (1967), 

Ny = N / (1 + Ne2) 

= 339 / 1 + 339 * (0.05)2 

= 339 / 1 + 0.8475 

= 339 / 1.8475 
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= 183.49 

Therefore, rounding off 183.49 is into 184. The required sample representing the 

population in this study is 184. 

For making the stratum, it is based on the types of universities. In this study, 

three strata were created based on three colleges which offercourses in Bachelor of 

Development Studies.  

Total sample size (n) = 184 Total population (N) = 339 

Population of the stratum (Nn1) = 214, (Nn2) = 87 and (Nn3) = 27 

By the formula, for calculating proportionate sampling given by Metropolis, 

Rosenbluth, Rosenbluth, & Teller, (1953),  

Sample size (nh) = Population size of stratum (Nn1), (Nn2), (Nn3) / Total population 

(N) * Total sample size (n) 

= 214, 87, 27 / 339 * 184 

= 118, 49, 17 sample size for three stratums respectively. 

Now, the proportionate sampling for each stratum is given below: 

Table 2Sample Size in Different Colleges of Nepalese Universities 

Name of College Affiliated University Total Sample 

size of Stratum 

National College Kathmandu University  118 

School of Development and 

Social Engineering (SDSE) 

Pokhara University  49 

Camad College Pokhara University  17 

Total   184 

Tools of Data Collection 

A close ended questionnaire was used in order to study the influence of 

personality traits on social entrepreneurial intention of undergraduates of development 
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studies in Nepal. The number of researches such as Irengun and Arikboga (2015), 

Schmit et al. (2000) and Mair et al. (2006) from the literature helped the researcher to 

prepare his questionnaire. The individual items were modified with the help of 

language and subject experts so that the respondents (i.e. students of Bachelors in 

Development Studies of Nepal) could easily understand the statements.  

The questionnaire was divided into three sections. The first section includes 

general information and demographic variables of the respondents. They further 

include name, address, age, sex, name of college, current semester, caste, father’s 

occupation and mother’s occupation. 

The second section of the questionnaire includes items of personality traits. 

Similarly, the third section of the questionnaire includes the items of social 

entrepreneurial intention dimensions. The details of the questionnaire are given 

below:  

Table 3Number of Items in Personality Traits and Social Entrepreneurial Intentions 

S no.  Personality Traits Number of 

items  

Social Entrepreneurial 

Intention Dimensions 

Number of 

items 

1 Openness 5 Social Vision 8 

2 Agreeableness 6 Social Network 5 

3 Conscientiousness 4 Sustainability 6 

4 Extroversion 10 Innovation 8 

5 Neuroticism 5 Financial Return 6 

6 Trait Composites 7   

From the given figure, there were 37 items of personality traits and 33 items of 

social entrepreneurial intention dimensions. Among them, 6 items were negative 

statements. Hodge and Gillespie (2003), indicate that negative statements are often 

misunderstood by the respondents so they should be inversely scored. Based on this 

evidence, inverse scoring was used for negative statements. The responses of the 



41 

 

questionnaire were encrypted by applying Seven- Point Likert Scale in which 1 

indicates Strongly Disagree, 2 indicates Disagree, 3 indicates Slightly Disagree, 4 

indicates Neutral, 5 indicates Slightly Agree, 6 indicates Agree and 7 indicates 

Strongly Agree. 

Pilot Study 

Piloting is an essential process in any empirical study. On this, Kezar (2000) 

mentions that pilot studies in any research should be done so that the researcher can 

get the “real world” (p.385) knowledge before going into data collections. However, 

despite the fact that pilot studies are a crucial element; it does not promise 100% 

achievement, but does increase the probability of reaching research objectives 

(Teijlingen & Hundley, 2002). In this sense, a pilot study was conducted to get a real-

world experience as well as increase the probability to achieve research objectives.  

Hertzog (2008) indicates 10% of the sample is generally taken for a pilot 

study. Based on these evidences, 23 students were taken for pilot study. As National 

College has the highest number of BDevS students among all other universities (i.e. 

214), 23 students of National College studying in different semesters were selected 

for a pilot study. The researcher went into their class and informed them about the 

purpose of the study. He distributed the questionnaire and gave them instructions to 

fill out the questionnaire. The responses were encrypted in a statistical software called 

Statistical Package for Social Sciences (SPSS) version 20.  

The reliability analysis and Cronbach alpha (α) was used to check the internal 

consistency of personality traits (openness, agreeableness, conscientiousness, 

extroversion, neuroticism and trait composite) as well as social entrepreneurial 

intention dimension (social vision, social network, sustainability, innovation and 

financial return. The number of research indicates that Cronbach alpha (α ≥ 0.7) is 
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accepted as reliable in a study (Tavakol & Dennick, 2011). In this sense, this study 

considers Cronbach alpha (α ≥ 0.7) as acceptable range. The summary of Cronbach 

alpha after the pilot study is given below: 

Table 4Cronbach Alpha in Pilot Study (N = 23) 

Personality Traits Cronbach Alpha 

(α) 

Social Entrepreneurial 

Intentions 

Cronbach Alpha 

(α) 

Openness 0.785 Social Vision 0.854 

Conscientiousness 0.761 Social Network 0.915 

Extroversion 0.812 Sustainability 0.734 

Neuroticism 0.712 Innovation 0.823 

Trait Composite 0.702 Financial Return 0.849 

However, the Cronbach alpha for the agreeableness variable was below 0.7. In 

such condition, the questionnaire was re- discussed with a language expert, a 

supervisor and subject teachers from Kathmandu University School of Education. All 

the items were translated in Nepali language. Some correction was made to 

ambiguous words by a Nepali language expert. A second pilot study was done to the 

same 23 students of National College. As a result, all 37 items of personality traits 

and 33 items of social entrepreneurial intentions had a Cronbach alpha higher than 

0.7. Hence, the items were considered reliable for the study. The 23 students who 

were involved in pilot study were not included in the final data.               

Reliability 

Roberts and Priest (2006) define reliability as internal consistency of items in 

getting the same information when used by different researchers over again. However, 

researchers face serious challenges for making their data reliable. Among the various 

statistical tools of reliability, Tavakol and Dennick (2011) mention Cronbach Alpha 
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Test as one of the widely-used reliability tools which was developed by Lee Cronbach 

in 1951 and which is used to maintain internal consistency of a test or a scale. 

Further, Tavakol and Dennick (2011) state that internal consistency using 

Cronbach alpha is expressed between 0 and 1. However, several researches indicate 

that a Cronbach alpha of 0.60 or 0.70 is acceptable for maintaining reliability of their 

test (Bhatnagar, Kim & Many, 2014). This study considered Cronbach α of 0.70 and 

above as a benchmark of reliability of the study. The Cronbach alpha after data 

collection is given below: 

Table 5Cronbach Alpha after data collection (n= 184) 

Independent 

Variable  

Cronbach Alpha 

(α) 

Dependent Variables Cronbach Alpha 

(α) 

Agreeableness 0.703 Social Vision 0.701 

Conscientiousness 0.709 Social Network  0.800 

Extroversion 0.713 Sustainability 0.822 

Neuroticism  0.720 Innovation 0.779 

Openness 0.729 Financial Return 0.788 

Trait Composite 0.720   

As 6 variables of personality traits and 5 variables of social entrepreneurial 

intentions maintained a Cronbach alpha of 0.7, the items were considered reliable. 

The result of the pilot test also ensured the reliability of both set of questionnaires. 

Validity 

Winter (2000) defines validity as unitary concept which translates to accuracy 

of data. However, among different types of validity concern, face, construct and 

content validity are used more in literatures (Drost, 2011). For maintaining the face 

and content validity, a rigorous discussion was done with an expert of psychology for 
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personality traits and an entrepreneurship expert for social entrepreneurship. The 

expert suggested that agreeableness, openness, extroversion, neuroticism and 

conscientiousness were appropriate variables under the big five personality traits that 

are widely used in other studies. She also added that the trait composite is an 

additional variable which can give new findings to the literature.  

The construct validity was maintained by consulting with an entrepreneurial 

expert, a dissertation supervisor, subject experts, and a Nepali and English language 

expert for the items in questionnaire. Every step of the research was asked with the 

supervisor, psychologist and entrepreneurial expert to maintain validity in this study. 

However, the construct validity of items was consulted with Nepali and English 

language expert. The items were modified and made simpler as per their suggestions. 

In order to maintain accuracy of language of items, translation and back translation is 

regarded as one of the methods for maintaining the accuracy in survey research 

(Douglas & Craig, 2007). In this regard, the literal translation and back translation 

process was used for maintaining the accuracy of questionnaires in Nepali version.  

Likewise, an extensive literature review including an empirical review was 

done to maintain content validity. In addition, the internal consistency of individual 

items was above 0.7 Cronbach alpha. The validity of the study was assumed to be 

maintained.     

Methods of Data Analysis 

Analyzing data is an essential component of a study. Data analysis is defined 

in various ways. Moreover, data analysis is considered to include four major steps 

such as investigation of variables, use of tools and measurement, use of descriptive 

and inferential statistics and its ethical standards as well as quality standards (Vaus, 

2002 p.203). However, analysis of data is determined by its methodological approach 
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(Statistics Canada, 2015). Although data analysis is determined by the researcher’s 

methodological approach, the data are measured, analyzed and summarized either 

quantitatively or qualitatively.  

In this study, 185 questionnaires were distributed and collected from the 

respondents. According to Chauvenet’s criteria of identifying and eliminating outliers, 

any data of standard deviation (σx) < 0.5 should be eliminated (Statisticshow, 2017). 

Based on this fact, 1 response was removed during the data screening process whose 

standard deviation was (σx) < 0.5. The researcher used descriptive statistics for 

finding the answer to the first research question. In doing so, the mean (x̅), standard 

deviation (σx), frequency distribution and percentage mean were used for 

demographic variables such as (age, sex, ethnicity, father’s occupation and mother’s 

occupation). Among 70 items of personality traits and social entrepreneurial 

intentions, Cronbach Alpha (α ≤ 0.7) was considered reliable and maintained.  

Among different methods to address normality of data, skewness and kurtosis 

were found to be mostly used for multi variant normality tests in social science 

research (Arnau, Bendayan, Blanca, & Bono, 2013). Based on this, the researcher 

used skewness and kurtosis as a tool for the normality test. The brief description of 

skewness and kurtosis is mentioned in the data analysis chapter. Since, normality, 

reliability and validity were addressed and maintained, parametric tests such as the 

Pearson Correlation Coefficient Analysis and the Multiple Linear Regression 

Analysis were used to answer second and third research questions.     

Ethical Considerations 

The ethics of research is a matter of concern in every study. (Bryman, 2012) 

indicates ethics in social sciences as a set of principles and guidelines which 

determine the ethics, integrity and morality of the research process. However, the 
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American Psychological Association (APA), (2003) indicates broad five major 

principals and codes of conduct in research such as “beneficence and 

nonmaleficence”, “fidelity and responsibility”, “integrity”, “justice”, “respect for 

people’s right and dignity”, (p. 3). In this regard, this study addressed the five major 

principles and codes of conduct during its research process.      

The researcher maintained moral and ethical standards that are practiced 

within Nepalese socio-cultural contexts. As this study is regarding personality traits 

and social entrepreneurial intention of students, the researcher maintained honesty and 

truth about the responses given by his respondents. The researcher informed 

participants about the purpose of doing this study before collecting data from his 

respondents and took consent to maintain sensitivity about personal and private 

information of his respondents. The researcher strictly avoided biasness towards 

responses given from his respondents and did not provoke his respondents to choose 

answers as per his/her interest by causing any threats. 
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CHAPTER IV 

DATA ANALYSIS 

This chapter elucidates on analysis of data. It is classified into two sections. 

The first section explains about demographic variables such as age, sex, ethnicity of 

respondents as well as their father’s and mother’s occupations. Further, the second 

section also explains the relationship between personality traits and social 

entrepreneurial intentions using the Pearson Correlation Coefficient Analysis and also 

analyzes the contribution of personality traits and demographic variables on social 

entrepreneurial intentions using Multiple Linear Regression Analysis. The second 

section also justifies the normality of data by using skewness and kurtosis before the 

use of parametric techniques. The results are presented as follows:  

Demographic Variables 

In order to answer research question One (i. e. the status of personality traits 

and social entrepreneurial intentions among undergraduates of development studies of 

Nepal), the demographic variables are considered. The demographic variables used in 

the study were gender, age, ethnicity, family background, father’s occupation and 

mother’s occupation. This section analyzes these demographic variables of the 

respondents using descriptive statistics such as frequency, percentage and mean which 

are presented in tables. It also explains the general background of respondents before 

using inferential statistics to answer research question Two and Three.      
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Demographic Characteristics 

Gender of the respondents was considered as one of the demographic variables 

of the study. Among 185 respondents, 184 mentioned their gender in the 

questionnaire. The frequency and percentage were used to generate tables.  

Similarly, age of the respondents can be considered as the second 

demographic variable of the study. Among 185 distributed questionnaires, 184 

respondents mentioned their age. After that, age was binned using compute variable in 

SPSS. The individual binned age group consist of ≤18, 19 – 22 years, 23 – 26 years, 

27 – 30 years. Further, ethnicity of respondents has been regarded as another 

demographic variable. Among 185 respondents, 184 respondents mentioned their 

ethnicity. The ethnicity of respondents was classified as 1: Brahmin/ Chhetri, 2: 

Janajati, 3: Dalit and 4: Other. 

Likewise, occupation is regarded as one of the demographic variables of social 

entrepreneurial intentions. On this study, occupation of father and mother may or may 

not have any influence on social entrepreneurial intentions of the students. Based on 

these assumptions, occupation is divided into two parts 1) father’s occupation and 2) 

mother’s occupation. Similarly, the occupation is further entered as 1: Entrepreneur, 

2: Service Officer, 3: Others. The analysis of these demographic variables is given 

below:   

 

 

 

 

 

Table 6Demographic variables in frequency and percentage (N = 184) 
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Demographic Characteristics In Frequency  In Percentage 

Gender   

Male  71 38.6% 

Female 113 61.4% 

Age   

≤18 10 5.4% 

19 – 22 138 75% 

23 – 26 30 16.3% 

27 – 30 6 3.3% 

Ethnicity    

Brahmin/Chhetri 124 67.39% 

Janajati 56 30.43% 

Dalit  2 1.08% 

Other   2 1.08% 

Father’s Occupation   

Entrepreneur 62 33.7% 

Service Officer 67 36.4% 

Other 55 29.9% 

Mother’s Occupation   

Entrepreneur 28 15.21% 

Service Officer 33 17.93% 

Other 123 66.84% 

If we look at gender of respondents, 61.4% of respondents were female 

whereas 38.6% were male. The female respondents were higher than male 
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respondents by 22.8%. Out of 184 respondents the number of female respondents 

were 113 whereas the number of male respondents were 71.   

Likewise, 75% of respondents are of 19 to 22 years of age. As the respondents 

of the students are under graduating students, the mean age of the respondents was 21 

years of age. However, 16.3% of the respondents belong to 23 to 26 years of age. In 

numbers, 30 respondents belong to 23 to 26 years of age which is the second highest 

number among four age groups. Similarly, only 6 respondents (3.3%) belong to the 27 

to 30 years of age group. This means, 75% of the respondents were from 19 to 22 

years of age in this study.   

On the other hand, among 184 respondents, 124 respondents belong to 

Brahmin and Chhetri caste. However, 56 of them belong to Janajati and only 2 

persons belong to Dalit and minority/others. This means, 67.39% of respondents are 

either Brahmins or Chhetri whereas 30.4% are Janajati and only 2.21% belong to 

Dalit and minority groups.     

From the given figure, 184 respondents mentioned their father’s occupation. 

Itis found that there was a slight difference between the respondent’s father being an 

entrepreneur (33.7%) and service officer (36.4%). The respondents’ fathers who were 

on foreign country, were retired officers and other occupations were 29.9%. This 

means that the highest number of respondent’s fathers were service officers.   

Similarly, the highest number of respondent’s mothers were involved in other 

professions rather than the entrepreneur and service officer (i.e. 66.8%) occupations. 

However, 17.9% of respondent’s mothers were service officers. The respondent’s 

mothers doing entrepreneurship and running an enterprise was the lowest among two 

others. 

Table 7Gender- wise analysis of demographic variables (N = 184) 
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  Number Percentage (%) 

Age  Male Female Male Female 

18 2 8 2.9% 7.1% 

19 – 22 48 90 67.6% 79.6% 

23 – 26 16 14 22.5% 12.4% 

27 – 30 5 1 7% 0.9% 

Ethnicity      

Brahmin/ Chhetri 53 71 74.6% 62.8% 

Janajati 17 39 23.9% 34.5% 

Dalit  1 1 1.4% 0.9% 

Other 0 2 0 1.8% 

Father’s Occupation     

Entrepreneur 24 38 33.8% 33.6% 

Service Officer 22 45 31% 39.8% 

Other 25 30 35.2% 26.5% 

Mother’s Occupation     

Entrepreneur 8 20 11.3% 17.7% 

Service Officer 14 19 19.7% 16.8% 

Other 49 74 69% 65.5% 

From the given figure, if we look at gender – wise age distribution of 

respondents, 79.6% of respondents were female who belong to 19 to 22 years of age 

whereas 67.6% of the respondents were male who belong to 19 to 22 years of age. 

The gender – wise age distribution was high among 19 to 22 years of age among both 

male and female respondents. However, the second highest percentage of gender – 

wise age distribution was within 23 to 26 years of age which was 22.5% among male 
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and 12.4% among female respondents.  The average age of both male and female was 

21 years. 

Similarly, looking at gender- wise ethnicity among 71 total male respondents, 

74.6% were Brahmin and Chhetri whereas 23.9% were Janajati and 1.4% were Dalit 

male respondents. There were no other minority male respondents. Likewise, similar 

results were found among 113 total female respondents. The highest number of 

females -was Brahmin and Chhetri (62.8%) whereas 34.5% were Janajati, 0.9% are 

Dalit and 1.8% were from other minority and were 21 years of age among 184 

respondents. 

On the other hand, the highest number of male respondent’s fathers fall under 

the “other” category (i.e. 35.2%). However, there was only a small difference between 

the male respondent’s father who was an entrepreneur and the service officer (i.e. by 

the difference of 2.8%). Similarly, the highest number of female respondent’s fathers 

were service officers (i.e. 39.8%). However, the percentage difference between 

female respondent’s fathers being service officers and being an entrepreneur was 

6.2%.   

Likewise, the highest numbers of male respondent’s mothers (69%) were 

involved in the “other” category rather than the entrepreneurship and service officer 

occupation. Similarly, the highest number of female respondent’s mothers 

(65.5%)were also involved in the “other” category of occupation rather than 

entrepreneurship and service officers.   

Table 8Ethnicity -wise father's and mother's occupation of respondents (N = 184) 

 Father’s Occupation Entrepreneur Service Officer Other  

Brahmin/ Chhetri 28.2 42.7 29.0 

Janajati  42.9 23.2 33.9 
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Dalit  50 50 0 

Mother’s Occupation    

Brahmin / Chhetri 11.3% 22.6% 66.1% 

Janajati 21.4% 7.1% 71.4% 

Dalit  0 50% 50% 

From the given figure, looking at Brahmin and Chhetri respondents, the 

highest number of respondents’ fathers were involved in another profession rather 

than entrepreneurship and service officers. However, there was a small percentage 

difference (by 0.8%) between respondents’ fathers who were involved in 

entrepreneurship and service officers.  

Similarly, looking at Janajati respondents, the highest numbers of respondents’ 

fathers were entrepreneurs (42.9%) and the lowest were involved as service officers 

(23.2%) in their professions. Among Dalit respondents’ fathers, they were equally 

distributed between entrepreneurs and service officers. 

Likewise, the highest number of Brahmin and Chhetri respondent others were 

involved in other profession. Only, 11.3% of Brahmin and Chhetri respondents’ 

mother were entrepreneur. Similar results can be found among Janajati respondents’ 

mothers. Among Dalit respondents’ mothers, they were equally distributed among 

service officer and other professions.     

Descriptive Statistics 

As discussed in Chapter 3; mean, standard deviation and coefficient of 

variation are used to examine the status of personality traits and social entrepreneurial 

intentions. The personality traits include agreeableness, openness, conscientiousness, 

neuroticism, extroversion and trait composite. Similarly, the social entrepreneurial 

intentions include social vision, social network, sustainability, innovation and 
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financial return. This study considered Cronbach α of 0.70 and above as a benchmark 

of reliability of the study. The Cronbach alpha after data collection is given below: 

Table 9Cronbach alpha after data collection (N=184) 

Independent 

Variable  

Cronbach Alpha 

(α) 

Dependent Variables Cronbach Alpha 

(α) 

Agreeableness 0.703 Social Vision 0.701 

Conscientiousness 0.709 Social Network  0.800 

Extroversion 0.713 Sustainability 0.822 

Neuroticism  0.720 Innovation 0.779 

Openness 0.729 Financial Return 0.788 

Trait Composite 0.720   

 As six variables of personality traits and five variables of social 

entrepreneurial intentions maintained a Cronbach alpha of 0.7, the items were 

considered reliable. Theresult of the pilot test ensured the reliability of both set of 

questionnaires. In other words, this also justified the reliability of the questionnaire. 

Personality Traits  

In relation to the second research question (What is the relationship between 

personality traits and social entrepreneurial intentions among undergraduate level 

development studies students?), mean and standard deviation of personality traits and 

social entrepreneurial intentions have been calculated using SPSS v. 20. The analysis 

of mean and standard deviation is given below: 

Table 10Mean and SD of personality traits (N=184) 

Personality Traits Grand Mean 

Mean (x̅) 5.25 

Standard Deviation (σx̅) 0.54 
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Coefficient of Variation (CV) 10.44 

From the above table, the mean score of personality traits, in aggregate, was 

5.25 which represents the scale more than slightly agree (5: Slightly Agree) on the 7- 

point Likert Scale.  Further, the Coefficient of Variation (CV) was 10.5%, that is 

closer to 0 in the range between 0 and 100. The lower value of CV indicates more 

representativeness of mean value (Singh, 2007). From the basis of these evidences, 

the respondents slightly agreed with the statements that they had a higher level of 

personality traits aligning towards positive direction.   
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Table 11Mean and SD of components of personality traits (N=184) 

Independent 

Variable 

Agreeable

ness 

Conscientious

ness 

Extroversion Neurotic

ism 

Open

ness 

Trait 

Composite 

Mean (x̅) 5.30 5.89 5.08 4.82 5.40 5.03 

Std. 

Deviation 

(σx̅)  

0.92 0.78 0.81 1.18 0.84 1.06 

Coefficient 

of Variation 

(CV)  

17.40 13.32 16.03 24.45 15.52 21.12 

Where the components of personality traits were concerned, out of 6 

components the mean score of conscientiousness (5.89) was more than others. 

Further, it was followed by openness (5.49) and then by agreeableness (5.30). The 

mean of neuroticism was the least and the component trait composite had the second 

least mean. The CV values of all the components ranges from 13% to 24% which 

indicate more representativeness of mean values. However, the responses indicate that 

they slightly agree with the statements of personality traits which measure the 6- 

components of personality traits in positive directions. In this sense, either in 

component wise or in- aggregate, they had high level of positive personality traits.  
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Social Entrepreneurial Intentions 

Table 12Mean and SD of Social Entrepreneurial Intentions (N=184) 

Social Entrepreneurship Grand Mean 

Mean 5.64 

Std. Deviation 0.59 

Coefficient of Variation (CV) 10.59 

From the given table, the mean score of social entrepreneurial intention 

dimensions, in aggregate was 5.64 which nearly represents the scale of (6: Agree) on 

the 7 -point Likert Scale. Further, the C.V (Coefficient of Variation) is 10.59, that was 

closer to 0. As mentioned above, the lower value of C.V indicates more 

representativeness of the mean value (Singh, 2007). From the basis of evidences, the 

respondents agreed that they have higher level of social entrepreneurial intentions 

moving towards positive directions. 

Table 13Mean and SD of Components of Social Entrepreneurial Intentions (N=184) 

Dependent 

Variable 

Social 

Vision  

Social 

Network  

Sustainability Innovation Financial 

Return 

Mean (x̅) 5.29 6.06 6.06 5.60 5.20 

Std. Deviation 

(σx̅)  

0.71 0.82 0.76 0.72 0.96 

Coefficient of 

Variation (CV) 

13.41 13.54 12.56 12.82 18.44 

While the component of social entrepreneurial intentions dimension was 

concerned, the mean score of social network (6.06) and sustainability (6.06) was more 

than other components. It is followed by innovation (5.60). The mean of financial 

return had the least and the component social vision (5.29) had the second least mean. 
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Similarly, the C.V values of all component ranges from 13% to 19%, that represent 

more representativeness of mean values. However, the responses indicated that they 

agree with the statements of social entrepreneurial intentions dimensions which 

measures the five components of social entrepreneurial intentions in a positive 

direction. From the result, either in aggregate or component wise, they have higher 

and positive social entrepreneurial intentions. 

Inferential Statistics 

In this section, research question (2) and research question (3) are addressed 

by using Pearson Correlation Coefficient Analysis and Multiple Linear Regression 

Analysis. The research question is given below: 

RQ 2: What is the relationship between personality traits and social entrepreneurial 

intentions among undergraduate level development studies students? 

RQ 3: What is the contribution of personality traits and their dimension on social 

entrepreneurial intentions among undergraduate level development studies students? 

In line to these research questions, the following research hypotheses were tested to 

answer the research questions: 

a. Hypothesis (HI): There is a positive relationship between big five personality 

traits and social entrepreneurial intentions. 

b. Hypothesis (HII): There is a positive relationship between each component of 

big five personality traits (openness, agreeableness, conscientiousness, 

extroversion, neuroticism and trait composites) and each component of social 

entrepreneurial intentions (social vision, social network, sustainability, 

innovation and financial return.  

Before the use of inferential statistics and normality of the survey data was 

checked. Normality of data is assumed to be an essential factor. Among different 
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methods to address normality of data, skewness and kurtosis were found to be mostly 

used for multi variant normality tests in social science research (Arnauet al.2013). 

Based on this, the researcher used skewness and kurtosis as a tool for the normality 

test. The threshold of multivariate normality was considered to be in the range of ±2 

(Hariri, 2011).  Among each variables of personality traits and social entrepreneurial 

intentions, the lowest skewness was -1.190 (agreeableness) and the highest was 0.021 

(conscientiousness).  

Similarly, the highest kurtosis was 1.799 (agreeableness) and the lowest kurtosis -

0.06 (social network) was found (See Annex for normality table). Further, the 

skewness and kurtosis of each variable of personality traits and social entrepreneurial 

intentions was found within the threshold of ±2 (Hariri, 2011). Then, the data was 

considered normal and the parametric test was used. 

Relationship Between Personality Traits and Social Entrepreneurial Intentions 

As parametric tests were allowed by addressing normality, Pearson 

Correlation Tests were used to find out the relationship between components of 

personality traits and components of social entrepreneurial intentions. The 

assumptions for interpreting Pearson 

Correlation Coefficient (r) is shown in the figure below: 
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Table 14Pearson Correlation Coefficient's Interpretation 

Pearson Correlation Coefficient (r) Interpretation 

± 0.5 to 1.00 Strong relationship 

± 0.3 to 0.5 Moderate relationship 

± 0.1 to 0.3 Weak relationship 

± 0.0 to 0.1 Very weak relationship 

Source: Turkmen (2013) as cited in Chipeta, (2015)  

Based on the following assumptions of correlation coefficient (r), the result of 

Pearson Correlation Analysis is given below: 
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Table 15   Pearson Correlation Coefficient Analysis (N=184) 

  SEI 1 2 3 4 5 6 7 8 9 10 11 

 Personality Traits 581**            

1 Agreeableness  1                     

2 Conscientiousness  .253** 1                   

3 Extroversion  .145 .285** 1                 

4 Neuroticism  .090 .150* .312** 1               

5 Openness  .244** .188* .432** .260** 1             

6 Trait Composite   .084 .165* .235** .208** .203** 1           

7 Social Vision  .120 .272** .474** .225** .408** .244** 1         

8 Social Network  .123 .238** .453** .120 .351** .233** .513** 1       

9 Sustainability  .148* .332** .411** .100 .274** .190** .537** .651** 1     

10 Innovation  .292** .398** .509** .296** .472** .196** .576** .512** .537** 1   

11 Financial Return  .138 .255** .277** .171* .249** .186* .272** .287** .339** .481** 1 
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From the table, the results show that the relationship between aggregate 

personality traits is positively correlated to the aggregate social entrepreneurial 

intentions. Similarly, all components of personality traits (openness, agreeableness, 

conscientiousness, extroversion, neuroticism and trait composites) are positively 

correlated with the components of social entrepreneurial intentions (social vision, 

social network, sustainability, innovation and financial return) as all the correlation 

coefficients (r) are in positive number. No other factors are negatively correlated with 

each other as there is no negative correlation coefficient (r) between personality traits 

and social entrepreneurial intentions. However, the correlation ranges from a very 

weak degree to a strong degree of positive direction as mentioned by Turkmen (2013) 

as cited in Chipeta, (2015). This means that there is a positive correlation between 

personality traits and its components and social entrepreneurial intentions and its 

components. There was a varying degree of weak, moderate and strong correlation 

found between them.   

Multiple Linear Regression Analysis 

In line to the third research question, (What is the contribution of personality 

traits and their dimension on social entrepreneurial intentions among undergraduate 

level development studies students), multiple linear regression analysis has been used 

in the study. According to Joshi, Thagurathi, Poudel, Nepal, and Khadka, (2011) 

multiple linear regression was used for predicting the values of dependent variables 

by using independent variables.  In this study, it was used to predict dependent 

variables (social entrepreneurial intentions: social vision, social network, 

sustainability, innovation and financial return) by the use of independent variables 

(personality traits: agreeableness, openness, conscientiousness, extroversion, 

neuroticism and trait composites). Demographic variables such as age, gender, 
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ethnicity, father’s occupation and mother’s occupation were used as control variable. 

The regression model is as follow: 

Y = a + bx + e 

Where, Y is Social Entrepreneurial Intentions (Dependent Variable) 

 a is Constant Value  

 b is Regression Coefficient  

 x is Personality Traits (independent variable) 

 e is Random Error/ Error Term 

Contribution of Personality Traits and Social Entrepreneurial Intentions 

Table 16Model Summary of Aggregate Multiple Linear Regression Analysis 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .609 .370 .349 .48233 

a. Predictors (Constant) Personality Traits – Grand Mean, Age, Sex, Ethnicity, 

Father’s and Mother’s Occupation of Respondents 

b. Dependent Variable: Social Entrepreneurial Intentions – Grand Mean 

From the given table, the values of the coefficient of determination (R square) 

were 0.370. This means that in aggregate, 37 % of variation in dependent 

variables (social entrepreneurial intentions) were explained by big five personality 

traits including the trait composite as well as demographic variables.  
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ANOVA of Aggregate Multiple Linear Regression Analysis 

Table 17ANOVA of Aggregate Multiple Linear Regression Analysis 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 24.224 6 4.037 17.355 .000 

Residual 41.177 177 .233     

Total 65.401 183       

a. Dependent Variable: Social Entrepreneurial Intentions – Grand Mean 

b. Predictors (Constant) Personality Traits – Grand Mean, Age, Sex, Ethnicity, 

Father’s and Mother’s Occupation of Respondents 

Level of confidence = 95% and Level of significance (α) = 0.05 was taken in this 

study. From the given figure, the F value was 17.355 with a p – value 0.00 ˂ 0.05 at 

95% level of confidence. This means that as the p – value is less than 0.05, research 

hypothesis of this study was retained. Hence, in aggregate, the predictor of personality 

traits significantly explained social entrepreneurial intentions as well as demographic 

variables of undergraduate level Development Studies students of Nepal.  
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Coefficients of Aggregate Multiple Linear Regression 

Table 18Coefficient table of aggregate multiple linear regression analysis 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B 

Std. 

Error Beta 

1 (Constant) 1.665 .510   3.265 .001 

Personality Traits- Grand Mean .628 .066 .576 9.543 .000 

Age of the respondents .033 .018 .118 1.857 .065 

Sex of the respondents -.009 .076 -.008 -.122 .903 

Ethnicity of respondents .053 .065 .050 .824 .411 

Father's occupation .037 .047 .050 .799 .426 

Mother's occupation -.049 .026 -.113 -1.857 .065 

Dependent Variable: Social Entrepreneurial Intentions – Grand Mean 

From the given figure, the researcher used β coefficients, the regression model was 

used as given below: 

Y = βx + e 

Social Entrepreneurial Intentions (Y) = 0.628 * Personality Traits - Grand Mean + 

0.33 (Age) + (-0.009) (Sex) + 0.053 (Ethnicity) + 0.037 (Father’s Occupation) + (-

0.049) (Mother’s Occupation) 

In aggregate, when there was a one unit increment in personality traits of 

undergraduate level Development Studies students of Nepal, there would be 0.628 

units of increment in social entrepreneurial intentions while controlling demographic 

variables (i.e. age, sex, ethnicity, father’s occupation and mother’s occupation). The 

aggregate effect of personality traits was also significant as p – value (0.00) is less 
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than alpha (α) (0.05). Similarly, looking at β values, the aggregate β – value of 

personality traits was 0.628. Hence, in aggregate there was a positive relationship 

between personality traits and social entrepreneurial intentions of undergraduate level 

Development Studies students of Nepal. However, demographic variables age, sex, 

ethnicity, father’s occupation and mother’s occupation had p -value > 0.05. Hence, in 

aggregate, all demographic variables had an insignificant relationship with social 

entrepreneurial intentions of undergraduate level Development Studies students of 

Nepal.  

Contribution of Components of Personality Traits on Components of Social 

Entrepreneurial Intentions 

Table 19Model summary of component wise multiple linear regression analysis 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .677 .458 .423 .45398 

a. Predictors (Constant): Agreeableness, Openness, Conscientiousness, 

Extroversion, Neuroticism, Trait Composites, Age, Sex, Ethnicity, Father’s 

Occupation and Mother’s Occupation 

b. Dependent Variable: Social Entrepreneurial Intention – Grand Mean 

From the given table, the coefficient of determination (R square) was 0.458. This 

meant that component – wise, 45.8% of variation in the dependent variable (social 

entrepreneurial intentions) was explained by six independent variables (i.e. 

agreeableness, openness, neuroticism, extroversion, conscientiousness and trait 

composites) and four demographic variables (age, sex, ethnicity, father’s occupation 

and mother’s occupation).  
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Table 20ANOVA of component wise multiple linear regression analysis 

ANOVA of Component – wise Multiple Linear Regression Analysis 

Model Sum of Squares Df Mean Square F Sig. 

 

Regression 29.953 11 2.723 13.212 .000 

Residual 35.448 172 .206   

Total 65.401 183    

a. Predictors (Constant): Agreeableness, Openness, Conscientiousness, 

Extroversion, Neuroticism, Trait Composites, Age, Sex, Ethnicity, Father’s 

Occupation and Mother’s Occupation 

b. Dependent Variable: Social Entrepreneurial Intention – Grand Mean 

Level of confidence = 95% and Level of significance (α) = 0.05 was taken in this 

study. From the given figure, the F value was 13.212 with a p – value 0.00 ˂ 0.05 at 

95% level of confidence. This meant that as the p – value was less than 0.05, research 

hypothesis of this study was retained. Hence, component wise, all six components of 

personality traits (i.e. agreeableness, openness, neuroticism, extroversion, 

conscientiousness and trait composites as well as all four components of demographic 

variables (age, sex, ethnicity, father’s occupation and mother’s occupation) 

significantly explained social entrepreneurial intentions of undergraduate level 

Development Studies students of Nepal. 

Table 21Coefficient of component wise multiple linear regression analysis 

Coefficients of Component- wise Multiple Linear Regression Analysis 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

 (Constant) 1.376 .491  2.803 .006 
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Agreeableness  .025 .039 .039 .644 .520 

Conscientiousness  .160 .047 .211 3.418 .001 

Extroversion  .269 .049 .366 5.464 .000 

Neuroticism  .004 .031 .008 .126 .900 

Openness .152 .046 .213 3.291 .001 

Trait Composite  .060 .034 .107 1.753 .081 

Age  .035 .017 .127 2.099 .037 

Sex  -.009 .072 -.007 -.123 .902 

Ethnicity  .011 .063 .010 .168 .867 

Father's occupation .037 .045 .049 .825 .411 

Mother's occupation -.045 .025 -.103 -1.779 .077 

a. Dependent Variable: Social Entrepreneurial Intentions – Grand Mean  

The multiple linear regression model is given below: 

Social Entrepreneurial Intentions (Y) = 0.025 (Agreeableness) + 0.165 

(Conscientiousness) + 0.269 (Extroversion) + 0.004 (Neuroticism) + 0.152 

(Openness) + 0.060 (Trait Composite) + 0.035 (Age) + (-0.009) (Sex) + 0.011 

(Ethnicity) + 0.037 (Father’s Occupation) + (-0.045) (Mother’s Occupation) 

From the given table, looking component wise at thebig five personality traits, 

trait composites, conscientiousness, extroversion and openness were significant 

predictors of social entrepreneurial intentions where, the extroversion component was 

found to be the most contributing factor. However, agreeableness, neuroticism and 

trait composites component were found insignificant towards social entrepreneurial 

intentions of students.  

Likewise, Agreeableness (β = 0.025), Conscientiousness (β =0.160), 

Neuroticism (β = 0.004), Openness (β =0.152), Extroversion (β =0.269) and Trait 
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Composite (β =0.060) have positive β values. This means all six components had a 

positive relationship with social entrepreneurial intentions. Likewise, age (β = 0.035), 

ethnicity (β = 0.011) and father’s occupation (β = 0.037) had a positive relationship 

with social entrepreneurial intentions whereas the variable’s sex (β = -0.009) and 

mother’s occupation (β = -0.045) had a negative relationship with the social 

entrepreneurial intentions of undergraduate level Development Studies students of 

Nepal. 

Summary 

 This chapter analyzed the data collected from 184 undergraduate level 

Development Studies students of Nepal. Cronbach alpha (α ≥ 0.7) was considered 

reliable and maintained throughout the data analysis process. Normality of data was 

maintained by using skewness and kurtosis. The threshold of normality was 

considered within the range ±2 skewness and kurtosis in this study (See Annex II and 

III). After analyzing the data demographically, 61.4% respondents were females 

whereas 22.8% were male. 75% respondents were from 19 to 22 years of age. 67.39% 

respondents belonged to Brahmin and Chhetri ethnic group. 36.7% respondent’s 

fathers were service officers whereas 66.8% respondent’s mothers were others 

(homemakers). In aggregate and component -wise status of personality traits, 

respondents had a higher level of positive personality traits. Likewise, in aggregate 

and component – wise status of social entrepreneurial intentions, respondents had a 

higher level of positive social entrepreneurial intentions within them. The results of 

Pearson correlation coefficient analysis revealed that all six components of 

personality traits were positively correlated with all five dimensions of social 

entrepreneurial intentions. The aggregate multiple linear regression analysis found 

that personality traits explains social entrepreneurial intentions by 37% (r2 = 0.370) 
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and also significantly predicted social entrepreneurial intentions (p -value 0.00 < 0.05) 

of respondents. However, the component -wise, aggregate multiple linear regression 

analysis revealed that personality traits explain social entrepreneurial intentions by 

45.8% (r2 = 0.458) and only extroversion, openness and conscientiousness 

components of personality traits were found significant. Neuroticism, agreeableness, 

trait composites components were found insignificant (p- value >0.05) towards social 

entrepreneurial intentions of undergraduate level Development Studies students of 

Nepal. 

  



71 

 

CHAPTER V 

MAJOR FINDINGS AND DISCUSSIONS 

This chapter describes major findings based on three research questions of the 

study which are status, relationship and contribution of personality traits on social 

entrepreneurial intentions of undergraduates of Development Studies of Nepal. It also 

elucidates from the analysis of demographic variables such as age, sex, ethnicity, 

father’s occupation and mother’s occupation. Secondly, this section discusses the 

findings from thematic perspectives of social entrepreneurship and personality traits, 

theoretical perspectives of the Big Five Personality Traits, policy reviews on social 

entrepreneurship in Nepal as well as compares and contrasts with research findings 

from past researches on personality traits and social entrepreneurial intentions.   

Major Findings 

Demographically, respondents were mostly females (61.4%). On average, the 

respondents were 21 years old. Despite the fact that, their mean age was 21 years, the 

respondents were mostly between 19 to 22 years of age. Respondents who belong to 

27 to 30 years of age are the least represented. Most of the respondents were Brahmin/ 

Chhetri and the second highest number of respondents belonged to the Janajati group. 

There was a very negligible representativeness of respondents belonging to Dalit and 

other minority groups. Similarly, the respondents’ fathers were mostly service 

officers. However, ethnicity – wise, Janajati respondents’ fathers were mostly 

entrepreneurs unlike Brahmin/ Chhetri and Dalit respondents’ fathers who were 

employed in other occupations. Likewise, most of the respondent’s mothers were 
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involved in the “other” profession category. It was found that the least number of 

respondents’ mothers are entrepreneurs. 

In relation to the first research question, either component wise or in - 

aggregate the undergraduate level Development Studies students were found to have a 

higher level of positive personality traits as they slightly agreed with the statements of 

agreeableness, openness, extroversion, neuroticism, conscientiousness and trait 

composites of personality traits. However, only a few respondents mentioned varying 

opinions on these statements.  

Likewise, either component wise or in- aggregate, the students of Bachelors of 

Development Studies were found to have a higher degree of social entrepreneurial 

intentions as they agreed with the statements of the five components of social 

entrepreneurial intentions (i.e. social vision, social network, sustainability, innovation 

and financial return). However, few students were found to have varying opinions on 

their social entrepreneurial intentions.  

Based on second research question, it was found that all six components 

(agreeableness, openness, extroversion, neuroticism, conscientiousness and trait 

composites) are positively correlated with the five components of social 

entrepreneurial intentions (social vision, social network, sustainability, innovation and 

financial return). Based on the interpretation of the Pearson Correlation Coefficient (r) 

given by Turkmen (2013) as cited in Chipeta (2015), the extroversion component of 

the personality trait was found to have the strongest positive correlation with the 

innovation component of social entrepreneurial intentions. However, the neuroticism 

component of the personality trait was found to have the weakest positive correlation 

with the sustainability component of social entrepreneurial intentions.  
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Looking at the component wise results, the agreeableness component of the 

personality trait was found to have a weak positive correlation with all five 

components of social entrepreneurial intentions. Similarly, the openness component 

of the personality trait was found to have a moderate positive correlation with social 

vision, social network and the innovation component and a weak positive correlation 

with sustainability and the financial return components of social entrepreneurial 

intentions.   

The conscientiousness component of the personality trait was found to have a 

moderate positive correlation with sustainability and the innovation components and a 

weak positive correlation with social vision, social network and financial return 

components of social entrepreneurial intentions. Likewise, the neuroticism component 

of the personality trait was found to have a weak positive correlation with social 

vision, social network, innovation and the financial return component and a very weak 

positive correlation with the sustainability component of social entrepreneurial 

intentions.  

On the other hand, the extroversion component of the personality trait was 

found to have a moderate positive correlation with social vision, social network and 

the sustainability component and a strong positive correlation with the innovation 

component of social entrepreneurial intentions. However, the extroversion component 

was found to have a weak positive correlation with the financial return component of 

the social entrepreneurial intentions.  

Likewise, the trait composite component of the personality trait was found to 

have a weak positive correlation with social visions, social network, sustainability, 

innovation and the financial return component of the social entrepreneurial intentions 

of undergraduate level Development Studies students of Nepal.  
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In relation to the third research question, in aggregate, the personality trait was 

found to be a positive and significant predictor of social entrepreneurial intentions. 

The research hypothesis as in aggregate, shows that the personality trait significantly 

explained social entrepreneurial intentions and was accepted. In contrast, the 

demographic variables, including age, sex, ethnicity, father’s occupation and mother’s 

occupation, were found to be insignificant towards the social entrepreneurial 

intentions of Development Studies students of Nepal.  

Looking at the results component wise, conscientiousness, extroversion and 

openness components of personality traits were found to significantly explain the 

social entrepreneurial intentions whereas agreeableness, neuroticism and trait 

composite components of personality traits were found too insignificant to explain 

social entrepreneurial intentions of development studies students of Nepal. The 

extroversion component was found to be the most contributing variable of personality 

traits towards social entrepreneurial intentions, secondly followed by openness 

component and thirdly by conscientiousness component. However, sex, ethnicity, 

father’s occupation and mother’s occupation did not significantly explain social 

entrepreneurial intentions whereas the age of respondents was found to significantly 

explain the social entrepreneurial intentions of undergraduates of Development 

Studies students of Nepal.  

Discussion of Findings 

This segment discusses the findings from the data analysis of the study which 

are also based on three research questions of the study. Moreover, the discussions are 

based on either aggregate or component – wise effects of personality traits 

(agreeableness, openness, conscientiousness, extroversion, neuroticism and trait 

composite) on social entrepreneurial intentions (social vision, social network, 
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sustainability, innovation and financial return) of under -graduate level Development 

Studies students of Nepal. This segment also describes the results of the study from 

the theoretical lens of Big Five Personality Traits as well as polices related to social 

entrepreneurship.   

There were a higher number of female respondents as compared to male 

respondents. Looking at population of undergraduate level Development Studies 

students of Nepal, the population of female students is more than male students.  This 

may indicate that social entrepreneurial intention is higher among undergraduate level 

Development Studies student due to the effect of female dominance in the sample and 

population in Nepal. The findings of the study are supported by Bushell (2008) who 

indicates that on average, female- driven enterprises earn two- third more than male- 

driven enterprises in Nepal. If females are more into social entrepreneurship among 

undergraduate level Development Studies students of Nepal, then this supports the 

entrepreneurial policy of Nepal which includes employment generation by involving 

women, especially rural women, into micro- entrepreneurial activities. These findings 

are in contrast to Rahman, Othman, Pihie, and Wahid (2016) who had the same 

gender ratio among male and female respondents and indicated that male students 

have higher social entrepreneurial intentions than female students in their study 

conducted in Malaysia. Bushell (2008) also indicates that, due to lack of accurate 

government data and statistics, it is very difficult to claim which gender actually rules 

entrepreneurial business in Nepal. Based on Bushell (2008)’s claim, more emphasis 

should be given to female respondents for enhancing their social entrepreneurial 

intentions among undergraduate level Development Studies students of Nepal. 

However, the result of the multiple linear regression analysis of this study found that 

sex is not a significant predictor of social entrepreneurial intentions. This means that 
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either component wise or in aggregate, sex (i.e. being male and female) has no effect 

on social entrepreneurial intentions of undergraduate level Development Studies 

students in Nepal.        

Likewise, it was found that undergraduate level Development Studies students 

are mostly between 19 to 22 years of age. The research shows that the respondents 

studying Development Studies in Nepal are lessened in number among the age group 

of 27 to 30 years. This descriptive finding is similar to Chipeta (2015) who also found 

that the largest age group was18 to 22 years in a study conducted among South 

African university level students. In contrast, most of the researches (Cowling, 2000; 

Reynolds, Bygrave, Autio, Cox, &Hay, 2002; Williams, 2004) agree on the fact that 

an individual is mostly expected to start a social venture when they reach 35 to 44 

years of age(as cited in Bacq, Hartog, Hoogendoorn, &Lepoutre, 2011). However, 

most of the researches (Bosma & Levie, 2010); Harding & Cowling, 2006; Johnson, 

2003; Van Ryzin, Bergrud, & DiPadova-Stocks, 2007) also agree on the fact that 

younger age groups are more likely to be involved in social entrepreneurship (as cited 

in Bacq, Hartog, Hoogendoorn, &Lepoutre, 2011).  In this regard, more focus can be 

given to the 19 to 22 age group for enhancing the social entrepreneurship intentions 

among undergraduates of Development Studies students in Nepal. These findings 

compliment the government of Nepal’s policy of “Yuwa Tatha Sana Byavasai 

Yojana” (Youth and Small Entrepreneur’s Self – Employment Project) where youth 

are encouraged towards entrepreneurship in Nepal. Although researches claim that 

young groups are more likely to become social entrepreneurs, in aggregate this study 

found age as an insignificant predictor of social entrepreneurial intentions. However, 

age was found to significantly predict the social entrepreneurial intentions in 
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component- wise regression analysis among undergraduate level Development 

Studies students of Nepal.   

Likewise, there is a higher degree of respondents from Brahmins and Chhetri 

ethnic groups. The second highest degree of respondents belonged to Janajati ethnic 

groups. However, the findings of this study revealed that very few respondents belong 

to Dalit and other minority groups. Bennett (2005) indicates that Dalit individuals 

need to get formal education so that they can generate the skills and knowledge to 

utilize the special loans to carry out their own business provided by Government of 

Nepal in its Ninth Plan. Bushell (2008) further mentions that women entrepreneurship 

among Newar, Sherpa and Tamang ethnic groups are growing rapidly in Nepal. In 

contrast to Bennet (2005)’s claim about importance of education among Dalit and 

minority groups, this study found that Dalit and other minority groups are almost zero 

among undergraduate level Development Studies students in Nepal. Furthermore, in 

this study, the multiple regression analysis found ethnicity has no role in the social 

entrepreneurial intentions of undergraduate level Development Studies students of 

Nepal.  

While looking at respondent’s father’s and mother’s occupation, the majority 

of the respondents’ fathers are service officers and mothers are “others” (i.e. 

homemakers). However, the findings are different in terms of ethnicity when it comes 

to the father’s occupation as most Janajati respondents’ fathers are entrepreneurs. 

Lindquist, Sol, and Praag (2012) regard parental entrepreneurship as the strongest 

factor contributing towards the entrepreneurship of their children, as children take 

their entrepreneurial parents as their roles models. However, both component wise 

and aggregate multiple linear regression found that fathers and mother’s 

occupationsarean insignificant predictor of social entrepreneurial intentions of 
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undergraduate level Development Studies students in Nepal. In this sense, it may be 

misleading to claim that Janajati respondents, whose parents are social entrepreneurs, 

are most likely to become social entrepreneurs.  

Status of Personality Traits and Social Entrepreneurial Intentions in Nepal 

Based on the first research question, either component wise or in - aggregate 

the undergraduate level Development Studies students were found to have higher 

levels of positive personality traits as they slightly agreed with the statements of 

agreeableness, openness, extroversion, neuroticism, conscientiousness and trait 

composites of personality traits. However, only a few students mentioned varying 

opinions on these statements. In support to the findings, Barendsen and Gardner 

(2004) mention that social entrepreneurs possess certain positive personality traits 

such as extroversion and passion about their work. The findings also resemble Arshad 

and Li (2016) and Irengun and Arikboga (2015) who found positive and valid 

personality traits among their respondents. From the theoretical perspective, the 

theory of big five also compliments these findings as in aggregate the personality 

traits are positive and high among undergraduate level Development Studies students 

in Nepal. 

The findings contradict with Mair and Marti (2006) who mention other 

personality traits such as the respondent’s encapsulation of socio- economic and 

cultural factors that may have a negative effect on their intentions to become an 

entrepreneur/ social entrepreneur. However, the finding of this study is complimented 

by 60 meta-analytic papers and 60 independent samples done by Zhao et al. (2010) 

who found all six dimensions of personality traits positive among their respondents.  

Likewise, either component wise or in- aggregate, the students of Bachelors of 

Development Studies were found to have a higher degree of social entrepreneurial 



79 

 

intentions as they agreed with the statements of the five components of social 

entrepreneurial intentions (i.e. social vision, social network, sustainability, innovation 

and financial return).  

 Similar findings were given by Sutha and Sankar (2016) who found that 

university students of Chennai had a higher level of social entrepreneurial intentions 

as well as entrepreneurial intentions. The findings are also complimented by a recent 

study by Hockerts (2017), who found that social entrepreneurial intentions were 

highest among 257 Master’s level students in Scandinavia. However, Hockerts uses 

four model variables from the Theory of Planned Behavior (TPB) given by Mair and 

Noboa (2006). These findings contradict with Ernst’s’ (2011)research. In her doctoral 

thesis, she indicates that negative social entrepreneurial intentions are based on 

personality construct. She also argues that although researchers use the personality 

approach for studying social entrepreneurial intentions, they are usually criticized for 

low degree of reliability. However, this study used the Big Five Personality Traits 

including trait composites and maintained reliability through Cronbach alpha of (α ≥ 

0.7) for all variables of personality traits and social entrepreneurial intention 

dimensions. 

Relationship between Personality Traits and Social Entrepreneurial Intentions 

In relation with the second research question, this study found that aggregate 

personality traits and all six components of the Big Five Personality Traits are 

positively correlated with the social entrepreneurial intention dimension among 

undergraduate level Development Studies students of Nepal. Similar findings were 

given by Irengun and Arikboga (2015); Arshad and Li (2016) and Gurven et al. 

(2013) who found positive correlation coefficients between all components of 

personality traits and social entrepreneurial intentions among there respondents. These 
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findings also compliment the theoretical perspective of the Big Five Personality Traits 

as agreeableness, openness, conscientiousness, extroversion, neuroticism and trait 

composites have a positive correlation with social entrepreneurial intentions among 

undergraduate level Development Studies students of Nepal. In contrast, the 

respondent’s personality traits have varying degrees of correlation in their social 

entrepreneurial intentions. Based on the interpretation of the Pearson Correlation 

Coefficient (r) given by Turkmen (2013) as cited in Chipeta (2015), there is a strong, 

moderate, weak and very weak degree of positive effects of personality traits on social 

entrepreneurial intentions among the undergraduate level Development Studies 

students of Nepal.  

On the other hand, there is an ongoing debate about the variation of social 

entrepreneurial intentions/ entrepreneurial intentions among students from public and 

private universities. However, Rahman et al. (2016) found there are no such 

differences in social entrepreneurial intentions between private and public university 

level students. In this sense, the population of this study are from private universities 

which represent the entire undergraduate level Development Studies students of 

Nepal.   

Contribution of Personality Traits on Social Entrepreneurial Intentions  

In relation to the third research question, in aggregate, the personality trait was 

found to be a positive and significant predictor of social entrepreneurial intentions. 

We retained the research hypothesis as in aggregate, and the personality trait 

significantly explained social entrepreneurial intentions. This means that in aggregate, 

the Development Studies students who have Big Five Personality Traits including 

trait composites are most likely to develop social entrepreneurial intentions in Nepal. 
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These findings are also supported from the theoretical perspectives of the Big Five 

Personality Traits.     

These findings are also similar to other researchers (e.g. Caballero et al.,2013; 

Irengun &Arikboga, 2015; Nga &Shamuganathan, 2010; Tran& Korflesch, 2016). 

There are a number of scholars who also agree on the fact that personality traits not 

only influence social entrepreneurial intentions but are also one of the strongest 

factors for overall entrepreneurial success and outcomes (Leutner, Ahmetoglu, 

Akhtar, & Premuzic, 2014). However, this study was delimited to examine the 

relationship between personality traits and social entrepreneurial intentions among 

undergraduate level Development Studies students of Nepal.  

In contrast to the findings of the study, Hockerts (2017) mentioned that 

personality traits have a limited scope for encouraging individuals towards social 

entrepreneurial intentions. Further, Hockerts (2017) suggests social entrepreneurial 

intentions should be studied through the behavioral approach by the Theory of 

Planned Behavior. But the statistical results from the aggregate multiple linear 

regression of this study suggested that personality traits predict the social 

entrepreneurial intentions of students and this model is explained by 37% (in 

aggregate) and 45% (in component -wise). This means that 45% (in component -wise) 

and 37% (in aggregate) of personality traits explain the social entrepreneurial 

intentions of undergraduate level Development Studies students of Nepal.  

The discussion of component – wise findings of personality traits 

(agreeableness, openness, extroversion, neuroticism conscientiousness and trait 

composite) on social entrepreneurial intention (social vision, social network, 

sustainability, innovation and financial return) based on research question 2 and 

research question 3 is given below:  



82 

 

Agreeableness  

The agreeableness component had a weak positive correlation with all other 

dimensions of social entrepreneurial intentions. However, the component – wise, 

regression analysis found agreeableness as a non- predictor of social entrepreneurial 

intentions. This means that the respondents personality of adjusting and 

compromising their behavior towards others opinions (IPIP, n.d.)  had nothing to do 

with their social entrepreneurial intentions among undergraduate level Development 

Studies students in Nepal.   

The findings are supported by Zhao et al. (2010) who also found that 

agreeableness personality traits were unrelated with entrepreneurial intentions or 

entrepreneurial performance of their respondents. However, Irengun and Arikboga 

(2015) found that the agreeableness component was related to social vision and 

financial return only but that it didn’t include social network, sustainability and 

financial return. The findings of the study contradict with Caballero et al. (2013), 

Hockerts (2017) and Arshad and Li (2016). The findings of this study also contradict 

with the theory of the Big Five Personality Traits as the agreeableness component 

indicates no influence over social entrepreneurial intention among respondents of 

Development Studies in Nepal.  

Openness 

The findings of the study revealed that openness personality traits did 

influence the intentions of respondents to become social entrepreneurs. Further, the 

openness component was found to have a moderate positive correlation with social 

vision, social network and innovation and a weak positive correlation with 

sustainability and the financial return component of social entrepreneurial intentions. 

This means that if a respondent has openness characteristics such as being liberal, 
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curious, creative, artistic, original and innovative (Cabarello et al. 2013), then they are 

most likely to become social entrepreneurs in Nepal. These findings are similar to 

Nga and Shamuganathan (2010), Caballero et al. (2010), Irengun and Arikboga 

(2015) as well as Arshad and Li (2016) who found that if an individual demonstrates 

openness personality traits such as being liberal, curious, creative and original then 

they are most likely to develop social entrepreneurial intentions. The findings of the 

openness personality trait also compliment the theoretical perspective of Big Five 

Personality Traits. 

In addition, Javan (2014) mentions that being open not only influences an 

individual’s intention to become a social entrepreneur but also directly influences the 

hard-working abilities of an individual in a study conducted among Isfahan’s staffs in 

Iran. In contrast to the findings, Liang, Peng, Yao and Liang (2015) found that 

openness had a negative influence on the service programs of a social enterprise in a 

study conducted among managers of social enterprises in Taiwan. However, the 

multiple linear regression analysis found that the openness personality trait has the 

second strongest influence over social entrepreneurial intentions of undergraduate 

level Development Studies students of Nepal. 

Extroversion 

The extroversion component of personality traits was found to be the most 

influencing personality trait on social entrepreneurial intentions of respondents. 

Further, the extroversion component was found to have a strong positive correlation 

with innovation and a higher level of positive correlation with other social 

entrepreneurial intention dimensions. This means that respondents who have 

extroverted personality characteristics such as being outgoing, energetic, enthusiastic, 

sociable and adventurous (John and Srivastava, 1999) are more innovative, 
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sustainable and also have a broad sense of social vision, social network and financial 

return among undergraduate level Development Studies students of Nepal. In other 

words, extroverted respondents are the most likely to have social entrepreneurial 

intentions among undergraduate level Development Studies students in Nepal.  

The finding is supported by Tran and Korflesch (2016) who indicate that 

individuals who have extroverted personality traits such as being assertive, dominant, 

energetic and enthusiastic have a higher degree of intentions to become a social 

entrepreneur. Further, Mount and Barrick (2005) also compliment the findings of this 

study by indicating that those individuals who have an extraverted personality trait are 

more likely to work in an aggressive socially oriented activity. These findings are also 

in favor of theory of Big Five Personality Traits. The findings contradict with 

Caballero et al. (2013) who found that the conscientiousness personality traits such as 

competence, orderly, dutifulness, self -discipline (Buchanan, 1998) have the highest 

degree of influence on social vision, sustainability, social network and innovative 

dimensions of social entrepreneurial intentions among Peruvian social entrepreneurs. 

Conscientiousness 

Conscientiousness personality traits were found to influence social 

entrepreneurial intentions and have a moderate positive correlation with innovation 

and sustainability and a weak positive correlation with social vision, social network 

and financial return.  This means that respondents who have a conscientiousness 

personality trait such as being orderly, responsible and dependable would also have 

social entrepreneurial intentions. Further, respondents who have conscientiousness 

personality traits would also have a moderate level of innovation and sustainability 

and a lower level of social vision, social network and financial return among 

undergraduate level Development Studies students of Nepal.  
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These findings are complimented by Caballero et al. (2013), and Nga and 

Shamuganathan (2010) who also found that having a conscientiousness personality 

also enhances an individual’s social entrepreneurial intentions. The Theory of the Big 

Five Personality Traits also supports findings of the conscientiousness personality 

traits. However, the findings contradict with Irengun and Arikboga (2015) and Arshad 

and Li (2016) who found that having a conscientious personality trait does not 

influence an individual’s social entrepreneurial intentions in their studies. 

Neuroticism 

Neuroticism personality traits were found to be insignificant with social 

entrepreneurial intentions in this study. Further, neuroticism personality traits were 

found to have a weak positive correlation with social vision, social network, 

innovation and financial return and a very weak positive correlation with 

sustainability. This means that the negative neurotic personality traits such as anger, 

anxiety, fear, sadness, shyness, and worry (Jeronimus et al., 2014) have no influence 

over the social entrepreneurial intentions of respondents of Development Studies in 

Nepal. Further, those respondents who have negative neurotic personality traits would 

have low social vision, social network, innovativeness and financial return and a very 

low level of sustainability within them.   

These findings are supported Nga and Shamuganathan (2010) who found that 

neurotic negative personality traits do not influence the social entrepreneurial 

intentions of their respondents in Malaysia. However, the findings partially contradict 

with Arshad and Li (2016), Irengun and Arikboga (2015) and Cabarello et al. (2013) 

who found that the negative neurotic personality traits have influence on some of the 

components of social entrepreneurial intentions such as financial return. In addition, 

the findings of neurotic personality traits contradict with the theoretical perspectives 
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of the Big Five Personality Traits among undergraduate level Development Studies 

students in Nepal. 

Trait Composites 

The derailing personality trait composites were found to be insignificant 

towards social entrepreneurial intentions of respondents. Further, these additional trait 

composites were found to have a weak positive correlation with all the components of 

social entrepreneurial intention dimension. This means that the derailing personality 

traits such as being ego-centered, intimidating, manipulative, micro- managing and 

passive- aggressive (Bond, 2012) were found to have no influence on the social 

vision, social network, sustainability, innovation and financial return dimensions of 

social entrepreneurial intentions among undergraduate level Development Studies 

students of Nepal. Furthermore, a respondent’s personality of being ego- centered, 

intimidating, manipulative, micro- managing and passive- aggressive had no effect on 

their social entrepreneurial intentions of undergraduate level Development Studies 

students of Nepal.  

These findings are supported by Robertson (2014) who mentioned that 

derailing personality traits such as being ego- centered and passive- aggressive are the 

riskiest personality traits that may lead to the downfall of an entrepreneur (as cited in 

Parsons, 2014). However, in a study conducted by Robie et al. (2008),it was found 

that those individuals who have a higher degree of derailing personality traits such as 

being ego- centered, intimidating, manipulative, micro- managing and passive- 

aggressive had lower level of other personality traits in their studies. 

Summary 

Demographic variables (sex, age, ethnicity, father’s occupation and mother’s 

occupation) do not influence social entrepreneurial intentions of undergraduate level 
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Development Studies students. However, component wise age has some influence 

over respondents being social entrepreneurs in Nepal. The respondents are highly 

agreeable. They can be highly open towards others. They are highly conscience in 

their character. They are extroverted. They also have neurotic negative characteristics. 

They have a higher degree of additional trait composites. The respondents have an 

increased degree of social vision, social network within them. They have a higher 

degree of sustainability dimension and can be innovative and generate financial 

return. All six personality traits are positively correlated with the social 

entrepreneurial intentions dimension. Extroversion has the strongest influence over 

social entrepreneurial intentions. It has a strong relationship with innovation and a 

moderate relationship with social vision, social network and sustainability and a weak 

relationship with financial return. Openness has the second strongest influence over 

social entrepreneurial intentions. It has a moderate relationship with social vision, 

social network and innovation and a weak relationship with sustainability and 

financial return. Conscientiousness has the third strongest influence over social 

entrepreneurial intention. It has a moderate relationship with innovation and 

sustainability and a weak relationship with social vision, social network and financial 

return. In aggregate, all personality traits influence social entrepreneurial intentions. 

However, component- wise, agreeableness, neuroticism and trait composite 

personality traits do not influence social entrepreneurial intention of undergraduate 

level Development Studies students.  
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CHAPTER VI 

CONCLUSION AND IMPLICATIONS 

This chapter concludes with answers based on three research questions, results 

of data collections, results of discussion of findings based on thematic perspectives of 

personality traits and social entrepreneurial intentions, theoretical perspectives of the 

Big Five Personality Traits, policy reviews and past researches and review. This 

chapter also gives further implications to policy makers, for practice, for theory of the 

Big Five Personality Traits, for future researchers, and for the sustainable 

development of Nepal.   

Conclusion 

Personality traits are one of the strong determinants of social entrepreneurial 

intentions among students in Nepal. Particularly, the Development Studies students of 

Nepal have a positive and higher degree of personality traits as well as social 

entrepreneurial intentions within them. Therefore, they have higher chances of getting 

involved in social entrepreneurial activities in Nepal.  

Among six personality traits, extroverted students are sociable, energetic, 

enthusiastic and adventurous in their nature. These extroverted personalities make 

them highly innovative and enhance their ability to develop social vision as well as 

help them to enhance their social network within their peers. These personalities also 

help students to generate a higher level of financial returns so that they can sustain 

themselves in Nepal. In other words, extroversion personality is the strongest 

personality that influences social entrepreneurial intentions among undergraduates of 

Development Studies of Nepal.      
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Likewise, students who are open are liberal, curious, creative, artistic and 

unique in their nature. These personalities enhance their long term social vision and 

makes them innovative individuals. These personalities subordinate their social 

networks and generate financial returns. Thus, openness personality is the second 

strongest personality trait that influences intentions to become social entrepreneurs 

among undergraduates of Development Studies of Nepal.  

On the other hand, being conscientious among students is to become orderly, 

responsible and dependable by others. These personalities directly enhance student’s 

innovative abilities and intensifies their sustainability. It also aides their social 

networks among their peers and generates financial returns. Therefore, 

conscientiousness personality is the third strongest personality which influences 

intentions to become social entrepreneurs among undergraduate level Development 

Studies students of Nepal.  

Being negative and neurotic hinders students from becoming innovative and 

generating financial returns in Nepal. Students who are negative and neurotic will be 

unable to develop social vision and social network within them. This will ultimately 

lead them towards un-sustainability. Agreeable students do not necessarily have social 

entrepreneurial intentions within them in Nepal. Being agreeable means having a 

lower level of innovativeness, social vision and fewer social networks in Nepal. 

Agreeable students will generate less financial returns and they have less chances of 

sustaining themselves in the long run. Similarly, ego- centered, intimidating, 

manipulative, and passive – aggressiveness are composite personality traits which 

derails students from developing social entrepreneurial intentions within them in 

Nepal.  
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On the other hand, it is an inevitable fact that the absence of accurate 

government data about the population of male and females in entrepreneurship has 

created a dilemma in entrepreneurial research in Nepal. Despite such hindrances, 

researchers were found to claim that female driven entrepreneurs earn more than male 

entrepreneurs in Nepal. However, this study concludes that developing social 

entrepreneurial intentions among undergraduate level Development Studies students 

is regardless of them being male or female in Nepal. 

Social entrepreneurial intention among students is not effected by their caste 

and ethnicity in Nepal. However, the participation of Dalit and minority groups in 

undergraduate level Development Studies is very much lessened (almost negligible). 

This evidence raises a question about inclusiveness and sustainability of Development 

Studies education within Dalit and minority groups of Nepal. 

There are two different conclusions on age and social entrepreneurial 

intentions of students. First on average, age has no influence over social 

entrepreneurial intention of undergraduate level Development Studies students of 

Nepal. Secondly, in an individual component wise contribution, age influences social 

entrepreneurial intentions of students. Based on the second conclusion of age, youth 

have higher social entrepreneurial intentions within them compared to other age 

groups in Nepal.  

There is a growing number of researchers who are keen to study the role of 

parental occupation on children’s personality/behavior who regard their parents as 

entrepreneurial role models. This study concluded that undergraduate level 

Development Studies students’ fathers as well as mother’s occupation has no 

influence over their intentions to become social entrepreneurs in Nepal.  
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Finally, this thesis concludes that personality traits are strong determinants of 

social entrepreneurial intentions among undergraduate level Development Studies 

students of Nepal. Among them, extroversion, openness and conscientiousness 

personality traits influence social entrepreneurial intentions among students. 

Likewise, an extensive literature review claims that there is no universally accepted 

definition of social entrepreneurship or a universal model of measuring social 

entrepreneurial intentions. Despite such gaps, social entrepreneurial activity and 

social entrepreneurial research is emerging globally. In Nepalese context, social 

entrepreneurial intentions enhance sustainable entrepreneurial practices within social 

and environmental ethics among students. This may contribute towards sustainable 

development through social entrepreneurship in Nepal.   

Implications 

This study concluded that personality traits do influence social entrepreneurial 

intentions among undergraduate level Development Studies students and it discussed 

major findings from theoretical, policy and past researches and review in its previous 

chapter. The following section implies to future researchers, practice, theory, policy 

and sustainable development.  

Implication for Future Researchers 

If we look at tools of data analysis, this study used multiple linear regression 

analysis to study the contribution of personality traits and social entrepreneurial 

intentions. It can be implied that future researchers can use advanced statistical tools 

such as Exploratory Factor Analysis, Confirmatory Factor Analysis and Structural 

Equation Modeling to know which items of personality traits contribute toward social 

entrepreneurial intentions of students in Nepal. Similarly, this study was conducted 

among small populations of undergraduate level Development Studies students of 
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Nepal. It can be implied that future researchers can conduct this study among wider 

populations of students to know their social entrepreneurial intentions. Likewise, this 

study used quantitative methods and found out which personality influences social 

entrepreneurial intentions. Methodological implications of the study would be that 

future researchers can use qualitative research methods to find out answers to why 

and how personality traits influence social entrepreneurial intentions in Nepal. It can 

also be implied that future researchers can also examine other variables such as the 

role of parental occupation, the role of gender, and the role of socio- economic and 

culture on social entrepreneurial intentions of students in Nepal.  

Implications for Theory 

This study is the first to add a sixth trait “Trait Composite” in the Big Five 

Personality Traits within the Nepalese context. Researcher implies that future 

researchers may have to consider trait composite while studying social 

entrepreneurship from the theoretical lens of Big Five Personality Traits. It is also the 

first to link the Big Five Personality Trait Theory with social entrepreneurial 

intentions among undergraduate level Development Studies students of Nepal. This 

study implies that the extroversion personality trait is the most influencing trait on 

social entrepreneurial intentions of students. This study also implies that the openness 

personality is the second most influencing factor whereas conscientiousness is the 

third most influencing factor on social entrepreneurial intentions of undergraduate 

level Development Studies students. 

Implication for Practice 

This study measured personality traits and social entrepreneurial intentions 

among undergraduate level Development Studies students. The respondents are 

Development Studies undergraduates who will be making their career as professionals 
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in Nepalese markets in the near future. This study will help students, educators, and 

teachers to identify those personalities that would enhance social entrepreneurial 

intentions leading towards social entrepreneurial practices and sustainable outcomes. 

The findings of the study will also help business incubation centers and venture 

creating firms in Nepal give more emphasis to those candidates who are extroverted, 

open and conscientious to develop social enterprises in Nepal. This study will also 

help to promote social and environmental ethics through social entrepreneurial 

practices by identifying negative and positive personality traits and taking rational 

decision in Nepal.  

Implication for Policy 

This study highlighted that absence of accurate government data and statistics 

make it difficult for the development of entrepreneurial as well as social 

entrepreneurial research in Nepal. In order to solve these problems, the Government 

of Nepal can conduct frequent surveys along with NGOs, INGOs, and research 

consulting firms to provide primary data about entrepreneurial activities in Nepal.  

Secondly, the Government’ of Nepal, Ministry of Finance may also encourage youth 

in the age group of 19 to 22 years towards social entrepreneurship and include social 

entrepreneurial funding in their Youth and Small Entrepreneurial Self- Employment 

Fund. Thirdly, there is a need to focus ways of enhancing social entrepreneurial 

intentions of those in the 27 to 30 years’ age group in local, district and national level 

in Nepal. Lastly, this study found that the participation of Dalit and minority group 

students in undergraduate level Development Studies education is almost 0. The 

government of Nepal and its concerned authorities need to encourage education 

institutions and colleges of Nepal to include the maximum number of students 
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belonging to Dalit and other minority groups in the Development Studies education of 

Nepal. 

Implication for Sustainable Development 

This study argued that commercial entrepreneurship based on economic theory 

looked like entrepreneurship only from the innovative perspective of the 

Schumpeterian era of 1947. As a consequence, commercial entrepreneurs became 

innovative globally but with bigger social and environmental problems. The study 

mentioned that social entrepreneurship is within social and environmental ethics. Due 

to this reason, social entrepreneurship is regarded as sustainable entrepreneurship. 

This study implies that students who have social entrepreneurial intentions will 

become social entrepreneurs in the future and will practice entrepreneurship within 

environmental and social ethics. In addition, this study would also help to identify 

positive and negative personality traits through which students can avoid derailments 

and negative intentions that might hinder them from becoming social entrepreneurs in 

the near future. This may lead towards sustainable development in Nepal. 
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ANNEX I: QUESTIONNAIRE 

प्रियप्रिद्यार्थीहरु, 

मेरोनामगुन्जनखनालहो | 

हालमकाठमाड ौँप्रिश्वप्रिद्यालयमाप्रिगोप्रिकामास्नातकोत्तरगिद छुरसोहीपाठ्यक्रमअनुसार“Personality 

Traits and Social Entrepreneurial Intentions: An Empirical Study of Undergraduates 

of Development Studies in Nepal”प्रिषयमाअनुसन्धानगिैछु | 

योअध्ययननेपालकोप्रिकासप्रिक्षामास्नातकगिैगरेकोप्रिद्यार्थीिीचमागररिैछ |  

तपाईहरुलाईमयसअध्ययनमासहभागीभईप्रिनुहुनप्रिनम्रअनुरोधगिद छु | 

तपाईहरुकोसहभाप्रगतापूर्दसे्वच्छिकहुनेछ| 

यप्रितपाईहरुलाईइिानभएमायसअध्ययनमासहभागीनहुनतर्थासहभागीभएपप्रनकुनैपप्रनसमयमाआफ्नो

सहभाप्रगतािाटप्रितादहुनसकु्नहुनेछ | यसअध्ययनमासहभागीहुनयहाौँको१५प्रमनेटसमयलागे्नछ | 

तपाईलेप्रिनुभएकोउत्तरपूर्दरुपमागोप्यराच्छखनेछरयसकोियोगअध्ययनियोजनकोलाप्रगमात्रगररनेछ | 

यसअध्ययनमासहभागीभईप्रिनुभएकोमाधेरैधेरैधन्यिाि, 

तपाईकोसहयोगकोलाप्रगहाप्रिदकआभारब्यक्तगिदछु |  

 

 

गुन्जनखनाल 
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Personality Traits and Social Entrepreneurial Intentions: An Empirical Study among 

Undergraduate Level Development Studies Students of Nepal 

(सामाप्रजकउद्यमिीलतािप्रतकोमनसायमाव्यच्छक्तगतस्वभािकोसम्बन्ध:नेपालकोस्नातकतहकोप्रिकासअध्ययनप्रिद्यार्थीकोआनुभा

प्रिकअध्ययन) 

A: General Information (सामान्यजानकारी) 

 

Name (नाम): 

................................................................................................................................................ 

Address(ठेगाना): .................................................................................................... 

Age(उमेर): ............................................................................................................. 

Sex(प्रलङ्ग): Male(पुप्रलङ्ग)  Female(स्त्रीप्रलङ्ग)  Other(अन्य) 

Name of College (क्याम्पसकोनाम): ............................................................................................ 

Current Semester(हालअध्ययनरतसेमेस्टर): .................................................................................. 

Current Year(अध्ययनरतिषद): ............................................................................ 

Caste(जात):  

Brahmin/Chhetri(ब्राह्मर्/ क्षत्री)Janajati(जनजाप्रत)Dalit(िप्रलत) Other(अन्य) 

Father’s Occupation(िुिाकोपेिा):  

Entrepreneur(उद्यमी/ व्यिसायी)  Service Officer(कमदचारी) Other(अन्य) 

Mother’s Occupation (आमाकोपेिा):  

Entrepreneur(उद्यमी/ व्यिसायी)  Service Officer(कमदचारी)    Other(अन्य) 

B: Personality Traits (व्यक्तिगतस्वभाव) 

The following statements are related to your personality traits. Please choose from 1 

to 7 from the options given below (तलकािाक्यहरुतपाईकोब्यच्छक्तगतस्वभािसंगसम्बच्छन्धतछन्| 

1: Strongly Disagree 2: Disagree 3: Slightly Disagree 4: Neutral 5: Slightly Agree 6: Agree 7: Strongly Agree 

१:पूर्दअसहमत २:असहमत ३:केप्रहहिसम्मअसहमत ४:प्रठकै ५:केप्रहहिसम्मसहमत ६:सहमत ७:पूर्दसहमत 
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कृपयाआिुलाईमनपनेउत्तरतलप्रिएकोप्रिकल्पिाटछानीलेख्नुहोस्): 

 

No. Statement Choice 

A1 I like to do little things for people to make them feel good  

(अरुव्यच्छक्तहरुकोलाप्रगसानैभएपप्रनकेप्रहकामगनदमनलाग्छ) 

 

A2 I take other people’s circumstances and feelings into consideration before 

making a decision (कुनैपप्रनप्रनर्दयप्रलनुपुिदमअरुकोपररच्छथर्थप्रतरभािनालाईप्रिचारगनेगिदछ) 

 

A3 For me, group goals are higher than my individual goals  

(मेरोलाप्रगसामुप्रहकलक्ष्यपप्रहलोरव्यच्छक्तगतलक्ष्यिोस्रोथर्थानमाहुनेगिदछ) 

 

A4 I do not have to share a person’s values to work well with that person  

(कुनैव्यच्छक्तसंगराम्रोसंगसहकायदगनदकोलाप्रगउसकोमूल्यरमान्यतालाईआत्मसार्थगनुद पिदछभने्नमलाईलागै्दन) 

 

A5 I think it is vital to consider other’s perspectives before coming to conclusion 

(कुनैपप्रनप्रनर्दयप्रलनुपूिदअरुकोदृप्रिकोर्लाईप्रिचारगनुदअत्यािश्यकछजस्तोलाग्छ) 

 

A6 I believe people are usually honest with me 

(मलाईलाग्छप्रकमाप्रनसहरुमसंगइमान्दारव्यिहारगिदछन्) 

 

C1 I like to complete every detail of task according to work plans 

(मकायदयोजनाअनुसारसमू्पर्दकामपुरा होस् भने्नचाहन्छु) 

 

C2 I believe business should be conducted according to a strict set of ethical 

principles (मनैप्रतकप्रसिान्तअनुसारव्यापारसंचालनगनुदपछद भने्नकुरामादृढप्रिश्वासराख्छु) 

 

C3 I can be relied on to do what is expected of me  

(मिाटकामगराउनअरुव्यच्छक्तहरुलेममाप्रर्थभरपनदसक्छन्) 

 

C4 I prioritize my work effectively so the most important things get done first 

(मकुनैपप्रनकामलाईिार्थप्रमकक्रममाराखे्नगछुद जसलेगिादसिैभन्दामहत्वपुर्दकामपप्रहलासप्रकयोस्) 

 

E1 For me, change is exciting  

(मेरोलाप्रगपररितदनएउटारोमान्चककुराहो) 

 

E2 I like to win, even if the activity isn’t very perfect   
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(कुनैपप्रनगप्रतप्रिप्रधप्रसद्धनभएपप्रनमलाईप्रजत्नमनपछद ) 

E3 I prefer to set challenging goals, rather than aim for goals I am likely to reach 

(मसप्रजलैपुग्नसके्नलक्ष्यभन्दापप्रनचुन प्रतपूर्दलक्ष्यप्रनधादरर्गनदरुचाउौँछु) 

 

E4 I would like to attain the highest position in an organization someday  

(मभप्रिष्यमाकुनैसंथर्थाकोमाप्रर्थल्लोतहमापुगे्नचाहनाराख्िछु) 

 

E5 When most people are exhausted from work, I still have energy to keep going 

(अप्रधकांिमाप्रनसहरुकामिाटर्थप्रकतहुौँिामसंगभनेअझैसप्रक्रयरुपमाकामगनदसके्नउजादिाौँकीरहन्छ) 

 

E6 People come to me for inspiration and direction 

(माप्रनसहरुमिाटिेरर्ारप्रनिेिनकोआिाराख्िछन्) 

 

E7 I am always looking for opportunities to start new projects 

(मसधैनयाौँपररयोजनासुरुगनेम काकोखोजीमारहन्छु) 

 

E8 I am willing to take big risks when there is potential for big returns 

(मधेरैिप्रतिलहुनेकामकोलाप्रगठुलैजोच्छखमप्रलनपप्रनतयाररहन्छु) 

 

E9 I find it easy to start up a conversation with strangers 

(मलाईअपररप्रचतव्यच्छक्तसंगकुराकानीसुरुगनदसप्रजलैलाग्छ) 

 

E10 I actively take control of situations at works if no one is in charge 

(प्रजमे्मिारव्यच्छक्तकोअनुपच्छथर्थप्रतमापप्रनकाममाआउनेजप्रटलतालाईमसहजैरुपमासम्हाल्नेगिदछु) 

  

 

 

N1 Even when I am very upset, it is easy for me to control my emotions  

(मिुच्छखहुौँिापप्रनआफ्नोभािनाहरुलाईसप्रजलैप्रनयन्त्रर्गनदसक्छु) 

 

N2 I am easily displeased with things at work 

(मकाममासप्रजलैअसनु्तिहुनेगिद छु) 

 

N3 My enthusiasm for living life to its fullest is apparent to those with whom I 

work either inside or outside my college 

(जीिनपूर्दरुपलेप्रजउनुपिदछभने्नमेरोउत्साहिारेमसंगक्याम्पसप्रभत्ररिाप्रहरकामगनेसिैलाईर्थाहाछ) 
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N4 I am confident about my skills and abilities 

(ममेरोक िलरक्षमतािारेपूर्दरुपमाप्रिश्वस्तछु) 

 

N5 I worry about things that I know I should not work about  

(कुनैकुरािप्रतप्रचन्ताप्रलनुहुौँिैनभने्नकुरार्थाहाहुौँिाहुौँिैपप्रनमप्रचन्ताप्रलनेस्वभािकोछु) 

 

O1 I tend to work on projects alone even if others volunteer to help me 

(अरुलेमलाईसघाउनखोज्दापप्रनमलाईमेरोपररयोजनाहरुमाएकै्लकामगनदमनलाग्छ) 

 

O2 I work best in an environment that allows me to be creative and expressive 

(मयस्तोिातािरर्माराम्रोकामगनदसक्छुजहाौँमलाईरचनात्मकप्रिचारब्यक्तगनेअनुमप्रतप्रिईन्छ) 

 

O3 I know what is expected of me in different situations  

(िरकिरकपररच्छथर्थप्रतमामिाटअपेक्षागररएकोकुरामलाईर्थाहाहुन्छ) 

 

O4 I quickly make links between causes and effects 

(मकारर्रअसरिीचकोसम्बन्धप्रछटै्टपत्तालगाउनसक्छु) 

 

O5 I can often foresee the outcome of a situation before it unfolds 

(कुनैअिथर्थाकोनप्रतजाअगाडीआउनुभन्दापप्रहलानैठम्याउनसके्नक्षमताममाछ) 

 

TC1 I have often wondered how others would manage without me  

(मलाईमनहुौँिाअरुलेकेहीगनदसकै्दनन्जस्तोलाग्छ) 

 

TC2 It is always best to keep important people happy 

(महत्वपुर्दमान्छेहरुलाईसधैखुिीराख्नुपछद भने्नकुरामामप्रिश्वासगिदछु) 

 

TC3 It is sometimes necessary to criticize others openly and publicly for their poor 

performance 

(खराििििदनलाईखुल्लातर्थासािदजप्रनकरुपमैकप्रहलेकाही ौँआलोचनागनुदपछद भने्नकुरामामप्रिश्वासगिद छु) 

 

TC4 People can serve as excellent tools for getting what you want or need 

(चाहनारआिश्यकतालाईपररपूप्रतदगनदमान्छेहरुस्वयमै्नउत्तम माध्यमहोभने्नकुरामा मप्रिश्वासगिदछु) 

 

TC5 Delegation weakens the power of a leader 

(आिूभन्दातलकोकमदचारीलाईकामिाौँड्िानेतृत्वमारहेकोव्यच्छक्तकमजोरहुनजान्छ) 

 

TC6 There are times I say I will cooperate when I know I will not do it   
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(मैलेसघाउौँनसच्छक्दनभने्नजान्दाजानै्दपप्रनमैलेकय ौँलाईकाममासघाउौँछुभनेकोछु) 

TC7 I know what motivates me 

(मलाईउते्प्रररतगनेकुराहरुकोिारेमामलाईराम्रोजानकारीछ) 

 

 

C. Social Entrepreneurial Intentions (सामाजजकउद्यमशीलताप्रजतकोमनसाय) 

The following statements are related to your social entrepreneurial intentions. Please 

choose from 1 to 7 from the options given below. 

(तलकािाक्यहरुतपाईकोसामाप्रजकउद्यमिीलतािप्रतकोमनसायसंगसम्बच्छन्धतछन्| 

कृपयाआिुलाईमनपनेउत्तरतलप्रिएकोप्रिकल्पिाटछानीलेख्नुहोस्): 

1: Strongly 

Disagree 

2: Disagree 3: Slightly Disagree 4: Neutral 5: Slightly 

Agree 

6: Agree 7: Strongly Agree 

१:पूर्दअसहमत २:असहमत ३:केप्रहहिसम्मअसहमत ४:प्रठकै ५:केप्रहहिसम्मसहमत ६:सहमत ७:पूर्दसहमत 

 

No. Statement Choice 

SV1 I am clearly able to identify a social need 

(मकुनैसामाप्रजकआिश्यकताकोस्पिरुपमापप्रहचानगनदसक्षमछु) 

 

SV2 I am able to create a clear social vision  

(मस्पिसामाप्रजकििदनप्रसजदनागनदसक्षमछु) 

 

SV3 I believe in strong commitments to a social vision 

(मसामाप्रजकििदनिप्रतपूर्दिप्रतिद्धताआिश्यकपिदछभने्नकुरामाप्रिश्वासगिदछु) 

 

SV4 I believe in taking a focused stand of social issues 

(मसामाप्रजकमुद्दाहरुमाप्रनप्रितअडानप्रलनुपछद भने्नकुरामाप्रिश्वासगिदछु) 

 

SV5 I believe that I am determined to meet a social need 

(सामाप्रजकआिश्यकतापुरागनदआिुतत्परछुजस्तोलाग्छ) 

 

SV6 I believe that I am determined to be agents of social change 

(सामाप्रजकपररितदनकोसंिाहकहुनआिुिप्रतिद्धछुजस्तोलाग्छ) 
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SV7 I believe I am not easily distracted to pursue other non -social issues 

(गैरसामाप्रजकमुद्दाहरुकोपप्रछलग्नमआफ्नोसामाप्रजकउदे्दश्यिाटसप्रजलैप्रिचप्रलतहुन्नजस्तोलाग्छ) 

 

SV8 I believe I have a strong motivation to defend a social need 

(मसामाप्रजकआिश्यकताकोरक्षागनदअप्रभिेररतछुजस्तोलाग्छ) 

 

SN1 I believe in promoting knowledge sharing 

(मज्ञानिाड्नुपछद भने्नकुराकोिचारगछुद ) 

 

SN2 I believe promoting trust is essential in business 

(मलाईव्यापारमाप्रिश्वास/ भरोसाििद्धदनगनुदपछद जस्तोलाग्छ ) 

 

SN3 I believe promoting credibility is essential in business 

(मलाईव्यापारमाप्रिश्वसप्रनयताकोििद्धदनगनदआिश्यकछजस्तोलाग्छ) 

 

SN4 I believe in promoting a platform for mutually beneficial social efforts 

(पारष्पररकसामाप्रजकलाभकोलाप्रगआिश्यकमंचकोििद्धदनगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

SN5 I believe in providing mutual understanding for emotional support 

(भािनात्मकसहयोगउपलब्धगराउनआपसीसमझिारीआिश्यकछभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

STB1 I am environmentally friendly 

(मिातािरर्मैत्रीछु) 

 

STB2 I believe in improving quality of life in the long run 

(प्रिघदकालमाजीिनयापनकोगुर्ात्मकसुधारगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

STB3 I believe in improving a long term social need 

(प्रिघदकाप्रलनसामाप्रजकआिश्यकताहरुकोसुधारगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

STB4 I believe in promoting solutions that are ethical  

(नैप्रतकसमाधानकोििद्धदनगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

STB5 I believe in promoting a balance between social mission and social value 

(सामाप्रजकमूल्यरसामाप्रजकउदे्दश्यिीचकोसनु्तलनलाईििद्धदनगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

STB6 I believe in promoting a balance of economic, social and environmental 

concerns(सामाप्रजक, आप्रर्थदकतर्थािातािरर्ीयसनु्तलनकोििद्धदनगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 
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INV1 I am proactive in identifying social opportunities 

(मसामाप्रजकअिसरहरुकोपप्रहचानगनद स्वयम् सप्रक्रयछु) 

 

INV1 I am proactive in identifying social opportunities 

(मसामाप्रजकअिसरहरुकोपप्रहचानगनद स्वयम् सप्रक्रयछु) 

 

INV2 I am able to see risk as opportunities to create social value 

(जोच्छखमलाईअिसरकोरुपमापप्रहचानगररसामाप्रजकमूल्यकोप्रसजदनागनदसप्रकन्छभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

INV3 I believe I will be able to give social values through goods and services 

(सामानरसेिामािद तसामाप्रजकमूल्यप्रिनसप्रकन्छभने्नकुरामामलाईप्रिश्वासलाग्छ ) 

 

INV4 I believe I will be able to deliver sustainable advantage through innovative 

goods and services some day 

(नप्रिनतर्थाम प्रलकसरसामानहरुकोआप्रिस्कारद्वाराकुनैप्रिनप्रिगोलाभिाप्तगनदसप्रकन्छभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

INV5 I believe I will be able to create better social value compared to normal 

entrepreneurs someday. 

(साधारर्उद्यमीकोतुलनामामकुनैप्रिनअझराम्रोसामाप्रजकमुल्यकोप्रसजदनागनदसक्षमहुनेछुभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

INV6 I am a practical individual  

(मएकव्यिहाररकब्यच्छक्तहुौँ) 

 

INV7 I am a flexible individual  

(मसमयरपररच्छथर्थप्रतमालप्रचलोहुनसके्नव्यच्छक्तहुौँ) 

 

INV8 I am an innovative individual  

(मएउटानप्रिनप्रिचारभएकोव्यच्छक्तहुौँ) 

 

FR1 I believe in maximizing the wealth of my investors while working someday 

(मैलेकुनैप्रिनकामगिादआफ्नोलगानीकतादको लगानीको अप्रधकतम िप्रतिलप्रिनसक्छुभने्नकुरामामलाईप्रिश्वासलाग्छ ) 

 

FR2 I believe making profit is the main reason of existence 

(माप्रनसकोजीिनमाकामिाटनािाकमाउनुपप्रनएउटामुख्यउदे्दश्यहोभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

FR3 I believe in maximizing financial wealth 

(प्रित्तीयधनकोअप्रधकतमिृच्छद्धगनुदपछद भने्नकुरामामलाईप्रिश्वासलाग्छ) 
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FR4 I believe in selling goods and services for profit 

(सामानरसेिाहरुकोप्रिप्रक्रनािाकोलाप्रगगररन्छभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

FR5 I believe in survival through profits  

(नािानैव्यिसायकोप्रनरन्तरताकोआधारहो) 

 

FR6 I believe making profits can be a means to achieve a social goal 

(सामाप्रजकलक्ष्यपुरागनदव्यिसाप्रयकनािाएउटामहत्वपुर्दमाध्यमहोभने्नकुरामामलाईप्रिश्वासलाग्छ) 

 

 

धन्यिाि 
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ANNEX II: NORMALITY TABLE OF PERSONALITY TRAITS 

Table 22Normality Table of Personality Traits 
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Skewness -1.190 .021 -.362 -.940 -.723 -.752 

Kurtosis 1.799 1.124 1.395 .743 1.108 .389 

 

Annex III: Normality Table of Social Entrepreneurial Intention Dimensions 

Table 23Normality Table of Dimensions of Social Entrepreneurial Intentions 
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Skewness -.370 -.806 -.696 -.420 -.681 

Kurtosis 1.062 .006 -.073 .101 .450 
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