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The digital marketing training initiatives aim to produce a digitally skilled workforce
that can support the country’s economic development and reduce youth
unemployment. The dissertation attempts to investigate the influence of digital
marketing skill training on the employability of youth in the Kathmandu Valley. It
emphasizes the importance of Technical and VVocational Education and Training
(TVET) in improving employment opportunities in the fast-changing digital economy.

The study surveyed 180 individuals who undertook digital marketing training
and analyzed data using descriptive and inferential statistics from a structured
questionnaire.

The findings show that digital marketing training improves technical skills,
creates more access to online jobs, and enhances the overall quality of employment.
The trainees were very satisfied with the training, reinforcing their assessments of its
relevance and usefulness. Younger trainees tended to enroll in larger numbers, but
older participants also felt they accrued more employment benefits for themselves.
Gender differences appeared to be prohibitive to a certain extent, but access to
training was not impaired on account of ethnic origin.

Such research highlights the need for policymakers to refocus vocational
programs to better meet labor market demands. It emphasizes that TVET institutions
should improve the quality and accessibility of training, thereby building a skilled

workforce that meets the challenges of the digital economy in Nepal.



This study adds to the discourse on digital skill training and employability and

lays the ground for further research in this area.
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CHAPTER I
INTRODUCTION

| have been working in the field of Technical and Vocational Education and
Training (TVET) for over three years and seen how it changes people’s lives and help
communities grow. While working on a key project by Kathmandu Metropolitan City
called Employment and Economic Enhancement Prosperity of Kathmandu, | learned
even more about how vocational training helps improve the economy. | also took part
in Seep Mela 2081, a big event focused on skill-based training, where | saw how
different training programs give people the skills they need to succeed. These
experiences have inspired me to study how vocational training in cities like
Kathmandu can help people find jobs and support economic growth. This thesis will
look at how these trainings in cities like Kathmandu can help people find jobs and
support economic growth and also look at how these training programs are making a
real difference in people's lives and careers.

Vocational training is a form of education focused on providing practical skills
and hands-on experiences so individuals become prepared for specific jobs or
workforce entry. Unlike traditional school education, which often emphasizes
theoretical knowledge, vocational training centers on real-world applications
(Dandaya, 2022; Vocational Education, Skill Formation and Social Development,
2025). For example, in digital marketing, learners might work on real-time SEO and
social-media campaigns; in automotive repair, they learn hands-on car diagnostics and
maintenance; in culinary arts, students practice food preparation; and in electrical
work, trainees perform wiring, installation, and learn safety regulations (Du Plooy &
Du Preez, 2022). Thus, vocational training plays a vital role in equipping individuals
with employable skills, bridging the gap between education and industry needs, and
promoting economic productivity through a skilled workforce.

Digital marketing has grown very fast around the world in recent years
because of new technology and the use of online platforms for business. Training in
digital marketing can help young people gain important skills like SEO, social media
marketing, content making and email marketing. These skills are now very important

for finding a good job. According to the highly regarded Council for Technical
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Education and Vocational Training (CTEVT), skill-based programs have shown some

encouraging results, but they still need a lot of work to get to the specific field of
digital skills training and provide access to it. Although it does not concern the very
area under consideration, according to the Asian Development Bank (2015), skilling
reduces unemployment but shows the persistent disparity in training programs,
especially in upcoming fields of education like digital marketing.

Digital marketing is filling all the gaps in skills. Digital marketing training has
been equipping young individuals with important skills like SEO, social media
marketing, content creation, data analysis and email marketing. These aspects make
human resource competence (Chaffey & Ellis-Chadwick, 2019). However, there is
still high demand of training related to digital skills.

CTEVT is the main body in Nepal responsible for overseeing technical
education and vocational training, established in 1989 (CTEVT, n. d.). CTEVT
promoted outcomes of skill-based courses in different disciplines in 2020 (CTEVT,
2020). It aims to improve the level of education and ensure training is job-market
relevant. CTEVT has realized the importance of digital skills in the market and, as a
result, it provides training and certifications in information technology and digital
literacy, which include digital marketing, web development, and computer
applications. The main aim of CTEVT is to bridge the skills gap between the student
and the market, for which it’s the best example to provide the digital skills to fit the
students in the digital world to get the future job that they desire.

The Asian Development Bank (ADB) (2015) says that skill development
decreases unemployment but also goes on to say that not all members of the
population can attend training events, especially in new areas like digital marketing.
Digital marketing is the deliberate use of digital platforms and technologies to
advertise products, brands, or services to a select audience. It includes such elements
as social media advertising, email advertising, paid advertising, SEO, and content
creation to get more individuals to look at your business and interact with it. With the
growing digital economy, digital marketing vocational education has become
essential. It empowers the individual with the skills that they need in order to excel in
such a fast-evolving career.

Vocational training modules expose students to real-world experience in

campaign analysis, management, and content creation, which prepares them for social
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media management, digital marketing, and e-commerce (Chaffey & Ellis-Chadwick,

2019). As businesses are going on online, the need for digital marketers is increasing
day by day. This shows that proper training in digital marketing is very important. In
today's world, digital marketing is a skill that people need to learn through good
training programs. The capital city of Nepal, Kathmandu, is the hub for business and
education, which even gives more importance to learn digital marketing training to
get ready for the jobs.

Kathmandu has been changed towards the digital economy in recent years.
Organizations and businesses have recognized the value of digital media, such as
social media, search engines, and email marketing, in reaching and interacting with
customers (Nepal et al., 2020). As the digital platform is constantly evolving, there is
an immense need for highly trained professionals who realize how digital marketing
works. Vocational training in digital marketing allows one to acquire the skills
necessary to meet this need and enhance job prospects in the competitive job market
(Sharma & Basnet, 2021). Digitalization has put Kathmandu's market in an extremely
competitive global landscape, and enormous demand exists for digital marketing
expertise. According to Nepal Telecommunications Authority (NTA), more than 20
million people used the internet, and among them, most of them live in Kathmandu.
The use of the internet in Kathmandu city is increasing, which shows that the need for
online and social media marketing is more important in every job and business.

As more people going online business especially the small and medium are
using online marketing to connect with the customers and build their brand (Sharma
& Bhandari, 2022). Platforms like Facebook and Instagram are important tools for
marketers to reach the right people. A study by Koirala and Shrestha (2021) found
that over 70% of businesses in Kathmandu use social media to promote their products
and services which shows the importance of digital marketing. However, companies
in Kathmandu are having a hard time finding proper people who have received the
training in areas like SEO, content creation and data analysis (Yadav & Shrestha,
2020). Because of this, it is important to provide skill-based training programs to help
people to learn these in-demand skills and fill the gap in the digital marketing job
market. Both the government and the business sector are starting to realize the
importance of vocational training in securing a job as a digital marketing expert. The

Nepalese government has made attempts to ensure that young people, especially those



from underprivileged communities, gain hands-on digital expertise. One of these
efforts is the Nepal Digital Literacy Campaign (MoEST, 2020). Therefore, expanding
and supporting skill-based digital marketing training programs is essential for
enhancing employability, bridging the digital skills gap, and fostering inclusive
participation in Nepal’s growing digital economy.

These types of courses were able to provide digital literacy fundamentals, but
not really transmit them with advanced specialist skills in digital marketing. Pandey
(2022) adds that the need for digital marketing specialists with skills like SEO and
data-driven decision-making grew at a faster rate than can be provided by broad
digital literacy courses. Learn Digital Nepal and Bigger Brains, private institutions,
have thus begun providing more targeted practical courses with specializations in
specific areas of digital marketing. The colleges train students to implement activities
like pay-per-click campaigns, social media campaigns, email campaigns, and Google
Analytics. The course is structured to equip students with the reality of the job market
(Bhattarai & Thapa, 2021). These vocational schools generally entail practice
training, in which students are engaged in actual marketing platforms and tools to
create and implement marketing campaigns. This best equips them for the
employment market (Shrestha & Koirala, 2022). While early attempts toward
educating individuals on digital literacy have made a good starting point, there is a
need to establish specialized vocational training schools to prepare youth with the
sophistication that they need so that they can successfully compete in the
hypercompetitive digital marketing industry.

Statement of the Problem

The digital marketing training programs at targeted to provide young people
who are unemployed, the skills to be part of an active workplace and therefore help
drive the Nepal economy. Despite these training programs, the Nepal unemployment
rate is still high, reported at 10.7% (World Bank, 2025). One of the key issues that
leads to high unemployment is the lack of required/demanded digital skills (Refrigeri
et al., 2013: Tunji- Olayeni et al., 2021).

There are also more pronounce quality, access and relevance issues in the area
of digital marketing in Nepal. Bhattarai and Thapa (2021), note that while there is
increasing demand for digital skills industries' vocational training programs and

disconnected from the empirical needs of learners, so when they seek employment,



5
they do not meet employers' needs. Under-employment is now a significant issue for

workers who do not meet the industry's requirements. Ghimire and Sharma (2020)
also point out that people had limited experiences on working in the workplace
context and lacked proper guidance which makes people to not continue the work
regularly. Knowing the emergent learner experience about their skills and access
informs not only what works for improvement but justifies whether we should be
attempting to improve programs. The demand for improvement leads to a push for a
policy and an educator agenda to align training more closely with work needs and
access for greater participation to be more seamless.

Government programs such as the Nepal Digital Literacy Campaign (Ministry
of Education, Science & Technology [MoEST], 2020) have focused on computer
basis but lack the advanced skills which is most required in today's job market.
Because of this the program is not most effective in helping the people to get right
skills match for the job. There is a notable shortage of workers with skills that are
well-trained in digital marketing, especially among small and medium businesses.
Yadav and Shrestha (2020) state that most firms in Kathmandu face a huge challenge
in recruiting proficient digital marketers, due to which their growth and
competitiveness in the digital economy are significantly affected. Researchers found
that out of 75 participants, 68% of surveyed SMEs in Kathmandu struggle to find
candidates with basic digital skills, despite 74% expressing a need for digitally skilled
workers.

Even though vocational training programs on digital marketing have seen
significant growth in Kathmandu, several challenges exist regarding the effectiveness
and accessibility of such training programs. Among the major challenges is the
inconsistency in quality across the different institutions providing the training.
According to the World Bank (2021), even though there are some courses that provide
full information, but fail to give hands-on experiences that are needed to be done in
digital marketing. To work in the real business world, the students need to work as
interns or project in the classroom. This is the only way to prepare them for what is
expected of them when they start working in the field. According to Ghimire and
Sharma (2020), most vocational training programs don't offer internships or real-
world applications. This means that students can't get the hands-on experience they

need to master digital marketing tools and strategies. Additionally, training programs
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for students from low-income families are not always affordable. While government-

sponsored programs may be subsidized, private institutions do charge higher fees,
making access to quality vocational training somewhat difficult for several aspiring
professionals. According to Sharma & Subedi (2021), the rapid growth of the sector
of digital marketing sector, such as changes in algorithms or the introduction of new
tools, also keeps the training current and an adaptive challenge for any training
provider, states Pandey (2022). Therefore, regular updating is very much essential for
their long-term success to meet industrial demands.
Purpose of the Study

The study's main purpose is to explore how digital marketing training
contributes to individuals' development of relevant employment skills, access to
employment opportunities, and enhancement of employment quality.

Research Questions
e What are digital marketing trainees' perceived levels of skills, access,
opportunity, and quality?
e To what extent do skill, access, opportunity, and quality differ based on
gender and ethnicity?
Hypothesis

There is a significant difference between the skill, access, opportunity, and

quality based on gender and ethnicity.
Significance of the Study

This study is significant as it tackles the digitalization of Kathmandu Valley
by digital marketing professionals, which has become increasingly digitalized. The
research enables valuable insights into how skill training in digital marketing can
improve employability for job seekers, employers, and educators. The data will serve
as a reminder to employees, highlighting the key skills required to evolve and grow in
this industry. Apart from that, it can also aid training institutions and create
opportunities for policymakers to better understand how to design their programs and
address industry needs, thereby promoting the economic progress of the region.

In the article "Supporting Youth Employment through Vocational Training
Programs in Nepal™ by Bhatta (2020), explains about the impact of vocational training
programs in Nepal have helped young people especially those who left school early.

These programs have helped an important role in supporting sustainable development.



However, there have been fewer studies on trained as digital marketing and their
employment, including skills, access, opportunities, and quality of employment. This
study helps to fill that gap by looking at the current employment situation of trained
digital marketing professionals. This study assessed the key ideas about employment
skills, employment access, employment opportunity, and employment quality of
trained digital marketing in the Nepali context, which is insightful for TVET
policymakers. It would also be helpful to make further strategies to make digital
marketing training more effective for TVET stakeholders. The stakeholders of the
TVET sector could gain new insights for their further planning. About the above
lines, given that it highlights the benefits of receiving training in digital marketing,
this study is anticipated to provide a substantial knowledge contribution to the TVET
industry.
Delimitation of the Study

The study included only digital marketing trainees from Kathmandu
Metropolitan City and focused on four employability dimensions: skills, access,
opportunity and quality.

Limitations of the Study

This study has several limitations. First, the research was confined to trainees
within Kathmandu Metropolitan City, so the findings may not represent the entire
population of Nepal. Secondly the data were collected through self-reported
questionnaires, which may include some bias in response. The study used a cross-
sectional design, measuring perceptions at one point in time, without tracking long
term employment outcomes. Lastly limited time and resources prevented inclusion of

additional variables such as income level, age and employment status.



CHAPTER II
LITERATURE REVIEW

A literature review is a summary of early research on a particular topic. It
helps us to understand what is already known, what has been discovered so far and
what areas still need more study. The study of digital marketing training would look
at things like the importance of digital skills, past training programs and problems that
students are having. It also causes some disagreements among experts and shows that
more research is needed. This help people to explore on a new idea instead of copying
work that has already been published. In the end, a literature review gives important
background information for further research.

Digital Marketing and Its Demand

An emerging demand for digital marketers and their relevance in modern
business practice for visibility, data-driven strategies and targeted engagement to
navigate digital channels, connect effectively with consumers and drive sustainable
growth. Chaffey and Ellis-Chadwick (2020) show how important Digital Marketing
has become in today's economy. They explain that it's an important skill that helps
businesses stay competitive and succeed in the digital world. They add that through
digital marketing, companies can interact with their customers by offering
personalized content, thus creating enormous opportunities for professionals who
specialize in the field. Similarly, Ryan (2020) talks about learning how the behavior
of consumers changes in the digital period which provides the suggestion to marketers
to work efficiently on digital platforms that are already in high demand.

Hemann and Burbary (2018) further underline the importance of technical
knowledge in digital marketing by focusing on how data analytics shape modern
marketing plan. Their work shows that there is an increasing reliance on consumer
data in making informative marketing decisions, thus raising demands for
professionals who can interpret and apply digital marketing analytics. The view is
supported by Stephen (2016), who analyzes the effect of social media marketing on
the consumer and how effective the use of digital platforms has a major impact on the
purchasing decisions of consumers. Additionally, the explanation by Matthews (2022)

also provides insight into the digital marketing professionals' job market, concerning a



strong demand for the required skills in search engine optimization, content
marketing, and social media management. The businesses are looking for skilled
digital marketers who can boost their business online and connect with more people.
Digital marketing is growing fast around the world, especially in areas like marketing
and automation and artificial intelligence (Al). A recent study from Kumar (2024)
shows that Al is playing a big role in the rapid growth of digital marketing, helping
companies work smarter and reach their audiences more effectively. Automation not
only helps with creating marketing campaigns, but is also makes it easier to target
large groups of people. Automation not only helps with creating marketing
campaigns, but it also makes it easier to target large groups of people. According to
the research conducted by Bormane and Blaus (2024) found that using Al digital
marketing makes it easier to divide customers into groups and send them personalized
messages right away. This works because Al uses data to understand each customer
better, almost like it’s send the message which was written just for them.

Current research is also looking at how digital marketing creates opportunities
for entrepreneurs. Ratten (2022) showed that utilizing digital platforms and making
market-led information decisions significantly stimulates new business practices
associated with innovation and opens pathways to entrepreneurship. In relation,
Parganas and Ntoumanis (2019) also indicate how businesses that eventually adopt
digital marketing strategies tend to perform better; thus, digital marketing plays a
crucial role in the expansion and sustainability of businesses. In other words, the
literature has constantly reiterated that digital marketing is a determinant in ensuring
business success. Since companies are embracing advanced digital instruments and
platforms for performance competitiveness, skilled digital marketers will be in high
demand. This trend shows not only an increase in demand for the services of a digital
marketing professional but also an expanding role that digital marketing will play in
shaping the prospects of companies.

Training and Employment in Digital Marketing

Due to digital-related technology that is constantly changing the labor market,
the relationship between employability and digital marketing training has drawn more
attention from academic and professional researchers. Curchod (2020) investigates
significant impacts of digital marketing and e-commerce training programs affecting

the job market and postulates that those who develop digital competencies tend to be
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more advantageously positioned to secure employment in a competitive, technology-

driven economy. Similarly, Digital marketing training is crucial for bridging skill
gaps in the digital economy, as employers increasingly seek candidates who possess
specialized digital competencies (Chaffey & Ellis-Chadwick, 2019; Royle & Laing,
2014). Therefore, investing in comprehensive digital marketing education is essential
to enhance employability, meet labor market demands, and strengthen the overall
digital economy.

Most researchers agree that digital marketing education plays an important
role in creating job opportunities. Langley (2020) looks at how these training
programs help people to find a job or start their own business. Similarly, small
business and freelancers are using their skills to build and grow digital businesses.
Similarly, Studies indicate that digital marketing education programs in developing
countries contribute to reducing unemployment and enhancing workforce
participation, particularly among vulnerable populations (Adhikari, 2024;
Tunji-Olayeni et al., 2021). The conclusion is that digital skills enhance job
opportunities but, at the same time, promote entrepreneurship in regions where
traditional labor markets might be constrained.

Thompson (2021) underscores the clear link between digital marketing
training and employability. Analysis of various training programs by her shows that
individuals with certification in digital marketing have a higher chance of
employment due to the growing demand for such skills across industries. Gupta
(2019) agrees with emphasizing the effects in low-developing nations where demand
is very high for digital marketing expertise. Digital marketing education has played an
important role in assisting people from poor families to move to well-paying and
stable jobs, according to Gupta's research. Professional bodies' reports also support
the same. For instance, PwC's Digital Marketing Skills Training and Employment
Impact Report (2022) cites that firms are increasingly discovering candidates with
digital marketing expertise and thus, career prospects for those who have received
proper training are great. A report by LinkedIn Learning (2021), also supports that
digital marketing training not only increases job prospects but also accelerates career
advancement since businesses are equally interested in professionals who can drive
digital growth and increase online presence. Existing literature also appears to agree

that competency in digital marketing and training in the associated skills is
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indispensable for the enhancement of employability, job creation, and

entrepreneurship. Since the digital economy is likely to grow further in the future,
substantial demand for the services of such competencies across sectors is expected;
hence, the training would be one of the essential resources for job seekers and
employers alike.

Training for Skill

To increase the competency of an individual and thus his/her economic output
as a whole, Becker (1964) develops the value of human capital investment in terms of
schooling and training activities. This is corroborated by a study by Gupta (2019),
which looks into ways in which digital marketing training can be used to improve
employability in developing nations. Private institutions in Nepal have been providing
students with comprehensive digital marketing training that combines theoretical
knowledge with hands-on practical experience, helping them acquire skills relevant to
the modern workforce (Adhikari, 2024; Mishra et al., 2024). This is also confirmed by
Ghimire and Sharma (2020), who are on the digital skills gap and how vocational
training can bridge the gap to improve the ability of individuals to cope with the needs
of industries. As Chaffey and Ellis-Chadwick (2020) affirm, it is necessary that digital
marketing training is based on practice. This finding supports evidence that indicates
practice experience to be considered above theoretical knowledge.

Similarly, Curchod (2020) discusses how digital marketing education
influences labor markets such that graduates have a slight advantage over their
counterparts. In their study on research design technique, Jahoda, Deutch, and Cook
(2016) also demonstrate the significance of systematic skill training programs towards
employability.

Training for Access

One of the factors predicting workers' progress is being exposed to
professional networks and career opportunities. More emphasis is placed on the
strategic significance of digital marketing learning for acquiring access to increased
employability by Parganas and Ntoumanis (2019). This reflects the increased trend
towards the online conduct of business, where having a well-established store of
digital marketing strategies will significantly enhance the prospect of the job
candidate. Similarly, K.C. (2021) also talks about employability and digital literacy in

Nepal, offering training interventions that maximize the opportunities of employment
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access. This would have specific applicability in regions where job search behavior

commonly may be inadequate, highlighting the wide range of interventionist training
to enhance effects.

To support the findings, digital marketing training has been shown to enhance
access to industry opportunities by bridging skill gaps. Studies indicate that such
training equips individuals with essential competencies, including SEO, social media
marketing, content creation, data analysis, and email marketing, which strengthen
workforce readiness and professional networks (Adhikari, 2024; Mishra et al., 2024;
PwC, 2022). Evidence from Nepal also suggests that job access is closely linked to
education and skills development programs, emphasizing the importance of formal
training in improving employability (Parajuli, 2024). Furthermore, digital marketing
strategies play a fundamental role in positioning candidates in the labor market,
enabling them to compete effectively for potential employers (Adhikari, 2024).
Overall, these findings highlight the critical role of targeted training programs in
addressing the digital skills gap and facilitating industry access in the Kathmandu
Valley.

Training for Opportunities

Digital marketing education has created the opportunity for employment and is
supported by Key, Porter, and Taylor's (2019) report of growing international demand
for digital marketers. Kathmandu SMEs applying digital marketing have opened up
new business opportunities, mainly for entrepreneurs, according to Koirala and
Shrestha (2021). Digital marketing education, as Langley (2020) requires, becomes a
vital component of entrepreneurship since it gives the individual the ability to create
his/her own business. Matthews (2022) demonstrates how increasing demands for
competent individuals are calling for changes in work practices among digital
marketing professionals. Nepal Government (2020) recognizes policies and initiatives
in other nations towards digital literacy and employability, and this amplifies the
contribution of training towards increased employment. The government also knows
that training is important for passing on the skills needed in today's workplaces when
they are these.

Training for Quality
Different researchers have examined the effect of digital marketing training on

job quality. Stephen (2016) provides the effect of digital marketing on consumer
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behavior and thus on career building and job security. Thomason (2021) explains that

with a digital marketing certification, you'll be able to earn more and stay employed,
based on job security research after training. Pandey (2022) also speaks of general
trends and skill deficiencies of Nepal's vocational training. He also speaks of how
much one needs to learn new skills so that employment quality can be maintained.
According to Shrestha and Koirala (2022), the growth of vocational education and
digital marketing in Nepal explained how formal education helps people to hold on to
their jobs and earn more income. World Bank (2019) affirms that training is crucial in
order to improve quality jobs by giving individuals a motivation to work harder and
make more.

Literature reveals that computer education in marketing leads to much better
skills, better career prospects, increased job accessibility, and better quality of jobs.
Ultimately, in the future, training programs will be forced to deal with issues of
making sure everyone has equal access and making sure the cost is worth it.

Research Gaps

While studies have been undertaken on changing trends, applicability, and
career prospects in digital marketing training in Nepal, less literature exists on various
subjects, such as the availability of skill development, opportunities and quality of
training. Bhattarai and Thapa (2021) looked at the role of private institutions in
influencing digital marketing education in Nepal. Similarly, they mentioned the
growing need for digital literacy to address industry needs. However, most research so
far has mainly focused on what's trending on the market rather than looking at
whether people can actually afford to study or what problems they face while learning
the skills.

In addition, Sharma and Bhandari (2022) have noted higher demand for digital
marketing personnel in Nepal due to technological advancement and market
expansion but have overlooked those factors that determine the usefulness and quality
of the training courses. Similarly, Ghimire and Sharma (2022) determined the
necessity for vocational training to make a person employment-ready but did not
discuss whether the courses are actually effective enough in teaching relevant skills to
students and providing access to training material fairly. One of such literature gaps is
how online marketing training influences other career opportunities aside from

employment demand. Pandey (2022) emphasizes how specialized skills such as SEO
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and data analysis are needed by industries, but misses the quality of such training

content and its value in being employed in the long term.

Besides, Yadav and Shrestha (2020) were talking about digital marketing in
SMEs and never stressed on carry out a study on how the skill development program
could further professionally and economically.

Based on these limitations, thorough research that investigates the fields of
skill acquisition, access, opportunity creation, and training quality in the topic of
digital marketing education in Nepal is highly relevant. On the basis of such areas,
much more vigilant observations can be made on the way vocational training can
operate in successfully filling the employability gap in the domain of digital
marketing.

Theoretical Framework

I will be using Gary Becker's Human Capital Theory to try to guide my study.
In an effort to increase economic productivity and efficiency, human capital theory
places a strong emphasis on funding education and training. The theory may support
the claim that digital marketing capabilities will enhance job marketability by
improving the caliber of an individual's human capital. However, it does not
specifically address digital marketing. A person becomes more productive, diverse,
and competitive when they acquire skills that align with the current labor market's
needs.

Policy on Employability

The UK government began evolving employability policy in 2002 by initially
establishing the Employability Coordination Team (ESECT) to aid student
employability progression and healthy learning cultures (Belt et al., 2010). The Welsh
Higher Education Strategy (2009) also emphasizes employability as being amongst
the higher education priorities. In Scotland, a government agency has specifically
targeted helping higher education institutions and colleges in promoting employability
skills among students for more than two decades. Northern Ireland also introduced the
Graduate Acceleration Programme (GAP) to promote the employability skills of
youth in particular who are facing challenges in employment. These initiatives attest
to a multi-component, long-term national policy to tackle employability.

In developed economies like Germany, the dual system of vocational

education and training (VET) with both work-based training and institution-based
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learning perfectly meets the employers' requirements (Hall & Soskice, 2001). The

well-rooted in German society and employer and union-controlled system provides
students with practical, marketable skills. Hence, the dual system of Germany
connects theory and practice extremely effectively. Correspondingly, South Africa
has incorporated some skills into its National Qualifications Framework (NQF) to
enhance graduate development and economic achievement (Harvey & Bowers-
Brown, 2004). Conversely, New Zealand has also redefined its National
Qualifications Framework, after stakeholder consultation, to facilitate the
employability skills of graduates (Spronken-Smith et al., 2015).

Gill (2018) supports the creation of an Australian network that bridges
students and businesses to determine skill gaps when students enter the labor market.
The partnership is intended to ease the worry of students and make it clearer what
employers require. Australian business organizations have been lobbying for VET
policy reform focusing on skills to secure work (Sheldon & Thornthwaite, 2005). UK
research by Kornelakis and Petrakaki (2020) shows that small group training can be
effective in filling the industry's requirement for employability skills. UK businesses
are generally pleased with graduates' key skills, whereas working in small groups can
help one function better on difficult tasks.

Employment policies across the world indicate that well-implemented
programs help TVET graduates gain employment, with a positive impact on their
careers. But Nepal doesn't have a separate TVET policy, incorporating it into the
National Education Policy (2019). The government responsibilities are mentioned in
the policy, giving priority to the quality of TVET, but the provincial and local
governments also need to give priority to the quality of TVET programs so that the
trainees become labor market employable. Poudel (2020) points out that the previous
TVET policies (2007, 2012) did not emphasize employability, because of which
migrant workers could not find skilled work.

Even though sixteen ministries have put budgets into skills development
(Lamsal & Bajracharya, 2022), employers cannot obtain graduates with the
competencies required by the labor market. The majority of the graduates cannot
demonstrate their competencies due to a lack of industry-demanded employability
skills. There is no considerable research on Nepalese TVET graduates' employability

skills. The Nepal Employment Policy (2015) predicts that university graduates'
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competencies will drive the economy, but if they are not equipped with employability

skills, employers will not be willing to hire them, affecting productivity.

Sharma (2021) calls for greater collaboration between institutions and
employers in identifying and including industry-required employability skills in
curricula. A standalone TVET policy would also enable closer examination of
stakeholder issues and ensure the inclusion of required skills to enable students to be
employable policy should also involve employers in designing the curriculum so the
students can learn the skills needed in the job market. This helps to make the training
more practical and attracts the student to join the TVET programs.

Human Capital Theory

Human Capital Theory provides the overall conceptual framework of
interconnectedness among employability, skill acquisition, and education. The theory
(Becker, 1964) is based on the belief that the investment in training and education as
human capital is economically driven to enhance people's productivity and economic
worth and thereby increase earning ability and employability. Thus, these theoretical
perspectives might prove well applied in digital marketing skill training programs in
the Kathmandu Valley from the perspective of my thesis. These skill-building
programs provide participants with quality, job-ready skills that would better equip
them to find jobs in a fast-evolving labor market.

Human Capital Theory provides a useful framework through which the
training and impacts of digital marketing on employability in the Kathmandu Valley
can be analyzed. Digital marketing training may be thought of as one method of
investing in human capital, whereby the increase in investment boosts earning
potential, career opportunities, or productivity. This is also dependent on the extent to
which one can consider wider market conditions and the extent to which a labor
market can absorb such a massive influx of newly acquired personnel.

Conceptual Framework

The conceptual framework is based on Human Capital Theory, which
maintains that investment in skills, in this case digital marketing, improves
productivity and employability. In the Kathmandu Valley, the people have higher
levels of human capital-skills and knowledge developed through participation in
digital marketing training, and hence, improve their job opportunities, wages, and

entrepreneurial activity. Hence, mechanisms that mediate the relationship is
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employment access and employment opportunity -indicate that by acquiring skills, the

feeling of confidence and the ability to adapt to labor market demands become more
enhanced, leading to better employability.

Figure 1

Conceptual Framework
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CHAPTER Il

METHODOLOGY

Research methodology is a systematic way of finding a solution to the problem.
Research methodology gives us a clear idea of what research we are doing. In this
chapter, we discussed the procedures adopted to conduct the research. This study analyzes
the effect of skill training on employability in Kathmandu Metropolitan City's digital
marketing sector. This method ensures an organized approach to data gathering, analysis,
and validation, aligning with accepted academic norms and enhancing the validity and
reliability of the findings.

Research Design

The knowledge objective of this research is to generate an understanding of
the relationship between digital marketing skill training and employability among
youth in the Kathmandu Valley. It seeks to identify patterns and correlations between
the types of digital skills acquired and the resulting employability outcomes. The
objective is stated in an impersonal and aggregate form, focusing on collective trends
rather than individual experiences, and it is measurable through statistical analysis of
survey data, including descriptive and inferential methods to assess the level of
improvement in employability indicators.

According to Jahoda et al. (2016), research design is arranging conditions
under which data are collected and analyzed in a manner that attempts to weigh
relevance to the research purpose against economy and procedure (cited by Akhtar,
2016). Research design is a broad plan that helps in carrying out the research through
answering the research questions by collecting, interpreting, analyzing, and discussing
the data. It is a framework for the research that helps us determine the tools and
techniques used in our research. Our research is descriptive and quantitative in
research design. Quantitative research design is much needed because it is based on
statistical analysis and objective measurement: it allows us to measure systemically
relationships and phenomena.

Quantitative approach thus enhances validity and minimizes bias,
consequently presenting more accurate and generalized findings to wider groups of

people. Through its systematicity, quantitative research makes it possible to test and
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compare-based measurement leading to the corpus of knowledge in a field of study.

The measurability of the data also allows for simple visualization as graphs and
charts, simple communication of findings, testing hypotheses, and confirmation of
hypotheses. The main objective of this study is to establish the effect of digital
marketing training on individuals in order to acquire respective employment
competencies, acquire employment opportunities, and enhance employment quality
for employment. Studies such as Wahyuni and Sahid (2020) indicate that digital
marketing skills enhance the employability of Indonesian vocational graduates.
Similarly, Morrar et al. (2020) highlight that digital skills are now the order of the day
for employability in the knowledge-based economy, with digital training serving as
the nexus between education and labor.
Area of Study

The main focus of this study is Kathmandu Metropolitan City, which is
Nepal's growing capital and main city. It was chosen because it has a diverse
population, easy access to institutions and a strong job market. Nepal's Kathmandu is
a hub for both old and new industries. It is quickly becoming digital, which makes it a
great place to test how well digital marketing skills training works. It's even more
important that there are technologically advanced people who want to improve their
careers. Researching this urban area helps us understand how digital marketing
training might affect people's ability to get jobs and start their own businesses in a job
market that is always changing (K.C., 2021).

Sampling Design

Sampling design is a fundamental concept that aids in the selection of the
survey sample and is among the most significant elements of research design that
affects several aspects of the study, particularly the validity and precision of the
results (Lavrakas, 2008). However, in this study, a stratified sampling method was
used. This approach is especially valuable in that it allows for the selection of all the
defined strata into the sample, thereby reducing sampling bias through proportionate
representation of some subgroups in the sample. From students of Kathmandu
Metropolitan City, the sample will be drawn from those who have enrolled in a digital
marketing course. A “universe” in research can be described as the larger group of
units a study intends to generalize its findings to, or all relevant entities as specified in

the research hypothesis (Neuman, 2000).
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The population for this research is all students in Kathmandu Metropolitan

City who have completed digital marketing training courses. The population is the
collect that can be seen from which the sample was drawn. Merriam-Webster defines
a sample as a representative part of a population, selected in order to speak for the
characteristics of the population. In this case, the sample of students was chosen well
so that it becomes a representative of the large population of people who have
received digital marketing training in Kathmandu Metropolitan City, and the study's
findings can be applied to the population.

The training duration was 25 days, with every session taking 2 hours. 7 groups
were trained and 317 participants completed it and were certified. The study
population is these 317 trainees, who included 217 males and 100 females who
underwent the digital marketing training.

Sample Size Calculation

The trained digital marketing of one district, specifically Kathmandu
Metropolitan City was selected in this study. The researcher employed Yamane’s
(1967) formula for deriving the sample size of the study. The confidence level was

calculated at 95%. The formula for the sample size determination is given below:

N

n:1+N*ﬂ

Where,

n=sample size

N = population of the study
e= Margin of error

The sample size was determined in the following ways:

317
" 14317 % (0.05)2
317
"1+ 317%0.0025
317
"= 1507925
Where,
n= 177
N= 317

e=0.05
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After applying Yamane’s method, the final sample size obtained was 177.

Although the sample size was 177, the data was collected from 180 participants to
ensure the validity and reliability of the findings, despite the potential errors and
incomplete data. The respondents were selected by applying the simple random
sampling method in the study. This method helps find a compromise between data
accuracy and data gathering practicality.

Questionnaire Design

The questionnaire for this study was modified from K C (2022) after
permission was granted and tailored to assist in addressing the objective of the current
research. The refinement process included improvements to the questionnaire
concerning interpretation, relevance, and clarity. The questionnaire was designed
specifically to collect quantitative data, and a 5-point Likert scale of 1, meaning
“Strongly Disagree”, and 5 denoting “Strongly Agree”, was utilized as a measurement
tool. This method helps to know the people's views and attitudes towards digital
marketing skills training in detail. Some parts of the questionnaire focused on learning
more about the participants’ backgrounds, such as their gender and job status. The
study also looked at employment outcomes, including whether participants got jobs
after the training or pursued self-employment. Respondents share their views on how
useful the training was for improving their job-seeking skills and advancing their
careers.

By using the Likert scale, the research was able to identify patterns and
relationships between skill training. It allowed the researchers to clearly see how
participants felt about the training and how it supports their careers.

Pilot Testing

Pilot testing was done on 20 of the target population respondents before
conducting the data collection. It was to pilot test the clarity, reliability, and validity
of the study. Cronbach's alpha, an index of internal consistency, was calculated to
establish the reliability of the questionnaire. Feedback from the pilot group showed
that some questions were confusing or hard to understand, so they were improved to
make them clearer. For example, one of the questions under the second theme was
whether training improved my marketing in the job market, which was not brief, and
changed it to whether training improved my marketing myself in the job market

strategy. This back-and-forth process enabled the final questionnaire to meet the
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research objectives and be capable of sufficiently measuring employability outcomes

variables (Bryman, 2016).
Data Collection

Research data collected is quantitative, for instance, the use of primary
sources. The study gathered primary data for a full analysis. Primary data was
collected via a structured questionnaire aimed to gather details about demographics,
participation in skill training, and employability aspects. The use of the methods also
ensured that the data collection was extensive, bias was reduced, and the validity of
the data was indeed improved.

Data Analysis

The study analyzed data using SPSS software, with an emphasis on descriptive
and inferential statistics analyses. To summarize key dataset characteristics,
Descriptive statistics such as frequencies, means, and standard deviations were used.
Mean provided an overview of central tendencies, such as average digital marketing
skills and employability ratings, while standard deviations assessed data variability
for the inferential analysis. Likewise, the chi-square test was used to evaluate the
difference in skills, access, opportunities, and quality as an inferential statistic.

Reliability and Validity

Reliability is the accuracy of the measuring process that produces accurate
outcomes under similar conditions. A pilot study was carried out with 20 participants
to determine if the questions for the survey are unclear and difficult to understand.
The 180 participants will be carefully chosen to guarantee the reliability and
correctness of the data collected. Cronbach's Alpha has been used to gauge the
research's trustworthiness. The 20 research questions have a Cronbach's Alpha of
0.937, which is considered high. This indicates that the questions measured the
intended outcome consistently and worked well together. According to Tavakol and
Dennick (2011), a score of 0.9 or above denotes exceptional reliability, a score of 0.8
to 0.9 denotes strong reliability, a score of 0.7 to 0.8 denotes fair reliability, and a
score of less than 0.7 would suggest that the questions aren't very consistent. In
addition to providing solid findings, such a high score indicates that the questions
cover a comparable basic topic and are highly applicable to one another. In addition
to providing solid results, such a high score demonstrates how closely connected and

essentially similar the questions are. The high reliability coefficient's repeated
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findings demonstrate how comparable the scale items are and how well they may

measure a common underlying element. High internal consistency questionnaire
minimizes the researcher's effort and increases the validity of study results and
renders the tools for gathering data more reliable (Gliem & Gliem, 2003). Though
high Cronbach'’s Alpha is desirable, extremely high values (more than 0.95) might
indicate item repetition and the suggestion that questions need to be reduced without
compromising reliability (Streiner, 2003). The 0.937 value of Cronbach's Alpha

indicates very good reliability of the measuring instrument for research and practical

use.

Table 1

Reliability Analysis of the Theme
Theme Cronbach's Alpha N of Items
Skill 919 5
Access .842 5
Opportunities .693 5
Quality 713 5
Overall 0.937 20

To test the reliability and internal consistency of the measuring scales used for
this study, a reliability test was conducted using Cronbach’s Alpha coefficient.
Cronbach’s Alpha Coefficient is a globally accepted internal consistency measure that
reflects the degree to which a series of items are interrelated with one another. A
higher Cronbach’s Alpha generally represents better reliability, with an acceptance of
a coefficient of 0.70 or greater commonly acceptable for social science studies, but
higher for more stable tests.

For the Skill dimension, Cronbach’s Alpha was found to be 0.919 with five
items. This indicates a high internal consistency of the items that have been employed
to measure skill, hence indicating that the items are highly correlated and properly
capture the construct of skill. The high value also indicates that respondents all

consistently interpreted the items in the same manner.
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With a Cronbach's Alpha of 0.842 on five items, the access theme also showed

strong internal consistency. The metric shows that the items evaluate the idea of
access coherently and consistently, and they go beyond the generally recognized
criterion.  The dependability coefficient also shows that participant replies are fairly
consistent across access. The opportunities' theme's Cronbach's Alpha was 0.693,
which was somewhat below than the generally recognized minimum of 0.70. While
this value indicates moderate internal consistency, it may be that some items in the
opportunities construct are not as well-placed as is optimal. Further testing, e.g.,
items-total correlation or factor analysis, would be indicated to validate or refine the
scale.

The Quality theme had a Cronbach’s Alpha of 0.713 with five items, which is
an acceptable internal consistency. This means that the items to assess quality are
sufficiently correlated and provide a consistent measure of the construct. By and
large, the reliability test confirms that the measurement instruments used on Skill,
Access, Opportunities, and Quality are internally consistent and reliable. The slightly
lower alpha for opportunities is evidence of a degree of leeway in the measurement
scale, yet still shows quite an acceptable measure of consistency in exploratory
analysis.

In research, validity refers to a method’s ability to accurately measure what it
was designed to assess. A valid research instrument generates results that are relevant
to real-world events. To ensure validity, a survey was prepared with specific, targeted
questions that correspond to study objectives. Content validity, criterion validity, and
construct validity, and construct validity are central considerations in determining
whether measurement tools employed in research reflect the accuracy and efficiency
of assessment (Polit & Beck, 2017).

Content validity was described as how much a tool of measurement portrays
the whole variation of the studied concept, such that all aspects being investigated are
in good covered. Criterion validity verifies the degree to which a single measure
forecasts an outcome based on another, established measure (the criterion) and is
further divided into concurrent and predictive validity (Creswell & Creswell, 2018).
Construct validity verifies whether a test truly measures the theoretical construct it
claims to examine, normally via statistical analysis such as factor analysis or
hypothesis testing (Cronbach & Meehl,1955).
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In my study, | employed several systematic ways to ensure content, criteria,

and construct validity. For content validity, | employed the questionnaire in my
study. I looked through the literature to determine the concept's key features. A pilot
test was also conducted to get feedback on the themes' relevance and fluency. | assess
criterion validity by looking at how well my measurement can forecast results in
accordance with well-recognized standards.

Together, these types of validity and to research instrument and results'
general trustworthiness based on their application. Consultation of teachers will
increase validity by collecting important variables.

Ethical Consideration

This study is aimed at addressing ethical issues to make participants' rights
and the research process transparent and traceable. Every participant was given
informed consent so that they knew the purpose, extent and utilization of data.
Transparency will be an utmost priority as well and participants will be kept informed
during the research process. Data will be anonymized and kept confidential. Ethical
rules are guaranteed throughout the entire process of data collection, where their
participation is voluntary and withdrawn at any point. The gathered data will be used
for academic purposes only and without revealing or disclosing any data concerning
individuals. Adherence to ethical rules preserves the quality of research as well as
guarantees trust from participants. Ethical guidelines of the School of Education,

Kathmandu University, were also followed in this research.
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CHAPTER IV

FINDINGS

This chapter deals with the analysis of the data into information. The data of
this study was the primary data collected from 180 respondents who had currently
completed their training on digital marketing. The data was collected from the online
Google form. It further explains the input of data into SPSS and interpretation of the
result given in the form of mean, percentage, standard deviation and Chi-square test.

Demographic Statistics

Table 2

Gender

Demographic Characteristics Frequency Percent

Gender Male 134 74.4
Female 46 25.6
Total 180 100.0

Table 2 shows how many men and women took part in the research. 134 of
them, or around 74.4% of the people who took part, are men. This shows that men
make up a large majority. But there are just 46 women who can take part, which is
around 25.6% of the total. This means that there is a gender disparity in enrollment
for this vocational training, as male participants are larger in percentage than women.
Table 3

Ethnicity

Characteristics Frequency Percent
Brahmin/Chhetri 106 58.9
Janajati 57 31.7
Others 17 94
Total 180 100

Table 3 presents the ethnic distribution of participants in the study, comprising

180 individuals, with the largest group being Brahmin/Chhetri, consisting of 106
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persons, or 58.9% of the respondents. The second largest group, Janajati participants,

totals 57 individuals, totals 57 individuals or 31.7%. The others include 17
participants who identified themselves as belonging to other ethnic groups, or made
up 9.4% of the total. It reflects that the greater majority of the participants who took
up the digital marketing training were mainly from a Brahmin/Chhetri background,
while the representations from Janajati and other ethnic groups were minimal.

Level of Perceived Skills, Access, Opportunity, and Quality

Table 4

Level of Perceived Skills

Statement N Mean Std. Deviation
The digital marketing training has 180 4.34 .636
increased my skills in the field.

The training enhanced my 180 4.27 575

technical knowledge more than my

theoretical knowledge.

My skills are relevant to the current180 4.16 723
job market.
The training increased my 180 4.24 674

confidence in handling digital

marketing tasks.

The training enhanced my 180 4.16 .718
problem-solving abilities in the

digital marketing arena.

The employment skill analysis for 180 samples showed that the digital
marketing training increased professional skills and provided a better learning
experience. The training was notably successful in improving general proficiency in
the practice, with a mean 4.34 score (SD=0.636). It further emphasized practical
knowledge instead of theory, with a mean score of 4.27(SD=0.575), indicating there
was a strong emphasis on practice. Participants strongly agreed that the skills an
individual would obtain with this course are relevant where job markets are headed,
scoring a mean of 4.16 (SD=0.723). In addition, the training greatly boosted

participants’ confidence in their digital marketing management capabilities (M = 4.24,
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SD = 0.674) and enabled them to tackle challenges in this area (M = 4.16, SD =

0.718). Based on the overall mean scores, which were consistently high across all five
statements, it can be inferred that the training improved the technical skills along with
job readiness, while a low standard deviation suggests the participants felt strongly
about the statement and agreed to the impact of training on the employability skills.
Table 5

Access
Statements Mean Std. Deviation
Digital marketing professionals are in 4.25 .708

demand in the current job market.

The training expanded my professional 4.02 .881
network within the digital marketing

industry.

The training helped me build personal 4.06 710

connections in the digital marketing field.

The training increased my relationships 3.91 923
with potential employers.
The training improved my approach to 4.00 .805

marketing myself in the job market.

The training expanded my professional network within the Table 5 on access
to employment shows that, overall, the training in digital marketing had a very
positive impact on improving the career prospects of participants. People strongly
agreed that there's a high demand for digital marketing professionals in today’s job
market, giving it the highest average rating of 4.25 out of 5. This means most
participants felt the same way. The training was also seen as helpful for growing
professional networks, with an average score of 4.02. Additionally, it helped
participants make personal connections in the industry, scoring 4.06 on average.
These results suggest that the training helps participants to meet others who will help
them progress in their careers. The average effect of training on the formation of
relations with prospective employers was 3.91 (SD=0.923), indicating that it had a

largely excellent effect, though less significant than other variables. Lastly, the
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participants rated the training at 4.00 (SD=0.805) as to how well it prepared them to

sell themselves. The study shows that digital marketing courses can enable students to

secure jobs by learning to network and sell themselves.

Table 6

Opportunities

Statement N Mean Std. Deviation
The digital marketing training 180 3.91 .990

created significant job

opportunities for me.

The training helped me explore the 180 3.73 972
possibilities of starting my own

digital marketing business.

There is growing awareness about 180 4.16 .641
the importance of skilled digital

marketers.

| have received equal opportunities 180 3.64 .889

and fair treatment in employment.

The training enhanced my 180 3.73 961
entrepreneurial skills in the digital
marketing field

The table 6 on employment opportunities shows how the participants' career
prospects and entrepreneurial minds have been influenced by training in digital
marketing. The statement emphasizing the increasing recognition of skilled digital
marketers in the job market received a high mean score of 4.16 with a standard
deviation of 0.641, which shows a good overall consensus among the participants on
increasing recognition in the job market for digital marketing skills. Apart from this,
the idea that digital marketing training yielded wonderful job opportunities was
likewise well received with a mean score of 3.91 (SD=0.990), even though the larger
range does reflect more diverse individual experience in regards to its employment
consequences. The impact of the training on increasing entrepreneurial skills scored
3.73 (SD =0.961). The statement of receiving equal opportunities and fair treatment
in employment scored the lowest with a mean of 3.64 (SD =0.889), indicating that
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there is still some room for improvement in the pursuit of being as fair as possible in

providing equal opportunities to all participants. Overall, the evidence would suggest
that whilst digital marketing training significantly raises awareness about industry
importance, creates jobs, and provides equal opportunities for seeking employment,
there is room for improving perceptions of support for entrepreneurial growth.
Table 7

Quality

Statement N Mean Std. Deviation
My basic income has increased 180 3.51 1.189
after completing digital marketing

training.

| prefer a full-time digital 180 3.69 1.225
marketing job over freelance work.

| can fulfill my basic needs through 180 3.78 1.115
my digital marketing job.

| can provide quality education for 180 3.04 1.147
my children through my job

earnings.

| can afford health insurance for 180 3.06 1.245

my family members.

Table 7 shows that people experienced some improvement in their finances
after taking the digital marketing training. Many participants said their income went
up a little, and they preferred having full-time jobs over doing freelance work. The
majority of participants believed that their daily expenses could be met with the
money they made via digital marketing. They were less certain, however, when it
came to more significant financial objectives like covering their children's tuition or
obtaining family health insurance. They gave fewer favorable and more ambiguous
answers. This implies that while the training contributed to their increased short-term
financial stability, its effects on their long-term financial security have not yet been

significant.
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Chi-square of Skill, Access, Opportunity, and Quality with Gender and Ethnicity

The Chi-Square Test was conducted to determine whether there is a
relationship between skill, access, opportunity and quality with gender and ethnicity.
Table 8

Gender and Skill
Variable X? P
Gender and Skill 1.652 0.199

A Chi-Square test was done to see if there’s a meaningful link between gender
and skill level. The result (Pearson Chi-Square = 1.652, with 1 degree of freedom)
showed that there isn't a strong or significant relationship between the two. The p-
value derived is 0.199, which is greater than the commonly used alpha of 0.05. This
means that the null hypothesis cannot be rejected, and therefore, there is no significant
relationship between gender and skill. This means that any differences in skill levels
between male and female participants could have happened just by chance. The test
didn’t find any solid evidence of a real gap between genders when it comes to
acquiring digital marketing skills. Furthermore, the minimum expected frequencies
requirement for the Chi-Square test assumption has been satisfied, as all the expected
cell values were greater than 5. This enhances the validity of the results obtained
using the test. Overall, the results show that skill development is not affected by

gender in this study.

Table 9

Gender and Access
Variable X? p
Gender and Access 0.773 0.379

In analyzing the relationship between gender and access—whether to
opportunities, resources, or training—the Pearson Chi-Square test produced a value of

0.773 with 1 degree of freedom and an associated p-value of 0.379. As this p-value is
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significantly higher than the standard threshold of 0.05, it implies that there is no

statistically significant association between gender and access. This result indicates
that men and women have relatively equal levels of access in the sampled population.
The Chi-square test assumption has been met in that none of the anticipated
frequencies fell below the cut-off value of 5. Accordingly, the findings are valid and
accurate. The findings validate the general suggestion that the availability of relevant
resources is not gender-stereotypical, at least in the specific scope and setting of the

present research.

Table 10

Gender and Opportunity
Variable X? P
Gender and Opportunity ~ 1.659 0.198

To establish if there existed a relationship between gender and perceived or actual
opportunity, a Chi-Square test was conducted. The test resulted in a Pearson Chi-
Square of 1.659 with 1 degree of freedom and a p-value of 0.198. This is higher than
the 0.05 cut-off, thus revealing that the gender difference observed in opportunity is
not statistically significant. This would mean that opportunities, whether for work or
training, development, are not observable and are differently distributed between male
and female respondents in the sample. Also, the requirement that all expected
frequencies are greater than 5 is fulfilled to ensure test validity. The results indicate
the detection of the fact that gender is not a determining factor in the allocation of

opportunity among the population under investigation.

Table 11
Gender and Quality
Variable X2 P

Gender and Quality 0.938 0.333
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Chi-Square test employed to check whether there is any possible association

between the quality and gender, presumed to be of training acquired or education or
outcome came out to be 0.938 and 1 degree of freedom, and the corresponding p-
value came out to be 0.333. Since this p-value is greater than the standard cut-off of
0.05, this indicates that there is no statistically significant association between quality
and gender. All the expected counts were greater than the minimum of 5, and thus the
test assumptions were satisfied. This analysis indicates that the perceived or
experienced quality by the respondents does not differ in a statistically significant way
between females and males. These findings are consistent with the idea that quality-

related experiences are not disproportionately influenced by gender in this study

setting.

Table 12

Ethnicity and Skill
Variable X? p
Ethnicity and Skill 11.446 0.003

The analysis of the relationship between ethnicity and skill level revealed a
statistically significant relationship, as indicated by a Pearson Chi-Square value of
11.446 with 2 degrees of freedom and a p-value of 0.003. Because this p-value is
much smaller than the 0.05 significance level, it leads to the rejection of the null
hypothesis. It supports the conclusion that skill levels vary significantly across various
ethnic groups. However, it should be noted that a single cell (16.7%) contained less
than 5 expected counts, which slightly violates the chi-squared test assumption.
Despite this, the result remains significant and points towards variations in the
learning or identification of skills across ethnic groups. This could be an artefact of
any combination of socio-economic or educational factors that differ by ethnicity

within the sample population.
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Table 13

Ethnicity and Access
Variable X? p
Ethnicity and Access 6.915 0.032

The table shows a relationship between ethnicity and access to digital
marketing training. The "X?" variable (Chi-square test) is 6.915, and the "p" value is
0.032. In simple terms, this means that there is a statistically significant difference in
access to digital marketing training among the ethnic groups. Since the p-value is less
than 0.05, this suggests that ethnicity does play a role in whether or not people have
access to this type of training, rather than differences being due to chance alone.
Table 14
Ethnicity and Opportunity

Variable X? P

Ethnicity and Opportunity  1.752 0.416

The table 14 shows that there is a significant relationship between ethnicity
and access to work after digital marketing training. The value of X? is 6.915 and p-
value is 0.032 indicates that variations in access to work based on ethnicity are not
due to chance. Since the p-value is less than 0.05, it shows that ethnicity significantly
impacts whether one gains access to work after receiving digital marketing training.
This means that members of different races might be exposed to unequal opportunities

as far as getting employment in this career is concerned.

Table 15
Ethnicity and Quality
Variable X? p

Ethnicity and Quality 1.909 0.385
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The table 15 test to find out the relation between ethnicity and quality had a

Pearson Chi-square of 1.909 on 2 degrees of freedom and a p-value of 0.385. Because
the p-value is greater than 0.05, the test results are not significant. While there was
one cell with an expected frequency of less than 5 (16.7%), its influence on the
overall result is negligible. This means that the quality of training, service, or
experience received by the people is not, to any significant degree, dependent on
ethnicity. Therefore, in the present study, quality distribution appears to be uniform

across ethnic groups.
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CHAPTER V

DISCUSSIONS

The outcomes of this research provide insightful information on the effect of
digital marketing training on employment skills, access to employment, and the
quality of work. The results indicated that training improved individuals' skills,
created access to opportunities, connected them with the networks and other people,
and ultimately improved their lives. Therefore, it is critical to understand how this
training helps individuals learn new skills for jobs, gain access to jobs, have
opportunities, and enjoy better working conditions, particularly for those who may
need someone to advocate for them. This discussion explores the implications of the
research findings, aligning them with the existing literature and suggesting potential
avenues for further investigation.

Skill

This study indicates that vocational training in digital marketing is strongly
expected to improve technical skills among the trainees. This study found that
respondents strongly possess competencies directed towards the job market. This
concurs with Becker’s (1964) Human Capital Theory, which states that investment in
education and training correlates with increased productivity and employment.

Further, the emphasis placed by the training on the development of problem-
solving skills would indicate the possibility of a secondary impact, skills would
indicate necessity for adaptability of the speedily changing digital landscape. The
assertion of Ghimire and Sharma (2020) would support this, stating that vocational
training should include critical thinking to counter the shortage of digital skills.

This supports Becker’s (1964) human capital theory, which posits that
investment in education and training improves productivity in the labor force.
Bhattarai and marketing have moved from focusing on theory teaching to a move
toward skill development. This is corroborated by Chaffey and Ellis-Chadwick
(2020), who comment that practical experience in digital marketing is important to
develop skills.

This is unlike the wider teaching method within traditional education, where

learning theory would usually come before its application in practice (Neuman, 2000).
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The results further show that problem-solving capacity was enhanced. This aligns

with what Ghimire and Sharma (2020) put forward about vocational training courses
having to include critical thinking to address the digital skills shortage. Also, a
Nigerian study by Okolie et al. (2020) confirmed that the use of digital skills in
vocational training led to higher levels of competency among youth and higher job
readiness in the ICT sector. This is consistent with findings here in Kathmandu
Valley. Practical learning in digital marketing was also mentioned by Chaffey and
Ellis-Chadwick (2020) as an essential aspect for skills mastery, a fact echoed globally.
In the UK, practical digital marketing workshops substantially enhanced learners'
operational and strategic capability (Smith, 2019).

Access to Employment

The study emphasizes how the digital marketing training has been improving
access to employment opportunities. The respondents gave a high rating on the
demand for digital marketing professionals, indicating an awareness of the growing
job market. The finding supports Matthews (2022), who states that companies are
increasingly looking for digital marketers with skills who can manage their presence
online.

The training further assisted in creating networking opportunities for
expanding the professional network and building personal connections, respectively.
This finding corresponds to Koirala and Shrestha (2021), who emphasized the
important role of networking in securing job placement in the digital marketing
landscape. On the other hand, the study highlighted that there is a gap in direct
interaction with potential employers, suggesting that the training should strengthen
this aspect to give better placement results to the participants.

It is evident from the study that training in digital marketing enables
individuals to get employment since enables individuals to get employment since
there is a high demand for such skills. This aligns with what is occurring globally, as
most firms desire digital marketing employees (Matthews, 2022; Pandey, 2022).

The training also enhanced professional networks and personal contacts. This
validates Koirala and Shrestha’s (2021) study, which shows how crucial networking is
for digital marketing jobs. The training moderately less impact on relationships with
prospective employers, showing that there is a shortfall in directly interacting with

employers. Thompson (2021) suggests that certification courses do not directly help
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individuals in finding jobs post-training. Though digital marketing training enhances

the ability in self-promotion, the results show that there is a need to further improve
the linkage with employers along with job placement strategy, which has also been
emphasized by Shrestha and Koirala (2022).

Opportunities

The result from the survey showed that the digital marketing training is
improving employment opportunities while fostering entrepreneurial opportunities. It
is observed that training providers provide a degree of empowerment to individuals to
consider entrepreneurship as a valid port of call. This concurs with the view of
Langley (2020), who argues that digital skills are required to pursue entrepreneurship,
particularly in emerging markets.

Against the above advantages, the relatively lower means score on the equal
opportunities parameters shows that barriers still exist, which may derive mainly from
socio-economic conditions affecting access to resources and networking that are
crucial for entrepreneurship. It is paramount to grant intervention measures to resolve
the differences so that all trainees, despite their socio-economic backgrounds, can use
their skills in the job market.

The study indicates that digital marketing training increases job opportunities
and helps people to start their businesses. This is in line with Langley's (2020)
finding, which states that people venture into new businesses when they gain digital
skills. The increase in recognition of expert digital marketers aligns with Parganas and
Ntoumanis'(2019) contentions, which state that recognition in the industry increases
expanding jobs opportunities.

Equal employment opportunities received a lower mark, indicating that
perhaps there are job access differences even with training programs. Digital
marketing training programs are present in Nepal, with opportunities; however, they
have barriers to women's participation. In Nepal, similar situations can be seen as
programs try to train women entrepreneurs in digital marketing to address these gaps.
For example, the UNESCAP and the South Asian Women Development Forum
(SAWDF) have trained more than 200 Nepalese women to use digital technologies to
grow their enterprises. Sadly, many women encounter both access and economic
obstacles that they didn't cause, and these barriers might be a mix of problems that
women entrepreneurs all across the world confront (UNESCAP & SAWDF, 2024).
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Sharma and Poudel (2025) say that women don't become involved in

Enterprises very much, especially in small and medium enterprises (SMEs), since
they don't have easy access to money, skill training and societal conventions. Since
many of the women are restricted to Limited opportunities, there is little benefit from
the digital training.

Quality of Employment

The results, about the quality of jobs, give a mixed picture, where respondents
reported a moderate increase in their income; participants express a preference toward
full-time jobs as opposed to freelance work, and there are indications that many
significant barriers remain. Respondents were less confident regarding their long-term
status regarding the provision of quality education for their families and health
insurance.

This is in line with the recommendations of the World Bank (2021), which
stated that while digital literacy improves short-term employability, it is the
continuous professional development and support mechanisms that establish long-
term financial stability. From the findings, this calls for training to also include
elements of financial literacy and career development aimed at improving long-term
job quality.

The studies demonstrate that training has a small positive effect on financial
stability with increased basic income and inclination to aspire for full-time jobs. But,
it is not definite this will generate long-term financial stability. Participants also
believed their education skills and health insurance needs were still not sufficient.
World Bank (2021) states, the possession of digital competency helps in finding jobs
quickly, but achieving stability requires lifelong learning. Gupta (2019) has shown
there is a delay in using skills soon after training versus the much later career
opportunities. For instance, in developing countries like Nepal, digital marketing
training rarely translates into work opportunities or financial independence. PwC
(2022) identified training for career and money management as the next step in the
continuum.

Gender and Ethnic Disparities

This research reveals important gender disparities concerning training

participation and outcomes. Higher enrollment of male participants was seen

throughout the entire training program, but findings suggest that female cohort
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members, though in smaller numbers, may achieve comparable outcomes while

undergoing training on digital marketing. These situations are in the wake of a more
general trend in Nepal, where, under prevailing societal gender biases, women are
limited in access to vocational learning.

On the flip side, the detected lack of large ethnic disparity toward access to
training and job opportunities, encouraging the thought that digital marketing training
programs are inclusive in the Kathmandu valley. However, more needs to be done to
ensure this training yields equal benefits for all ethnic groups.

The growing use of digital technology in jobs has unleashed the importance of
specialized skills, especially in digital marketing training. The research shows that
digital marketing has a major impact on job skills, job prospects, and job quality. The
findings are aligned with the notions about human capital and job skills (Becker,
1964; Key, Porter, & Taylor, 2019). This conversation looks and includes information

from previous studies.
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CHAPTER VI

CONCLUSION AND IMPLICATIONS

Conclusion

This study concludes that digital marketing plays a transformative role in
enhancing employability skills among the youth in Kathmandu Valley. As the job
market becomes increasingly skill-oriented and digitally driven, traditional education
models are struggling to keep pace with the changing demands of employers. In my
opinion, digital marketing can teach young people useful skills in a way that is easy to
understand, fun, and not too hard. As a result, skills like analytics, social media
management, content creation, and SEO can help you get a digital job. These "skills"
also make a person better at thinking, talking, and managing themselves, which are all
good traits that can be useful in many jobs and fields.

More and more young people are taking the initiative to learn new skills by
using sites like Coursera, YouTube, or sites that connect freelancers with clients.
They are learning how to do digital marketing, make money online, and get jobs on
their own. Digital marketing can help young people with an education who can't find
a job the usual way take charge of their work and career.

Still, there are still problems with digital jobs in the Kathmandu Valley. Most
people who live outside of cities have bad devices, slow internet, and not very good
digital skills. Women have even more problems because of social norms. Digital work
lets women work from home, and in some cases, they can even make a lot of money
doing it. But we can also see that historical trends make it harder for women to get
higher-level jobs in management or technology. Additionally, many students struggle
to differentiate between effective and ineffective training, which impedes their skill
development. If schools and the government don't do more to help the already rich
people who live in cities, inequality will get worse instead of better.

We need programs that let businesses, the government, and schools all use
digital marketing as a job. Schools should not only teach kids how to use computers,
but they should also give them chances to practice and learn from real-life situations.
The government should make it easy for people to get training, teach kids how to use

computers, and give people in rural areas more access to technology and the internet.
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Employers should value the skills that people learn from freelance work and online

courses. They should also help young people learn by giving them paid work and
training. Young people should take the lead, keep learning new things, and use digital
tools to move up in their jobs and start their own businesses, not just look for work.
Everyone must work together for the Kathmandu Valley to show how developing
economies can use digital tools to better prepare young people for good jobs and a
sustainable future.

Implications

For policymakers: This research indicates that the government should
strengthen the quality and availability of training in digital marketing. Politicians
should support vocational education by providing grants, creating training programs
that meet the needs of industry partners, and urging vocational training institutions to
partner with businesses to offer internships and apprenticeship opportunities.

For training providers: VVocational training centers should promote hands-on
learning and practical knowledge in digital marketing, emphasizing complete self-
management via online platform access, industry-recognized success statements, and
entrepreneurial skills training for students.

For employers: In order to facilitate the transition from learning to working,
organizations can and should communicate with training providers. Actual employers
can assist vocational training providers to develop training that enhances and sustains
employers' ability to hire new employees with training and skills for jobs by providing
internships, job-shadowing, and working with vocational training providers to identify
needed skillsets.

For job seekers: Individuals seeking employment in digital marketing should
obtain training through vocational training programs that focus on specific skills
related to digital marketing. In addition to attending vocational training programs, job
seekers should keep learning new skills, actively build networks/relationships in the
industry, and try freelance work to experience the marketplace.

For Local government: Establishing vocational training in digital marketing
may support overall economic growth as Nepal moves further in its transition to a
digital economy by creating a trained labor force, small and medium business

entrepreneurship, and digital entrepreneurship.
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For CTEVT: CTEVT should modify its digital marketing curriculum, create

relationships with private sector companies, guarantee industry-certified instructors,
and expand access to digital resources and practical projects.

By addressing these issues, stakeholders can ensure that digital marketing
training promotes sustainable economic growth in the Kathmandu Valley and beyond

and improves employability.
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ANNEX

Annex 1: Permission to adopt the questionnaire

Dev Sarkar 711PM
y tome -

Dear Anu,

Thank you for reaching out. | hereby grant you permission to adopt my question as a reference for your thesis
Please feel free to contact me if you require any further assistance.

Best regards,

Devendra K C

Annex 2
Questionnaire
Date: ..ol

Part A: Demographic Information

1. NAME (ATH): v
2. Gender (fers=m):

O Male (T%)

O Female (HT2=)

O Other (3r7)

4. Ethnicity:
O Brahmin/Chhetri (STFgoT/213T)

O Janajati (S<TTIa)
O Dalit (gfra)

O Other (3177
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5. AAAIESS (BITTAT): wooooeereseeesseeesseressesesssessesessesessesesseesssseees

8. Your Current Status:

O Searching for a Job (SITRITT @Ts(1HT)
0 Working on salary/wage (AT #TH)
O Working as a contractor (FFiTaTHT FTH)

0O Other (3r)

9. What is your average monthly income? (in NRs) (ST AT Tdd Hid &7?)

Part B: Digital Marketing Employment
Rating (1 = Strongly Disagree, 2 = Disagree, 3 = Undecided, 4 = Agree, 5 = Strongly
Agree)

AT (1 = Tof sregafa, 2 = srgafa, 3 = [Avis awrear, 4 = agafy, 5 = oof
HEH )

i) Digital Marketing Skills

Statements

1) The digital marketing training has increased my skills in

the field (R fSreer wrehfes arferaer a2 @ita gt = =)

2) The training enhanced my technical knowledge more than

my theoretical knowledge (ATferHer HETrama=ar STIATeH

ATAATS FETUHT  |)

3) My skills are relevant to the current job market. (¥21 #

gl TSI AT HI=a {9 )
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4) The training increased my confidence in handling digital

marketing tasks. (ATfereer fRfres dATshfes FragsaAT 72T

o
ATHATTH d214T || )

5) The training enhanced my problem-solving abilities in the

digital marketing arena. (ATereel FTIETATT THEAT THTLTH

T AT T 7T

ii) Employment Access (TSI Tg)

Statements

1) Digital marketing professionals are highly in demand in the

. o o ol N
current job market. (RTSTee ATHET TATTEEHT FTeAHT TSTLHT

EERINEE))

2) The training expanded my professional network within the

digital marketing industry. (ATferaer fRfSreer aTshfes S=rmET 99
T AT fFareare T4 )

3) The training helped me build personal connections in the

digital marketing field. (QTferaer ShTg ®IAT e ATales

-
EETHT TFIY IAT1349 Hed 4T ||)

4) The training increased my relationships with potential

o A o
employers. (ATTeHe TSTEATATE &8 T F¥ae w1 19 724

T |

5) The training improved my approach to marketing myself in the

job market. ( ATl HATS TSR SSTTEAT SThATS & T

LT AT )

iii) Employment Opportunities (TSRITLIHT AT g®)

Statements
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The digital marketing training created significant job
opportunities for me. (RfSeer AT qTferde AaTS ST

o o C -~
LIS FHL THSIAT T |)

The training helped me explore the possibilities of starting my

own digital marketing business. (ATeTae TS 3 R fSreer
HThiee A9 §& 9 HEd 47 )

There is growing awareness about the importance of skilled

digital marketers. (FTa f2fSee arehetgear Ag<aany

ST FEa T )

| have received equal opportunities and fair treatment in

employment. (Ir LISHTTEHT HAI1A G{dH(T'QIQ‘I‘;LUT S EFRIESE I

EY)

The training enhanced my entrepreneurial skills in the digital

marketing field. (aTferaer fRfSreer wreRfes gmmm a2

SErsfierar HraeTs e T4 |)

iv) Employment Quality

Statements

My basic income has increased after completing digital
marketing training. (FRfSreer aTehfes arieraats < s
TH F |)

| prefer a full-time digital marketing job over freelance work.

(7 THIATH HTHART L THIHT R Sea arehies TSNS T

ATeg |)

I can fulfill my basic needs through my digital marketing job.

(RfSee AT FHaTe 930 STema smaeaahar 21 T

qHAH )
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I can provide quality education for my children through my

job earnings. (¥ AT fRfSreet ATRfes FTHaTE T STemsd

ATATRAT I I HETH G |)

| can afford health insurance for my family members. (& ®<r

TRATIHRT HEEAgEh! TareeT ST el T49 )

13. Any comments regarding the training and future training needs:

Thank You!




